L]
————

MINTEL

L e
o

Packaged Bakery Foods - China - 2022

Repor’r Price: £3695 | 54995 | €4400 The above prices are correct at the time of publication, but

are subject to change due to currency fluctuations.

This report looks at the following areas:

+ Overview of current packaged bakery foods market in China "The packaged bakery foods
* Marketing activities and new product trends category is expected to
- Consumers’ consumption habits of packaged bakery foods N .
. p - P 9 Y maintain steady growth in
« Consumers’ interest in fillings types and trade-up factors
M n
- Consumers’ attitude towards Chinese packaged pastries coming yedars.

- Marta Zhang, Senior

/"

54% of consumers are willing to frade up for products with “added probiofics’
‘ o . . . Research Analyst
claims. Healthier ingredient fillings such as nuts (60%) and yogurt (59%) are

favoured by consumers from multi-generation families.

Today's consumers are constantly seeking healthier options in packaged
bakery foods, especially during the post-pandemic period. Moving forward,
products for specific demographic segmentations are in demand given
increasingly precise functional targeting.

Key packaged bakery players such as Dali and Toly still lead in market value
share, but they are facing fiercer competition from big snack brands, private
label brands, and packaged bakery products from bakery houses of all kinds.

In regard to trendy Chinese pastries, 65% of consumers agree with the

statement that they would like o fry innovative flavoured packaged Chinese Buy this report now

pastries. Young generations are especially willing to frade up in this product
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» Preference of packaged toasts differs by gender and age
Figure 33: Consumption usage — Western style packaged
bakery foods, China, 2022
Figure 34: Consumption usage, toast, by gender and age,
Ching, 2022

* Younger consumers are fans of Chinese-style pastries
Figure 35: Consumption usage, by age group, China, 2022
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Figure 36: Purchase Channel, China, 2022

Figure 37: Purchase channel, by family structure, China, 2022
« Higher household income consumers are also frequent CVS

visitors
Figure 38: Purchase channel, chain convenience stores, by
monthly household income, China, 2022
Figure 39: Purchase occasion, selected occasions during
workdays, by monthly household income, China, 2022

» Young females are fans of brands’ official stores

Figure 40: Purchase channel, brands’ official websites/online

stores, by gender and age, Ching, 2022

CONSUMPTION OCCASION
» Packaged baked goods are favoured on breakfast
occasions

Figure 41: Consumption occasion, China, 2022

» Expand staple food opportunity for multi-generation family

Figure 42: Consumption occasion, by living situation, Ching,
2022

* Provide afternoon tea indulgence for 50-59s on weekend
occasions
Figure 43: Consumption occasion, during afternoon tea, by
age, Ching, 2022

FILLINGS PREFERENCE

« Filling preferences vary across regions
Figure 44: Filling preference, China, 2022
Figure 45: Filling preference, by region, China, 2022
* Late-night eaters embrace wider choice of fillings
Figure 46: Filling preference, by consumption occasion,
Ching, 2022
* Healthier fillings for multi-generation families
Figure 47: Filling preference, by living situation, China, 2022

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentatfion

Interactive Databook

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China  +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1100973/

Packaged Bakery Foods - China - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Innovation opportunity for novel Eastern and Western fusion
flavours

Figure 48: Filling preference, TURF analysis, China, 2022
Figure 49: Heytea x Seesaw “Steal the moon” Mooncake gift
box, China, 2021

PREMIUMISATION TRIGGER

Highest willingness to pay more for baked goods with
added probiotics

Figure 50: Premiumisation trigger, China, 2022

Figure 51: % of new launches of packaged bakery products
with probiotic and prebiotic claims, China, 2017-2022
Figure 52: Premiumisation trigger, by living situation, China,
2022

Continuous demand in high fibre baked goods

Figure 53: % of new launches of packaged bakery products,
by claim, China, 2019-2022

Figure 54: Helga's 14-day gut health challenge’, Australia,
2021

Lighter versions of baked goods for female consumers
Figure 55: Premiumisation trigger, by gender, China, 2022

ATTITUDE TOWARDS PACKAGED CHINESE PASTRIES

Leverage the influence of social media for innovative
products

Figure 56: Attitudes towards packaged Chinese pastries,
selected attitudes, China, 2022

Figure 57: Purchase channel, by attitude towards “I am
interested in trendy packaged Chinese pastries popular on
social media”, China, 2022

Figure 58: Example of brand marketing, China, 2022

Older generations do not show a strong preference for
Chinese pastries

Figure 59: Attitude towards “I am willing to pay more for
packaged Chinese pastries than packaged Western bakery
products”, by age group, China, 2022

Figure 60: Attitude towards “Packaged Chinese pastries taste
better than packaged Western bakery products”, by age
group, Ching, 2022

Higher personal income earners show preference for gifting

packaged Chinese pastries
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Figure 61: Attitude toward “Packaged Chinese pastries
products are more suitable for gifting than freshly-made

ones”, by personal monthly income, China, 2022

FOOD PERSONA

* Who are they?
Figure 62: Food persona, 2022
Figure 63: Food persona, by gender and age, China, 2022
Figure 64: Food persona, by living situation, China, 2022

« New trend explorers favour brands’ official online channels
Figure 65: Purchase channel — selected channels, by food
persona, China, 2022

e Critical shoppers are willing to trade up for natural yeast
and whole-wheat products
Figure 66: Premiumisation triggers — selected items, by food
persona, China, 2022

APPENDIX - MARKET SIZE AND FORECAST

Figure 67: Total retail value sales and forecast of packaged
bakery products, China, 2016-2026

APPENDIX - METHODOLOGY AND ABBREVIATIONS

¢ Methodology
« Abbreviations
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