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This report looks at the following areas:

- The impact of inflation on water filtration “The water filtration market
 The impact of COVID-19 on water filtration has declined slightly since
* Market performance of water filtration devices and filters

. : , consumers have returned to
» The importance of proving product efficacy

» Consumer interest in health and safety claims out-of-home activities and
+ Consumer attitudes around hydration, water filtration and drinking water have cut back on dispensary
safety spending due to inflation.”

The water filtration market has shrunk slightly since 2020, however the market — Ashley de Hechavarriq,

remains significantly larger than before the pandemic thanks to increased Health and Wellness Analyst
consumer interest in health and safety. The market is expected to continue to

see small declines over the next few years as customers cut back on spending

due to inflation and spend more time out-of-home, reducing the use of their

personal filtration devices. Since current ownership of filtration devices is high

following a pandemic-led surge in purchases, filter replacement sales will be

more important than ever for maintaining market share in the years fo come.

Luckily for water filtration brands, heightened focus on health and safety means

consumers are ripe for engagement. 65% of Americans are trying fo drink more

water as they look to improve their health. However, consumer price sensitivity is

a significant barrier to purchase when it comes to water filtration products. This Buy this report now
sentiment is likely exacerbated by consumers’ access to free tap water and the Visit store.mintel.com

convenience associated with water bottles, especially as consumers spend
more time away from home. As consumers increasingly look to take care of not EMEA +44 (0) 20 7606 4533

only their bodies but also their planet and communities, water filtration Brazil 0800 095 9094

products stand to benefit from environmentally friendly positioning as long as

they can first prove their products’ efficacy in terms of safety and improved Americas +1(312) 943 5250

taste. Water filtration brands can compete against tap water by focusing on

health and safety and against water bottles by focusing on value and China +86 (21) 6032 7300
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Figure 5: Attitudes around water and water filtration, 2022
« Highlight health benefits to drive purchases
Figure 6: Reasons for using water filfration products, 2022
* Add value through long-term savings and convenience
Figure 7: Interest in water filtration product features, 2022
« Use personalization to attract younger adults
Figure 8: Interest in water filtration product features, by
generation, 2022
* Key consumer insights
« Ownership of water filtration products is widespread
= Younger adults driven by safety and health; older adults
driven primarily by taste
* Americans are trying to drink more water

« Consumers are generally unaware of their water quality

MARKET SIZE AND FORECAST

* Inflation has negative implications for water filtration sales
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Figure 9: Total US sales and fan chart forecast of water
filtration, at current prices, 2017-27

Figure 10: Total US retail sales and forecast of water filters
and filtration devices, at current prices, 2017-27

Impact of COVID-19 on water filtration

Figure 11: Short-, medium- and long-term impact of COVID-19
on water filtration, 2022

MARKET FACTORS

The US is investing in drinking water and wastewater
infrastructure improvements

Rising inflation and low consumer confidence are causing
consumers to spend more cautiously

Figure 12: Consumer Price Index (Inflation), 2007-22

Figure 13: Consumer confidence, 2007-22
Homeownership is the goal, but not attainable for all
Figure 14: Homeownership rate, 2010-20

Figure 15: Reasons for using water filfration products,

homeowners vs renters

MARKET SHARE

Market performance mixed for industry players

Figure 16: Multi-outlet sales of water filters and water filtration
devices, by leading companies, rolling 52 weeks 2021 and
2022

Water filtration devices post losses across the market
Figure 17: Multi-outlet sales of water filtration devices, by
leading companies and brands, rolling 52 weeks 2021 and
2022

Water filters driving market growth

Figure 18: Multi-outlet sales of water filtration devices, by
leading companies and brands, rolling 52 weeks 2021 and
2022

COMPETITIVE STRATEGIES

Filtration brands allow consumers to test their water at
home

Brita launches water testing kit

Figure 19: Brita website water testing kits, August 2022
ZeroWater launches TDS testing meter

Figure 20: ZeroWater Facebook post, 2022

Watergen creates drinking water from air

Figure 21: Watergen website, 2022

ZeroWater promotes saving money and the planet
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Figure 22: ZeroWater Facebook post, 2022

MARKET OPPORTUNITIES

« Attract Gen Z and Younger Millennials by recognizing
distinct life stages
Figure 23: Brita Instagram post, July 2022

* Attract with cause marketing
Figure 24: LifeStraw website, August 2022

* Incorporate smart technology to measure health and
sustainability benefits
Figure 25: Hydrosleeve website, 2022

THE WATER FILTRATION CONSUMER: FAST FACTS

* Younger adults engage most with water filtration products

« Taste, Safety and Health drive consumer usage

« Cost is the most common barrier to purchase

» Consumers are split on whether filtered water tastes better
than tap water

* Multicultural consumers show interested in health-focused

innovation

OWNERSHIP AND INTEREST IN WATER FILTRATION PRODUCTS

* Most consumers currently own a water filtration product.
Figure 26: Ownership and interest in water filtration products,
July 2022

*  Water filtration product ownership is slowly growing
Figure 27: Water filtration product ownership, 2020 vs 2022

* Younger consumers are most engaged with water filtration
category
Figure 28: Water filtration product ownership, by generation,
Gen Z and Millennials, 2022
Figure 29: Water filtration product interest, by generation,
Gen Z and Millennials, 2022

* Renters use water filtration devices over systems
Figure 30: Water filtration product ownership, homeowners vs
renters, 2022

* Larger households — with children or roommates - are more
interested in water filtration products
Figure 31: Water filtration product interest by household size,
2022

« Black and Hispanic consumers express higher interest in all
water filtration products and systems
Figure 32: Water filtration product interest by race and
Hispanic origin, 2022
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REASONS FOR USING WATER FILTRATION PRODUCTS

« Taste, safety and health are the top drivers of usage
Figure 33: Reasons for using water filtfration products, 2022
Figure 34: ZeroWater Facebook post, January 2022

« Motivations for using water filtration devices differ by
generation

* Gen X and older motivated primarily by improved taste
Figure 35: Reasons for using water filtration products, by
generation — Gen X and older, 2022

« Millennials prioritize safety and health
Figure 36: Reasons for using water filtration products, by
generation, 2022

* Gen Z uses water filtration products for a variety of reasons

Figure 37: Reasons for using water filtration products, by
generation — Gen Z, 2022

» Lower HHI and Hispanic consumers would buy water
filtration products if they could help them save money
Figure 38: Reasons for using water filtration products, by

race/Hispanic origin and household income, 2022

BARRIERS TO PURCHASE

» Price sensitivity is the top barrier
Figure 39: Barriers to purchase of water filtration products,
2022

* Many consumers think tap water is just fine

ATTITUDES AND BEHAVIORS TOWARD WATER FILTRATION

* Americans are trying to drink more water
Figure 40: Behaviors around water filtfration product use,
2022

* Improving health drives increased water consumption
Figure 41: Attitudes around water and water filtration, 2022

* Generational differences appear when looking at water
consumption
Figure 42: Behaviors around water filtration product use, by
generation, 2022

= Evian launches functional beverage supporting cognitive
health

Figure 43: Production innovation — Evian + Sparkling Water

« Consumers are split on whether filtered water tastes better

than tap water
Figure 44: Attitudes around water and water filtration, 2022
* Americans are generally unaware of the water quality in

their areq, especially multicultural consumers
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Figure 45: Attitudes around water and water filtration, 2022

INTEREST IN WATER FILTRATION PRODUCT INNOVATION

* Users most interested in value-related innovation
Figure 46: Inferest in water filtration product features, 2022

* Increase value with convenience
Figure 47: Meaning of convenience, 2021 — From Value-
conscious Consumer — US, 2021

» Encourage customers to test new features with money-back
guarantees

« Attract younger adults with personalization
Figure 48: Interest in water filtration product features, by age,
2022

* Multicultural consumers are interested in health-focused
innovation

+ Hispanics feel healthy but still want to improve

* Black consumers are interested in water filtration tech
Figure 49: Interest in water filtration product features, by race
and Hispanic origin, 2022

APPENDIX — DATA SOURCES AND ABBREVIATIONS

e Data sources

» Sales data

e Forecast

» Consumer survey data

* Marketing creative

- Abbreviations and terms
> Abbreviations

+ Terms

THE MARKET

Figure 50: Total US retail sales and forecast of water filters
and filtration devices, at inflation-adjusted prices, 2017-27
Figure 51: Average annual household spending on water
filters and water filtration devices, 2017-22

Figure 52: Total US retail sales of water filters and water
filtration devices, by channel, at current prices, 2017-22
Figure 53: Total US retail sales of water filtration — US - 2022,
by channel, at current prices, 2020 and 2022

COMPANIES AND BRANDS

Figure 54: Multi-outlet sales of water filters and water
filtration devices, by leading companies, rolling 52 weeks
2021 and 2022
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Figure 55: Multi-outlet sales of water filters, by leading
companies and brands, rolling 52 weeks 2021 and 2022
Figure 56: Multi-outlet sales of water filtration devices, by

leading companies and brands, rolling 52 weeks 2021 and

2022
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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grow. To find out how we do that, visit
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