
This report looks at the following areas:

•• Breakfast locations and choices during the week and on weekends
•• Key attributes that guide breakfast eaters’ choices
•• The factors that determine a healthy breakfast
•• Consumer attitudes and behaviors toward the breakfast routine

Breakfast at home remains the norm for most consumers, even now that the
pandemic has lost much of its grip on consumer behavior. Breakfast is also a
matter of routine, but one that most consumers enjoy. The biggest opportunity
for marketers and retailing may lie not in disrupting the breakfast routine but in
reinforcing it and modifying it for the better: a little easier, a little healthier, a
little tastier.
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"Breakfast at home remains
the norm for most consumers,
even now that the pandemic
has lost much of its grip on
consumer behavior. Breakfast
is also a matter of routine, but
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Figure 10: Food and drink launches featuring the word
“breakfast,” by vegan/vegetarian/plant-based claims,
2016-22
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• Portable breakfasts get healthier
Figure 12: Select portable and on-the-go food and drink
launches featuring the word “breakfast,” 2022

• Reinventing breakfast at retail

• Most breakfasts eaten at home
• Scratch cooking most common prep method
• Eggs come first
• Flavor, health, convenience and satiety are must-haves
• Appeal of protein is universal
• Most enjoy breakfast
• Breakfast isn’t always breakfast food, and vice versa

• Weekday or weekend, most breakfasts eaten at home
Figure 13: Breakfast locations, 2022

• Young consumers a key target for out-of-home breakfast
Figure 14: Breakfast locations, by age, 2022

• Opportunity to cater to home-based workers looking to get
out of the house
Figure 15: Breakfast locations, by work location, 2022

• Help scratch breakfast cookers spice things up a bit
• Younger breakfast eaters drawn to convenient prep

methods
Figure 16: Breakfast preparation methods, by age, 2022

• Eggs come first in breakfast selection
Figure 17: Breakfast choices, 2022

• Younger adults drawn to indulgence as well as portability
Figure 18: Breakfast choices – Weekdays, by age, 2022
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Figure 19: Breakfast choices – Weekends, by age, 2022

• Flavor, health, convenience and satiety are must-haves
Figure 20: Breakfast attribute importance, 2022

• Younger breakfast eaters value a more diverse array of
attributes
Figure 21: Breakfast attribute importance, by age, 2022

• Appeal of protein is universal; older adults also pay
attention to low/no claims
Figure 22: Factors that define a healthy breakfast, by age,
2022

• Present breakfast as a time to savor
Figure 23: Breakfast attitudes and behaviors – Enjoyment, by
age, 2022

• Contending with the breakfast routine
Figure 24: Breakfast attitudes and behaviors – Routine, by
age, 2022

• Health as a motivator for changing the routine
Figure 25: Breakfast attitudes and behaviors – Health, by
age, 2022

• Breakfast isn’t always breakfast food, and vice versa
Figure 26: Breakfast attitudes and behaviors – menu
flexibility, by age, 2022
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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