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This report looks at the following areas:

+ Market performance and its recovery in post-COVID-19 "Hot pot dining has entered a

» Key market strategies of leading hot pot players stage of steady development
4

« Consumers’ attitudes towards hot pot dining . .
. o S leading brands are becoming
* Product innovation direction for hot pot dining

+ Different demand for hot pot dine-in and delivery services more cautious about store

expansion, while exploring
Consumers are pursuing tasty hot pot bases, quality regional/seasonal raw

potentials of global supply

materials and exclusive side dishes, which leave clues for product innovation. In

addition, consumers’ growing need of in-home dining occasions post chains.
pandemic is demanding convenience and flexibility from the hot pot industry. - Bernie Gao, Research
Hence, home delivery, and further segmented hot pot styles would be the Analyst

saviour for hot pot operators.

Hot pot dining has been the key driver for foodservice’s total revenue. Credited
to the business shifting to hot pot delivery services as a response fo the
COVID-19 impact, the total value of hot pot dining has almost recovered to
2019 levels.
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Middle aged high household income earners favour eco-
friendly packaging for hot pot delivery

Figure 54: Hot pot delivery services, environmentally friendly
packaging, by household income and age groups, Ching,
2021

Figure 55: Examples of hot pot delivery packaging, Ching,
2022

Consumers take food safety and nutrition of hot pot delivery
seriously

Figure 56: Hot pot delivery services, food safety and quality,
by city tier, China, 2021

Figure 57: Hot pot delivery services, nutritional information, by
family structure, China, 2021

ATTITUDES TOWARDS HOT POT

Adhere to the social attribute of hot pot dining

Figure 58: Attitudes tfowards hot pot, China, 2021

Figure 59: Penetration of hot pot with ‘have had it and like it’,
by agreeing fo statement of | like to eat hot pot with my
families and friends’ VS total, China, 2021
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Figure 60: Aftitudes towards hot pot dine-in experience,
Ching, 2021

Figure 61: Attitudes towards hot pot, statement of ‘The faste of
hot pot in store is more important to me’, by gender and age,
Ching, 2021
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delivery and RTE products

Figure 62: Atfitudes towards hot pot delivery experience,
Ching, 2021

Figure 63: Attitudes towards hot pot delivery experience, by
age groups, China, 2021
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Who are they?

Figure 64: Food personas, 2021

Figure 65: Food personas, by generations, 2021

New Trend Explorers have higher consumption frequency
for hot pot dining under all circumstances

Figure 66: Consumption channel, by heavy users and food
persona, China, 2021

Figure 67: Penetration of different hot pots as ‘Have had it
hand like it’, by selected items and food persona, China, 2021
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= Critical Shoppers are picky about packaging, the quality of
food and labelling
Figure 68: Hot pot delivery services, by food persona, Ching, What's included
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