
This report looks at the following areas:

•• Children’s influence on purchases
•• Parent identity
•• Parenting and technology
•• Health and pregnancy
•• Goals for children

Black moms are making many changes to their lifestyles to best serve their kids.
They are focused on making purchases that ensure their kids’ needs are met
and also open to exploring new ways to encourage their children to be
successful members of society. There is also a focus on health and wellness as
well as how their children are interacting with technology. In all that, Black
moms are still saving a piece of their thoughts for themselves and their identity.
With concerns about who they are and how they look, ample opportunities
exist for brands to support moms finding personal fulfillment within the context
of their busy lives. As they look into the future, moms want to strike the perfect
balance between successful mom and successful woman.
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“Black moms are dynamic in
how they choose to present
themselves. They are focused
on ensuring their children
have everything they need
and are set up to succeed, yet
moms don’t lose sight of the
person they are outside of
motherhood.”
– Courtney Rominiyi,
Multicultural Consumers and
Culture Analyst
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• Create more room in the budget for moms to splurge with

products that consolidate household necessities
Figure 1: Attitudes toward parent identity, 2022

• Create social networks based on lifestyle to help moms
connect
Figure 2: Making friends with parents with similar lifestyles, by
child’s age, 2022

• Moms will be keen for tech that keeps them up to date and
that also helps educate children on how to achieve future
success
Figure 3: Goals for children, 2022

• Focus on faith-based products and resources to help
parents instil values in their children
Figure 4: Goals for kids to be people of faith, by generation,
2022

• Key consumer insights
• Black moms need resources for diverse support systems
• Black moms are still figuring out how they feel about their

children’s internet engagement

• Black moms are proportionate with the Black share of the
population

• Younger moms are more likely to be single and raising
children without a partner
Figure 5: Marital status moms with coresident children under
18, by race and Hispanic origin, 2020

• Inflation calls for focus on affordable food options
for Black mothers
Figure 6: Median household income, by race and Hispanic
origin of householder, in inflation-adjusted dollars, 2020
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Figure 7: Race of reference person: annual expenditure
means, shares, standard errors, and coefficients of variation,
consumer expenditure surveys, 2020

• Black birth rate remains steady
Figure 8: Births, by race and Hispanic origin of mother,
2018-19

• Moms consider their children and family when it comes to
items purchased and where they purchase them
Figure 9: Children’s influence on purchases, 2022

• Focus on products that children enjoy but also help parents
Figure 10: Munchkin Inc Instagram page, 2022

• Compared to dads, moms are more focused on shopping at
places that are inviting to the whole family
Figure 11: Shops at family friendly retailers, moms vs dads,
2022

• Black moms with kids aged 11 and under are focused on
culture and identity
Figure 12: Focus on purchasing products that reflect their
culture, by age of children at home, 2022
Figure 13: Hooray Heroes Instagram page, 2022

• Overall, Black moms believe it is important to maintain their
identity outside of motherhood
Figure 14: Attitudes toward parent identity (any agree), 2022

• Fewer steps and cost reductions will resonate, as these help
moms save time and potentially create some room for moms
to splurge a bit
Figure 15: Kelloggs US Instagram page, 2022

• Appearance as a priority is polarized between young moms
and older moms
Figure 16: “My appearance is a priority for me” (any agree),
by age, 2022
Figure 17: Sports Illustrated Swimsuit Instagram page, 2022

• Black moms aren’t willing to compromise parenting over
work
Figure 18: Attitudes around balancing work and parenthood,
2022

• Black moms lean on their family and friends for support

MARKETING TO BLACK MOMS – FAST FACTS
CHILDREN’S INFLUENCE ON SHOPPING BEHAVIOR

PARENT IDENTITY

TYPES OF SUPPORT FOR BLACK MOMS
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Figure 19: Attitudes towards types of support for moms, 2022
Figure 20: Shubidu app Instagram page, 2022

• Children’s age alters the type of support moms need
Figure 21: Desire for friends with parents living similar lifestyles,
by age of child at home, 2022

• Moms need emotional support and time to themselves
• Black moms want advice from other parents

Figure 22: Attitudes toward parenting advice, 2022

• Black moms are open to their kids engaging on their own
tech, but want to keep them safe
Figure 23: Attitudes towards technology, 2022

• Create efficient programs to help moms monitor their kids
efficiently

• Weight gain is a top pregnancy health concern for Black
moms
Figure 24: Health concerns during pregnancy, 2022

• Health and fitness brands partner with popular mom
influencers

• Moms with a household income of less than $25K have a
greater concern for mental health
Figure 25: Moms concern about mental health, by income,
2022
Figure 26: Money Talks Story #1 – Sophia + Imran, 2018
Figure 27: Money Talks Story #2 – Alyssa + Keith, 2018

• Concern for infant loss grows with more children
Figure 28: Concern for infant loss, by number of children 2022

• Focus on expanding brands to include real-life depiction of
life with multiple children
Figure 29: What To Expect Instagram page, 2022

• Stability, success and safety are the main goals for their
children
Figure 30: Goals for children, 2022

• Help moms find technology that helps them educate their
children about the future and their intended goals
Figure 31: Mydoh Instagram page, 2022

• Moms with a household income of less than $50K are more
concerned with their kids staying out of legal trouble

PARENTING AND TECHNOLOGY

HEALTH CONCERNS DURING PREGNANCY

GOALS FOR THEIR CHILDREN
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Figure 32: Goals for kids to stay out of legal trouble, less than
$50K vs $50K and over, 2022

• Raising people of faith is important to most moms across
generations
Figure 33: Goals for kids to be people of faith, by generation,
2022

• Consumer survey data
• Terms

APPENDIX – DATA SOURCES AND ABBREVIATIONS

Marketing to Black Moms - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100931/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

https://www.mintel.com/

	Marketing to Black Moms - US - 2022
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	Black Moms by the Numbers
	Market Factors


	Marketing to Black Moms - US - 2022
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Marketing to Black Moms – Fast Facts
	Children’s Influence on Shopping Behavior
	Parent Identity
	Types of Support for Black Moms
	Parenting and Technology
	Health Concerns during Pregnancy
	Goals for their Children
	Appendix – Data Sources and Abbreviations

	About Mintel


