
This report looks at the following areas:

•• Market size and segmentation of the US digital advertising sector, along
with growth forecasts through 2027

•• Key players in the digital advertising landscape, along with an analysis of
their most effective strategies

•• In-depth findings on consumer attitudes and behavior regarding digital
advertising

•• Opportunities for future success for digital advertisers and publishers

As consumers spend more and more time online, digital advertising has
become an essential channel for brands to connect with them. 90% of US
consumers report seeing some type of online ad over the past week, and
growth forecasts remain robust for this $234.4 billion industry despite economic
headwinds. Digital advertising achieved 12% growth during 2020, the first year
of the pandemic, and has continued at that pace despite factors like inflation
and the conflict in Ukraine. Meanwhile, increased competition among digital
media companies is causing companies such as Netflix to adopt advertising
models, adding further opportunities for growth.

Of course the digital advertising sector also faces consumer pushback. Close
to three quarters of consumers have used tactics to avoid ads, and more than
half dislike being asked for personal information or being forced to watch or
interact with ads. It also hardly seems possible that consumers could spend
more time with digital media than they already do, creating potential limits on
revenue expansion. In order to continue to grow, advertisers and digital
publishers will need to thread a tricky needle – delivering advertising without
turning customers off and jeopardizing ad effectiveness.
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“As consumers spend more
time online, digital advertising
has achieved consistently
strong growth – decelerating
only briefly due to COVID-19.
It continues to succeed
despite regulatory pressures
and consumer frustration with
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that can lead to use of ad
blockers.”
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Figure 10: Breakout of US digital ad spend, by segment, at
current prices, 2018-22 (est)

• Paid search retains its dominant share
Figure 11: Paid search advertising revenues and fanchart
forecast, at current prices, 2017-27
Figure 12: Paid search advertising revenues and forecast, at
current prices, 2017-27

• Display advertising holds its ground
Figure 13: Display advertising revenues and fanchart forecast,
at current prices, 2017-27
Figure 14: Display advertising revenues and forecast, at
current prices, 2017-27

• Digital video goes from one success to the next
Figure 15: Digital video advertising revenues and fanchart
forecast, at current prices, 2017-27
Figure 16: Digital video advertising revenues and forecast, at
current prices, 2017-27

• Outlook evolving for other formats
Figure 17: Other digital advertising revenues and fanchart
forecast, at current prices, 2017-27
Figure 18: Other digital video advertising revenues and
forecast, at current prices, 2017-27

• Social a critical channel for reaching younger consumers
Figure 19: Social media sites visited daily, 2016-22
Figure 20: Social media sites visited daily, by age, 2022

• YouTube, TikTok users particularly open to online ads
Figure 21: Digital ad reactions, by social media site daily
usage, 2022
Figure 22: Attitudes regarding digital advertising, by social
media site daily usage, 2022

• Opportunities to grow by taking share from traditional
media
Figure 23: Digital and traditional media usage, by age, 2021

• Mobility to get an added boost from 5G?
Figure 24: Interest in 5G networks and 5G smartphones, 2020
vs 2022

• Big tech players under scrutiny
• Inflation unlikely to make a major dent
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• A battle among giants
Figure 25: Top five global digital advertising platforms, 2020
and 2021

• Advertising is now…what’s in store?
• Ads are in the stream

Figure 26: Streaming video services used, 2021

• Push for privacy leads to fallout
• Digital ad formats continue to evolve

Figure 27: Peacock Frame ad, 2022
• Next stop, the metaverse?

Figure 28: Metaverse awareness and knowledge, by gender
and age, 2022

• Broad exposure and growing awareness for digital ads
• Mobile the main digital ad channel
• Mixed impact for digital ads
• Ad avoidance on the rise
• Trust is low
• Intrusiveness a potential issue
• Simple strategies can help build consumer appeal
• Three key segments for digital advertising

• Digital ad awareness improving
Figure 29: Online ad recall from the past seven days, 2022 vs
2020

• Multimedia most effective with young adults; seniors prefer
email
Figure 30: Online ad recall from the past seven days –
Streaming, social media, apps, by age, 2022
Figure 31: Online ad recall from the past seven days – Email,
web browsing, by age, 2022

• High levels of recall by parents
Figure 32: Online ad recall from the past seven days, by
parental status, 2022
Figure 33: Online ad recall from the past seven days – Social
media, by parental status and gender, 2022

• Mobile prevails over PCs

MARKET SHARE AND KEY PLAYERS

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

CONSUMERS AND DIGITAL ADVERTISING – FAST FACTS

ONLINE AD RECALL

ONLINE AD RECALL BY DEVICE
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Figure 34: Online ad recall (NET) from the past seven days,
by device, 2022
Figure 35: Online ad recall (NET) from the past seven days,
by device and household income, 2022

• Mobile’s edge strongest for apps, social and audio
Figure 36: Online ad recall from the past seven days, by
category and device, 2022
Figure 37: Online ad recall on any mobile device from the
past seven days, by gender and age, 2022

• Ad responsiveness declines slightly post-COVID-19
Figure 38: Online ad reactions, 2022 vs 2020

• Social advertising particularly effective in driving purchases
Figure 39: Online ads that influenced a purchase in the last
three months, 2021-22

• Seniors least responsive to digital ads
Figure 40: Online ad reactions – Exposure and purchase
considerations, 2022

• Digital ads more annoying than radio, print
Figure 41: Advertising opinions – Repetitive, inconvenient,
similar, by medium, 2021-22

• Digital, TV ads are good sources of information
Figure 42: Advertising opinions – Provides useful information,
by medium, 2021-22

• More consumers seek to block ads
Figure 43: Online ad avoidance methods, 2022 vs 2020

• Younger consumers most likely to avoid ads
Figure 44: Online ad avoidance methods, by age, 2022

• Fathers particularly likely to block ads
Figure 45: Online ad avoidance methods, by gender and
parental status, 2022

• Asians most diligent ad blockers
Figure 46: Online ad avoidance methods, by race and
Hispanic origin, 2022

• Few consumers trust online ads
Figure 47: Online ad trustworthiness, 2022

• Younger consumers have higher levels of trust in digital
Figure 48: Online ad trustworthiness, by age, 2022

ONLINE AD REACTIONS

ONLINE AD AVOIDANCE METHODS

ONLINE AD TRUSTWORTHINESS
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• Higher levels of trust among consumers who use the media
type
Figure 49: Online ad trustworthiness, by recall of ad type,
2022

• Social, mobile ads rank low in credibility
Figure 50: Advertising opinions – No credibility, by medium,
2021-22

• Majority of consumers have concerns
Figure 51: Online advertising intrusiveness, 2022
Figure 52: Attitudes toward online advertising – Intrusiveness,
2022

• Older consumers more sensitive to disruptive ads
Figure 53: Online advertising intrusiveness, by age, 2022

• Higher-income consumers more worried about intrusiveness
Figure 54: Online advertising intrusiveness, by age and
household income, 2022

• Hispanics more open to seeing ads
Figure 55: Online advertising intrusiveness, by race/Hispanic
origin and household income, 2022

• Only a third prefer digital to traditional ads
Figure 56: Advertising preferences, 2022

• Younger, affluent consumers more likely to prefer digital
Figure 57: Advertising preferences, by age and household
income, 2022

• Consumers do find new products through ads
Figure 58: Attitudes toward advertising influence, 2022

• Parents more interested in local events, social responsibility
Figure 59: Attitudes toward advertising influence, by gender
and parental status, 2022

• Three consumer segments identified
Figure 60: Consumer segments of attitudes toward digital
advertising, 2022

• Pragmatists have strongest ad recall
Figure 61: Online ad recall from the past seven days, by
digital ad segments, 2022

• Advocates (35%)
Figure 62: Profile of Digital Advertising Advocates, 2022

ONLINE AD INTRUSIVENESS

ADVERTISING PREFERENCES

CONSUMER SEGMENTATION – ATTITUDES TOWARD DIGITAL
ADVERTISING
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• Opportunities
Figure 63: Online ad reactions, by digital ad segments, 2022

• Pragmatists (36%)
Figure 64: Profile of Digital Advertising Pragmatists, 2022

• Opportunities
Figure 65: Online ad trustworthiness, by digital ad segments,
2022

• Skeptics (29%)
Figure 66: Profile of Digital Advertising Skeptics, 2022

• Opportunities
Figure 67: Online ad avoidance methods, by digital ad
segments, 2022

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

Figure 68: Total US sales and forecast for digital advertising,
at inflation-adjusted prices, 2017-27
Figure 69: Total US sales and forecast for digital advertising,
by segment, at current prices, 2017-27
Figure 70: Total US sales and forecast for search advertising,
at inflation-adjusted prices, 2017-27
Figure 71: Total US sales and forecast for display advertising,
at inflation-adjusted prices, 2017-27
Figure 72: Total US sales and forecast for digital video
advertising, at inflation-adjusted prices, 2017-27
Figure 73: Total US sales and forecast for other digital
advertising, at inflation-adjusted prices, 2017-27

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE MARKET

Digital Advertising - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100997/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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