
This report looks at the following areas:

•• Alcoholic drinks most often consumed
•• Consumption frequency of alcoholic drinks
•• Perceptions of low/no alcoholic drinks
•• Attributes associated with each kind of alcoholic drink
•• Behaviors related to alcoholic drink consumption habits

Brazilian consumers have adapted their alcoholic drinks consumption habits as
a result of the economic recession and concerns about the harmful health
effects of alcohol intake. At-home consumption predominates, as it is cheaper.
Higher-quality options with popular flavors are gaining space in the market,
even if they are consumed less frequently.
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“As the restrictions imposed
by the COVID-19 pandemic
come to an end, Brazilian
consumers seem ready to
resume social gatherings –
even if at home, for economic
reasons. In addition, higher-
quality drinks seen as more
sophisticated have gained
space in the market, which
indicates that most consumers
prioritize quality over quantity
or frequency.”
– Laura Menegon, Food
and Drink Analyst – Latam
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• Loyal 9, ready-to-drink beverage, has exponential growth
by offering high-quality ingredients

• National wines can gain space in the market highlighting
quality and affordable price
Figure 2: Alcoholic drinks consumption, 2022

• Apps can offer discounts to appeal to DE consumers
Figure 3: Alcoholic drinks consumption – Selected item, by
socioeconomic group, 2022

• Unusual flavors can boost ready-to-drink options
Figure 4: Alcoholic drinks consumption – Selected items, by
age group, 2022

• New versions of well-known drinks can attract more
frequent consumers
Figure 5: Consumption drivers, by alcoholic drink consumption
frequency, 2022

• More affordable versions can boost consumption frequency
Figure 6: Behaviors related to alcoholic drinks consumption,
by alcoholic drink consumption frequency, 2022

• Low/no alcohol drinks should reinforce healthy credentials
Figure 7: Low/no alcohol drinks, 2022

• Low/no alcohol spirits can encourage women to drink
cocktails more frequently
Figure 8: Low/no alcohol drinks – Selected item, by gender,
2022

• Organic and natural wines can strengthen their healthiness
appeal
Figure 9: Correspondence Analysis – Principal map –
Attributes related to alcoholic drinks, 2022

• World Cup should give a boost to drinks seen as
“refreshing”
Figure 10: Budweiser’s “The Drop” campaign

• Brands must promote information about responsible
consumption of alcoholic drinks

ALCOHOLIC DRINKS CONSUMPTION

ALCOHOLIC DRINK CONSUMPTION FREQUENCY

LOW/NO ALCOHOL DRINKS

ATTRIBUTES RELATED TO ALCOHOLIC DRINKS

BEHAVIORS RELATED TO ALCOHOLIC DRINKS CONSUMPTION
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Figure 11: Behaviors related to alcoholic drinks consumption,
2022

• Subscription services for cocktail preparation kits can
appeal to consumers looking for something new
Figure 12: Behaviors related to alcoholic drinks consumption,
by consumption drivers, 2022

APPENDIX – ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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