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This report looks at the following areas:

* The impact of COVID-19 on the Irish food and drink packaging market.

« How the sustainability and plastic replacement agenda is driving
innovation across the food and drink packaging sector.

* The impact of refill stations and stores on consumer attitudes fowards
packaging.

* The impact that the cost-of-living crisis will have on the types of

packaging and products consumers buy.

As consumers contfinue to recover from COVID-19 and its impact on their
lifestyles, consumer sentiment towards packaging has shifted, with consumers
continuing fo put an emphasis on food safety, but also with renewed concerns
relating fo the environment.

Being compostable is an increasingly important factor for packaging in the
eyes of consumers, with convenience of disposing of compostable packaging
highlighting that consumers are still driven by time-saving features.

are subject to change due to currency fluctuations.

"The pandemic saw
consumers re-evaluate their
usage of packaging and
attitudes towards it;
prioritising health and safety
over considerations such as
sustainability. However, in
2022, consumers are again
putting packaging waste front
of mind, and evolving their
usage of packaging in step
with this."

- Brian O’Connor, Senior
Consumer Analyst
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Figure T: Agreement with statements relating to packaging,
NI and Rol, 2022
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Pandemic helping to push packaging innovation
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Rol consumers much more concerned with packaging

ending up in the sea
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Rol consumers more likely to pay attention to country of

origin
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Figure 43: How frequently consumers eat locally sourced
foods, NI and Rol, 2022
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harder to source food from the UK if their food standards
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Retailers taking steps to make buying loose fruit and veg
more convenient

Figure 47: Consumers who use loose vs. bagged fruit and
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Figure 48: Agreement with the statement ‘| have tfried to
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CONSUMER ATTITUDES TOWARDS PACKAGING

Four in five think there is too much unnecessary packaging
Figure 49: Agreement with statements relating to packaging,
NI and Rol, 2022

Older generations more likely to see packaging as
unnecessary

Figure 50: Agreement with the statement ‘There is foo much
unnecessary packaging on a lot of food products’, by
generafional groups, NI and Rol, 2022

Figure 51: Prevalence of arthritis in the population of over-50s
in Rol, by age, 2020

Women more inclined to view packaging choices having
direct environmental impact

Figure 52: Agreement with the statement ‘The food
packaging choices you make affect the environment’, by
gender, NI and Rol, 2022

COVID-19 elevated food safety concerns
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Figure 53: Agreement with the statement 'COVID-19/
coronavirus made food safety in relation to packaging more
important’, by gender, NI and Rol, 2022

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

+ Data sources
+ Generational cohort definitions
- Abbreviations
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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