
This report looks at the following areas:

•• The lasting impact of COVID-19 on the fashion accessories market.
•• How consumers’ shopping behaviours and attitudes have changed towards

fashion accessories since COVID-19
•• How and where consumers have purchased accessories in the last 12

months
•• Innovations and opportunities for accessories retailers/brands within the

market

Consumer spending on fashion accessories throughout 2021 saw positive
growth, rising by 8% on 2020 to reach just under an estimated £3.6 billion.
Consumer confidence is starting to return, but the way consumers are shopping
has changed significantly over the last 18 months. Purchases made via
smartphone have increased by 12 percentage points on the data reported in
2019, surpassing laptop purchasing; younger generations are driving this shift,
with over half of 16-24 year olds (52%) and of 25-34 year olds (58%) making
mobile purchases for fashion accessories in the last 12 months.

Some 41% of consumers have foregone a fashion accessory purchase in the
past 12 months, as consumers cut back on non-discretionary spending. The
luxury end of the market, particularly handbags, took a hit throughout the
pandemic, especially with restrictions on inbound tourism. However, since the
lifting of restrictions including those on social events, shopping for accessories
has made a return, as people treat themselves and spend their lockdown
savings. Handbags remain popular, but with a shift to work from home culture,
more practical styles such as rucksacks are also seeing heightened demand.

The expansion of non-specialist retailers into fashion accessories continues to
threaten specialists’ share of the market. 2021 saw Monsoon Accessorize enter
administration, and handbag brands who rely on department stores have
suffered as they disappear, such as Radley with the loss of Debenhams. The
category continues to be increasingly fragmented; fast-fashion online retailer,
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Shein, claims accessories are the biggest product category after clothing, and
continues to invest heavily in digital marketing and through social media. The
supply chain crisis and rising costs for retailers as well as increasing inflation
and energy prices affecting the cost of living will present a new challenge for
the industry.

COVID-19 has further fuelled interest in the circular economy and second-hand
fashion accessories, as well as more transparency within retailers’ supply chains
and product sourcing. Materials such as vegan leather are increasingly
appearing within the market, with mushroom leather and apple waste leather
handbags being released by Stella McCartney and Coperni. Retailers are
answering calls for sustainability; Prada met their goal of replacing all nylon
with a recycled version of nylon known as Re-Nylon by the end of 2021. The
expansion of the rental and resale market continues to offer an opportunity for
growth within the fashion accessories sector.
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• Demand returns, and market share remains flat
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• Sustainability remains a key focus for brands
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• Buying patterns remain similar, but overall purchasing is

down
Figure 4: Types of fashion accessories bought in the last 12
months, 2019 and 2021

• Online surpasses in-store as the most common way to shop
accessories
Figure 5: Channels used to purchase fashion accessories in
the last 12 months, December 2021

• Online-only players take the lead
Figure 6: Retailers used to purchase fashion accessories in the
last 12 months, 2021

• Huge demand for better quality items
Figure 7: Main improvements consumers want from fashion
accessories retailers/brands, 2021

• Interest in the resale market is growing
Figure 8: Future interest in innovations within fashion
accessories, 2021

• Practical styles increase in popularity
Figure 9: Consumer shopping behaviours for handbags, 2021
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• How COVID-19 has affected the accessories market
• Growth opportunities for fashion accessories
• Rental and second-hand expanding
• Expansion into the Metaverse
• Buy now, pay later options encourage younger consumers

into luxury purchases
• Innovative fabrics in handbags as sustainability remains in

sharp focus

Figure 10: Short-, medium- and long-term impact of
COVID-19 on the fashion accessories category, 2020-25

• Market sees 8% annual growth as demand for accessories
returns
Figure 11: Market size for consumer spending on fashion
accessories, at current and constant prices, 2016-2021

• Strong recovery for fashion accessories
Figure 12: Market forecast for fashion accessories, 2021-26
Figure 13: Market forecast for consumer spending on fashion
accessories, at current and constant prices, 2021-26

• Market drivers and assumptions
Figure 14: Key drivers affecting Mintel’s market forecast,
2015-26

• Forecast methodology

• Bags account for biggest share of consumer spending
Figure 15: Estimated consumer spending on fashion
accessories by subcategory, 2021

• Costume jewellery sales on the upturn
• Growth in hair accessories market

Figure 16: Breakdown of estimated consumer spending on
fashion accessories, 2015-21

• Changes in the population structure
Figure 17: Trends in the age structure of the UK population,
2020-30
Figure 18: Breakdown of trends in the age structure of the UK
population, 2015-25

• Number of wealthy individuals in the UK decreases

ISSUES AND INSIGHTS

MARKET SIZE AND PERFORMANCE

MARKET FORECAST

MARKET SEGMENTATION

MARKET DRIVERS
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Figure 19: Number of HNWIs in the UK, 2008-20
• Inbound tourism falls due to COVID-19 restrictions

Figure 20: Total overseas residents’ visits to the UK, 2010-20
• GDP should reach pre-pandemic levels by the end of Q1

2022…
• …but the post-COVID bounce back will be short-term
• Employment has held up better than expected
• Inflationary pressures are mounting
• Consumers’ financial wellbeing has slipped from its recent

high point…
Figure 21: Household financial wellbeing index, 2016-21

• …and concerns over inflation are coming to the fore
Figure 22: Consumer concerns over cost-of-living changes,
2021

• Summary of key economic data, 2020-26
Figure 23: Key economic data, 2020-26

• Financial performance
Figure 24: Key financials of the main players in the fashion
accessories market, 2015-20

• Mulberry
• Furla UK
• Radley continues to struggle post-pandemic
• Monsoon Accessorize file for administration
• Claire’s take steps towards turnaround

• New launches and collections
• Adidas collaborates with Prada for recycled nylon

collection
Figure 25: Adidas for Prada Re-Nylon Collection, 2021

• Michael Kors announces MKC x 007 collection
• Fabric and material innovations
• Furla launches sustainable Re-Candy bag

Figure 26: Furla’s ‘Re-Candy’ bag, 2021
• Vegan leather handbags launched by Coperni and Game of

Thrones actress Maisie Williams
• Miomojo wins PETA Vegan Fashion Award
• Stella McCartney debuts Frayme Mylo bag made from

mushroom leather
• Circular economy

LEADING PLAYERS

LAUNCH ACTIVITY AND INNOVATION
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• Harvey Nichols launches online fashion and accessories
resale service

• eBay’s “A is for Authenticity” authentication campaign
• Yoox Net-A-Porter joins with Reflaunt for resale service
• Vestiaire Collective opens UK authentication and logistics

centre
• Handbag rental service, Cocoon, receives investment from

Kering
• Technological innovations
• Burberry launches virtual replica of its Tokyo store
• Gucci Garden launches on Roblox
• Furla launches capsule collection with Animal Crossing

Figure 27: Total above-the line, online display and direct mail
advertising expenditure on fashion accessories, 2017-21

• Louis Vuitton tops list of ad spenders
Figure 28: Total above-the line, online display and direct mail
advertising expenditure on fashion accessories, top 20
retailers, 2017-21

• Press remains the favourable advertising method
Figure 29: Total above-the line, online display and direct mail
advertising expenditure on fashion accessories by media
type, 2021

• Shein takes over social media advertising
• Latest advertising campaigns
• Michael Kors x 007
• Loewe’s cosy Christmas campaign
• Longchamp’s Le Pliage bag features with campaign on

Instagram
Figure 30: Longchamp’s Le Pliage Instagram campaign, July
2021

• Nielsen Ad Intel coverage

• Bags remain the most popular fashion accessory
Figure 31: Types of fashion accessories bought in the last 12
months, 2019 and 2021

• Accessories most purchased by Gen Z
Figure 32: Purchasing of fashion accessories in the last 12
months, by demographic, 2021

• Men show a preference for designer bags
• Fashion purchases show recovery

ADVERTISING AND MARKETING ACTIVITY

FASHION ACCESSORIES PURCHASED
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Figure 33: Fashion items purchased in the last 3 months,
2019-21

• Accessories remain a self-purchase
Figure 34: Who fashion accessories have been purchased for,
2019 and 2021

• Men purchase for their partners
Figure 35: Who fashion accessories have been purchased for,
by gender, 2021

• Quarter of consumers bought accessories for their children
Figure 36: Number of people who bought fashion accessories
for their children, by age of child in household, 2021

• Online surpasses in-store shopping
Figure 37: Channels used to purchase fashion accessories in
the last 12 months, 2021

• Gen Z and Millennials prefer online
Figure 38: Channels used to purchase fashion accessories in
the last 12 months, by demographic, 2021

• Online-only retailers dominate
Figure 39: Retailers used to purchase fashion accessories in
the last 12 months, 2021

• Men using social media to discover new trends
Figure 40: Who has used social media to discover new bag
trends in the last 12 months, by gender, 2021

• Men prefer in-store shopping for accessories

• Significant demand for better quality items
Figure 41: Main improvements consumers want from fashion
accessories retailers/brands, 2021

• Easier returns and better delivery services a priority
Figure 42: Main improvements consumers want from fashion
accessories retailers/brands, 2021

• Increasing interest in sustainable materials
• Resell apps and platforms popular among Gen Z females

Figure 43: Future interest in innovations within fashion
accessories, 2021

• Style advice is back in fashion

WHO FASHION ACCESSORIES ARE BOUGHT FOR

HOW AND WHERE THEY SHOP

IMPROVEMENTS WANTED FROM RETAILERS SHOPPED AT

INTEREST IN INNOVATIONS
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Figure 44: Consumer shopping behaviours for handbags, 2021
• Social media key to discovering new bag trends
• Limited edition bags appeal to Millennials

Figure 45: Consumers who agree/disagree with the
statement “buying limited edition bags appeals to me”, by
generation, 2021

• Abbreviations
• Consumer research methodology

• Market forecast and prediction intervals
• Market drivers and assumptions

Figure 46: Key drivers affecting Mintel’s market forecast,
2021-26

• Forecast methodology

BAG SHOPPING BEHAVIOUR

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

APPENDIX – FORECAST METHODOLOGY
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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