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This report looks at the following areas:

» VMS usage, interest, and buying behaviors

¢ Preferred VMS product formats versus what is currently available

* Meeting consumer needs through personalization, customization, and
subscription services

« The ways that COVID-19 shaped VMS usage and buying habits

The VMS category has enjoyed strong sales growth as a result of both
heightened awareness of health and wellness due fo the COVID-19 pandemic
and a general shift foward preventative healthcare as a means to optimize
health. 34% of consumers report an increase in VMS products as a result of the
COVID-19 pandemic, and the majority of consumers are taking vitamins and
supplements on a daily basis. Some of the top-of-mind health concerns such as
immune health, gut health, and digestive health will have staying power and will
continue to drive sales within the category.

However, despite the heightened awareness of health and wellness, the
sustained strong growth of VMS products remains to be seen. While the market
has seen positive growth, usage of VMS products is slowing down, a signal that
consumers may be experiencing burnout from being hyper-focused on their
health and wellness for the past few years. The COVID-19 pandemic helped
many establish a regular VMS routine. Now, consumers are showing interest in
building on the foundation of health, focusing on VMS products and formulas
that address specific health concerns that meet their unique health needs. VMS
brands have the opportunity fo meet the need for personalized supplement
routines to aid consumers in continuing their health and wellness journey.

“The majority of consumers
rely on VMS products to
strengthen their foundation of
health. Yet, elevated usage of
VMS products as a result of
the COVID-19 pandemic has
begun to soften. As the focus
on a multidimensional
approach to health intensifies,
consumers will seek ways to
personalize their
supplementation routines.”

— Dorothy Kotscha, Health
Analyst
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SEGMENT PERFORMANCE

* Supplements continue to drive market growth
Figure 10: Total US retail sales of vitamins, minerals and
supplements, by segment, at current prices, 2020 and 2022
« Online VMS purchases maintain growth trajectory
Figure TI: Total US retail sales of vitamins, minerals and

supplements, by channel, at current prices, 2017-22

MARKET FACTORS
e The VMS supply chain remains fragile

« Congress seeks to provide legislation that mandates VMS
transparency

« FDA launches dietary supplement education initiative

« DPI continues to drop, signaling that consumers may have to

cut costs

KEY PLAYERS

* Branded VMS products see strong sales growth

« Sales of vitamins, minerals and supplements market by
company
Figure 12: Multi-outlet sales of vitamins, minerals, and
supplements, by leading companies, rolling 52 weeks 2021
and 2022

« Vitamin segment remains largely flat as brands
experienced mixed sales
Figure 13: Multi-outlet sales of vitamins, by leading companies
and brands, rolling 52 weeks 2021 and 2022

« Supplements see gains amid demand for personalized
nutrition
Figure 14: Multi-outlet sales of minerals/supplements, by
leading companies and brands, rolling 52 weeks 2021 and
2022

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

« Offer personalized vitamin solutions to offer customized
health optimization
Figure 15: Baze Vitamins, 2020
« Blur the lines between VMS and lifestyle
Figure 16: Goli Nutrition Bites Multi dietary supplement, 2022
* Expand immune supporting ingredients and VMS formats
Figure 17: Emergen-C, 2022
Figure 18: Vitafusion Natural Blueberry Flavored
Ashwagandha Gummies, 2022

« Focus on cognitive benefits of multivitamins for aging adults
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Figure 19: Centrum Silver multivitamin/multimineral supplement
for adults 50+, 2021

THE VITAMINS, MINERALS AND SUPPLEMENTS CONSUMER -
FAST FACTS

* Rise in single supplement products may erode multivitamin
usage

* Consumers look to VMS for a myriad of reasons

« Alternative formats feed experiential side

« Drive VMS purchases by demonstrating long-term value

» Focus on transparency to help consumers better understand
their VMS routines

+ COVID-19 VMS spike is unlikely sustainable; brands should
innovate to keep up with evolving needs

« Consumers are dedicated to meeting their health goals in
light of COVID-19

PRODUCT USAGE

« Consumers show interest in single-letter vitamins and single
supplements
Figure 20: Select vitamin, mineral and supplement product
usage, 2021-22
Figure 21: Nature Made Vitamins, 2022

- Baby Boomers rely on single VMS products
Figure 22: Vitamin, mineral and supplement product usage,
by generation, 2022

» Provide VMS accessibility to consumers at all levels of
income
Figure 23: Vitamin, mineral and supplement product usage,
by income, 2022

FREQUENCY OF USE

« Explore innovative ways to keep VMS consumers engaged
in the category
Figure 24: Frequency of VMS use, 2022
Figure 25: Trended frequency of select VMS use, 2021-22

* Help Gen Z consumers establish a consistent VMS routine
Figure 26: Frequency of VMS use, by generation 2022
Figure 27: Nourished, 2022

> Black and Hispanic consumers need to establish consistent
VMS routines
Figure 28: Frequency of VMS use, by race and Hispanic
origin, 2022
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REASONS FOR PRODUCT USAGE

VMS is primarily used to support physical and dietary health
Figure 29: Reasons for VMS usage, 2022

Figure 30: Garden of Life raspberry flavored magnesium
gummies, 2022

Sleep and mental health are top of mind for Millennials
Figure 31: Reasons for VMS usage, by generation, 2022
Hispanics target specific health concerns with VMS
products

Figure 32: Reasons for VMS usage, by Hispanic origin, 2022

PREFERRED VMS FORMATS

Consumers experiencing pill fatigue look for a better VMS
format experience

Figure 33: Preferred VMS product formats, 2022

Tablets and capsules remain the most prevalent VMS
product types

Figure 34: Types of VMS products taken, 2022

Younger consumers shift away from traditional pills

Figure 35: Preferred VMS product form, by generation, 2022
Meet Black consumer health needs with gummy options
Figure 36: Preferred VMS product form, by race and Hispanic
origin, 2022

Figure 37: ProBlk Health, 2022

PURCHASE BEHAVIORS

While some loyal to brand, price also dictates purchases
Figure 38: VMS purchasing behaviors, 2022

Women more open-minded when it comes to brand

Figure 39: Select VMS purchasing behaviors, by gender, 2022
Reach younger demographics on social platforms

Figure 40: Select VMS purchasing behaviors, by generation
2022

PRODUCT FACTORS

Focus on expanding VMS product lines to build trust through
transparency

Figure 41: VMS purchasing factors, 2022

Baby Boomers stick with the familiar

Figure 42: VMS purchasing factors, familiar brand, by
generation 2022

Social and environmental causes are top of mind for Gen Z
Figure 43: VMS purchasing factors, Gen Z 2022

Figure 44: Liquid LV, 2022
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+ Hone in on social and cultural causes that resonate with
Black consumers

.
Figure 45: VMS purchasing factors, by race and Hispanic What's included

origin, 2022 Executive Summary
Figure 46: Black Girl Vitamins, 2021 Full Report PDF
IMPACT OF COVID-19 ON PRODUCT USAGE Infographic Overview

* One third of adults using VMS more due to pandemic
Figure 47: Impact of COVID-19 on product usage, 2022
Figure 48: Hyland’s Naturals, 2021 Interactive Databook

Powerpoint Presentation

« Millennials increase usage of VMS products

Figure 49: Impact of COVID-19 on product usage, by Previous edifions

generation, 2022
* Pandemic spurs VMS usage among parents
Figure 50: Impact of COVID-19 on product usage, by

parental status, 2022 Did you know?

COVID-19 IMPACT ON USAGE BEHAVIOR

This report is part of a series

« Consumers are encouraged to focus on health as an of reports, produced to
investment provide you with a more
Figure 51: COVID-19 impact on VMS usage behavior, 2022 holistic view of this market.
Figure 52: One o _DOV’ 2922 ) All Mintel 2020 reports

* 25-44-year-olds invest in VMS to support preventative contain specific COVID-19
health related research and
Figure 53: COVID-19 impact on VMS usage behavior, by age, forecasts. The world’s
2022 leading brands rely on
Figure 54: Care/of, 2022 Mintel reports for the most

» COVID-19 has inspired parents to rely more heavily on VMS complete, objective and
products actionable market

Figure 55: COVID-19 impact on VMS usage behavior, by IniEligenee,

parental status 2022

APPENDIX - DATA SOURCES AND ABBREVIATIONS

+ Data sources Buy this report now
« Sales data Visit sfore.mintel.com
» Forecast

EMEA  +44 (0) 20 7606 4533
« Consumer survey data

« Abbreviations and terms Brazil 0800 095 9094
+ Abbreviations

Americas +1(312) 943 5250

APPENDIX - THE MARKET China  +86 (21) 6032 7300

Figure 56: Total US retail sales and forecast of vifamins,

minerals and supplements, at inflation-adjusted prices, APAC +61(0) 28284 8100

2017-27
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Figure 57: Total US retail sales and forecast of vitamins,
minerals and supplements, by segment, at current prices,
2017-27

Figure 58: Total US retail sales and forecast of vitamins, at
current prices, 2017-27

Figure 59: Total US retail sales and forecast of vitamins, at
inflation-adjusted prices, 201/-27

Figure 60: Total US sales and fan chart forecast of vitamins
segment, at current prices, 2017/-27

Figure 61: Total US retail sales and forecast of minerals, af
current prices, 2017-27

Figure 62: Total US retail sales and forecast of minerals, ot
inflation-adjusted prices, 201/-27

Figure 63: Total US sales and fan chart forecast of minerals
segment, at current prices, 2017/-27

Figure 64: Total US retail sales and forecast of supplements,
at current prices, 2017-27

Figure 65: Total US retail sales and forecast of supplements,
at inflation-adjusted prices, 2017-27

Figure 66: Total US sales and fan chart forecast of

supplements segment, at current prices, 2017-27

APPENDIX - THE CONSUMER

Figure ¢7: TURF Analysis — VMS formats, 2022

Figure 68: Table — TURF Analysis — VMS Formats, 2022

Figure 69: TURF Analysis — Purchase motivators, 2022

Figure 70: Table — TURF Analysis — Purchase motivators, 2022
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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