Holiday Activities and Experiences Abroad - UK -

2022

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

This report looks at the following areas:

« Interest in types of paid-for holiday activities and experiences abroad
* Preferred time of booking activities

* Factors influencing consumers’ choice of activities

« Attitudes towards activities and experiences abroad.

Historically, most holidaymakers have booked paid-for activities whilst at the
destination. However, research for this Report shows that many would prefer to
book activities ahead of departure. For example, the vast majority of potential
holidaymakers say they would be most likely to book a live sporting event
(72%), a hands-on learning activity (68%) or a live cultural event (64%) in

advance.

Concerned about the rising cost of living, consumers will adopt a mindful
approach to spending and many will be keen to remain in control of the total
cost of their holiday. Given half of consumers would be influenced by a
discounted price when choosing which activity fo take part in, all-inclusive
holiday deals that offer access to a range of activities for travellers to choose

from are likely to appeal.

In addition to the impact of high inflation, COVID-19 still presents a threat to the
overseas travel market and activity operators who rely on international fourism.
Ongoing uncertainty will provide operators in the domestic market with greater
opportunities to sell experiences to those missing out on their usual adventures

abroad.

Wellness and sustainability have become bigger priorities for consumers since
the start of the pandemic, meaning brands that develop and promote
experiences that are good for consumers’ wellbeing or for the environment are
better positioned to manage price increases. Meanwhile, amid ongoing
uncertainty, brands that offer flexible rebooking options and provide access to

positive customer reviews will be more likely to attract bookings.
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“COVID-19 has spurred
interest in holiday activities.
Travel companies should cater
to demand for experiences
that allow consumers to feel
they are discovering the real
side of a destination. This
could be done through
connecting them with local
people and informing them
about atftractions and
establishments.”

- Narmada Sarvanantha,
Travel and Leisure Analyst,
March 2022
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Icheon airport to accommodate global museum
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Holidays remain a priority but confidence in overseas travel
yet to fully return

A third of Brits ready to experience Europe again
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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