
This report looks at the following areas:

•• Influence of market factors on protein sales and consumer behavior
•• Successful protein brands, marketing strategies and innovation opportunity

areas
•• Protein consumption formats and frequency
•• Important animal and plant-based protein attributes
•• Protein associations and attitudes

Plant-based protein’s rise to mainstream awareness and accessibility has not
diminished animal protein’s place in US consumers’ diets, with 94% of consumers
having eaten some form of animal protein in the last six months compared to
18% who report plant-based protein consumption. Although animal proteins are
on the chopping block for health, environmental and ethical concerns,
consumers are turning to plant-based options as more of a complement to
their diets rather than a full replacement. Plant-based proteins will slowly
continue creeping into regular consumer use with each iteration that improves
upon flavor and texture profiles, as consumers feel increasingly pressured to
make lifestyle changes that favor BFY initiatives.

Inflation’s effect on all protein segments will lead many consumers to
recalculate their definitions of value, with the value of sheer dollar savings on
one end of the spectrum and the value of pure mealtime indulgence on the
other. Where health and environmental expectations fall on the spectrum will
be determined by individuals and their sense of urgency to take personal
action in either sector.

The biggest threat to animal proteins is the threat of product availability in the
face of global food supply unpredictability, which had not yet recovered from
lockdown-era disruptions before the crisis in Ukraine threw more kinks in the
chain. All protein brands can establish consumer trust and build brand loyalty in
times of uncertainty through full transparency in ingredient profiles, processing
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methods and company initiatives with flavor and meal ideas that make
consumers look forward to cooking at home.
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Figure 14: Total US sales and forecast of plant-based protein,
at current prices, 2017-27
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Figure 23: Changes in Consumer Price Indexes for food, 2019
through 2022
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Figure 24: Multi-outlet sales of protein, by leading
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• Just Bare Chicken answers calls for simplicity
Figure 25: Just Bare Chicken Instagram post
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Figure 26: Multi-outlet sales of poultry, by leading companies
and brands, rolling 52 weeks 2021 and 2022

• Wahlburgers blends appeal to full range of red meat-loving
consumers
Figure 27: Wahlburgers Flex Blend
Figure 28: Multi-outlet sales of red meat, by leading
companies and brands, rolling 52 weeks 2021 and 2022

• Aquamar becomes second-largest North American surimi
producer
Figure 29: Multi-outlet sales of fish and shellfish, by leading
companies and brands, rolling 52 weeks 2021 and 2022

• Cellular meat advancing toward mainstream consumer
accessibility

• Advancements in alternative proteins expand consumer
options, but not all meat eaters are impressed
Figure 30: Beyond Burger Plant-Based Patties
Figure 31: Beyond Meat Facebook post

• Lean into consumer preference for savory, smoky flavors
Figure 32: Top 10 meat and meat alternative release flavors,
May 2021-May 2022*
Figure 33: Cold-Smoked Everything Bagel Sockeye Salmon

• Nearly all consumers eat meat
• Health consciousness is the main hurdle to sustained meat

engagement
• Younger consumers will shop around for the best deal
• Consumers seek to reconnect with food source

• Animal-based proteins reign as focal point of consumer
diets
Figure 34: Protein consumption, by type, 2020-22

• Plant-based protein options speak to younger consumers’
values
Figure 35: Protein consumption, by type, by generation, 2022

• Protein affordability woes put “value” definitions in question
Figure 36: Protein consumption, by type, by household
income, 2022
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• Lean into chicken’s dynamic versatility to maintain
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• Coax hesitant consumers with familiar flavors, transparent
pricing
Figure 42: Important protein attributes, 2022

• Consumers want affordable proteins from brands they trust
Figure 43: Important protein attributes, TURF analysis, 2022

• Premiumizations reassure consumers of unfamiliar products’
quality
Figure 44: Important protein attributes, by protein
consumption, 2022

• Younger consumers receptive to processed protein products
Figure 45: Important protein attributes, by generation, 2022

• Consumers look for healthful simplicity from animal proteins
Figure 46: Animal-based protein priorities, NET any rank,
2022
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• Urban consumers want to reestablish connections to food
source
Figure 49: Animal-based protein priorities, by area, 2022

• Plant-based eating motivations born from animal-based
shortcomings
Figure 50: Reasons for plant-based protein consumption, any
rank, 2022

• Consumers have distinct uses for different proteins
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• Poultry satisfies cravings for affordable convenience
• Give permission for guilty pleasures

Figure 51: Meyer Natural Facebook post
Figure 52: Laura’s Lean Facebook post

• Plant-based protein struggles against “mystery meat”
factor
Figure 53: Correspondence analysis – Symmetrical map –
Protein associations, 2022
Figure 54: Protein associations, 2022

• Consumers (reluctantly) warming up to plant-based options
Figure 55: Protein attitudes, 2022

• Dads look forward to a future of guilt-free meats
Figure 56: Protein attitudes, by gender, by parental status,
2022
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Figure 65: Total US retail sales and forecast of fish and
shellfish, at current prices, 2017-27
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Figure 66: Total US retail sales and forecast of fish and
shellfish, at inflation-adjusted prices, 2017-27
Figure 67: Per capita consumption of poultry and livestock,
1965 to forecast 2022

Figure 68: Table - TURF Analysis – Important protein factors,
2022

APPENDIX – TURF ANALYSIS METHODOLOGY

APPENDIX – CORRESPONDENCE ANALYSIS METHODOLOGY
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
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