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Tech tools allow easy visualization and expansive design
tools

Figure 10: Glidden paints, 2022

Technology brings new elements of customization

Figure TI: Spoonflower, 2022

Brands tap influencers o engage

Figure 12: A Beautiful Mess x Spoonflower partnership, 2022
Figure 13: Sherwin Williams x Probably this! partnership, 2022
Brands lean into spirituality to reinforce personal identity
Figure 14: Benjamin Moore and Tempaper astrological sign
product lines, 2022

Paint and wallcovering can support multiple aspects of
health and wellness

Figure 15: Benjamin Moore, 2022

THE PAINT AND WALLCOVERING CONSUMER - FAST FACTS

Interior painting leads as most popular wall decorating
project

Big box home centers dominate, but online retail is fast
growing

Lifestyle — not necessity - is key driver, creating
opportunities to engage

Develop wide-ranging tools to engage both in-store and
online

Engage consumers through media and digital tools

Personal style is vital, key to paint and wallcovering choice

PAINTING AND WALLCOVERING PROJECTS

Interior painting leads as most popular DIY project

Figure 16: Painting and wallcoverings projects undertaken
and planned, 2022

Women embrace small project painting, while men take on
exteriors

Figure 17: Painting and wallcoverings projects undertaken
and planned, by gender — net, 2022

Millennials are top DIYers overall, while Gen Z embraces
wallpaper

Figure 18: Painting and wallcoverings projects undertaken

and planned, by generation — net, 2022

RETAILERS SHOPPED

Big box home centers dominate retail landscape

Figure 19: Retailers shopped, 2022
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* Target Millennials with omnichannel shopping option and
online tools
Figure 20: Retailers shopped, by generation, 2022

« Parents meet diverse needs by turning to range of retailers
and online

Figure 21: Retailers shopped, by parental status, 2022

REASONS FOR UNDERTAKING PROJECTS

« Lifestyle, not necessity, is often a key driver for undertaking
projects
Figure 22: Reasons for undertaking painting and wallcovering
projects, 2022

« Lifestage underpins Millennials’ engagement
Figure 23: Reasons for undertaking painting and wallcovering
projects, by generation, 2022

* Practicality and discretionary motivators arise for parents
Figure 24: Reasons for undertaking painting and wallcovering

projects, by parental status, 2022

PREFERENCES AND ATTITUDES FOR SHOPPING

» Address decision paralysis with physical and digital tools

 Influencers shape consumer color and brand choice for
some

* Brand loyalty emerges among male shoppers
Figure 25: Preferences and attitudes when paint/wallpaper
shopping, 2022

* Online and in-person advice influence younger adults
Figure 26: Preferences and attitudes when paint/wallpaper

shopping, by generation, 2022

ATTITUDES TOWARD INSPIRATION, VISUALIZATION AND SKILLS

* Leverage medias and digital tools to facilitate visualization
Figure 27: Atftitudes foward inspiration, visualization and skills,
2022

* Reimagine the inspiration journey to reach younger
generations
Figure 28: Attitudes toward inspiration, visualization and skills,
by generation, 2022

ATTITUDES TOWARD STYLE AND DESIGN

» Personal style is vital to space and key to paint/
wallcovering choice
Figure 29: Attitudes toward style and design, 2022
* Women want more customization in the category
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Figure 30: Attitudes toward style and design, by gender, 2022
« Millennials seek options that reflect needs and interests

.
Figure 31: Attitudes toward style and design, by generation, What's included
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intelligence agency, our analysis of
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perspective on global and local economies.
Since 1972, our predictive analytics and
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clients to make better business decisions faster
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