
This report looks at the following areas:

•• The lasting impact of COVID-19 on the optical goods market
•• How inflation and the rising cost of living will affect the optical goods

market
•• Channels used to shop for optical goods
•• Reasons why people purchased optical goods online or in-store
•• Consumer behaviour towards optical goods and appointments
•• Interest in innovations within the optical goods sector

With COVID-19 restrictions coming to an end in the UK, optical goods
specialists have gradually been returning to normal. There is still a high level of
engagement in the eyewear market, with 41% of consumers purchasing
prescription glasses made for them; however, this is down on last year’s
reported data by ten percentage points as consumers forgo buying new styles.
Some 66% of consumers choose an optician they have used before, showing
that habit and brand loyalty remain prevalent in the industry.
The economic assumptions covered below offer a threat to the optical goods
market. Increasing inflation will push the prices of goods up, making it more
expensive for consumers looking to update or replace glasses or contact
lenses. Whereas consumers held back on making eye-test appointments over
fears around COVID-19, inflation and the rising cost of living may affect
consumers’ willingness to spend on non-discretionary items, including updated
glasses.
There is also the concern that consumers will hold back on making eye-test
appointments unless essential as their household budgets are cut. Customers
also tend to go for vision checks every 2–3 years, so the anniversary of the
lockdown is expected to present an increase in demand. Capacity tends to be
fixed, so any fluctuation is difficult to deal with.
As consumer concerns around their health are still very much present, this
continues to present opportunities within the sector as people place more
importance on their eye health. Concerns around screen time and the
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subsequent purchasing of blue-light glasses gives optical goods specialists
scope to educate consumers on these issues. With the rising interest in
sustainability infiltrating the optical goods market, there is also the opportunity
to highlight sustainable products offered by retailers, with recycled frames and
plastic-neutral contact lenses increasing in popularity within the sector. There is
even interest in sustainable frames across generations. Sustainability is often an
area highlighted by the younger generations, so it is interesting to note that
Gen X show a higher interest (40%) than Gen Z (34%).
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Figure 22: Trends in the age structure of the UK population,
2020-30

• Average weekly earnings fall behind inflation
Figure 23: Average weekly earnings and inflation, 2016-21

• Lack of overseas holidays hurts sunglasses industry
• GDP reached pre-pandemic levels in November 2021…
• …but the post-COVID-19 bounce back will be followed by a

period of slower growth
• Employment has held up better than expected
• Inflationary pressures are mounting
• Consumers’ financial wellbeing has slipped from its recent

high point…
Figure 24: Household financial wellbeing index, 2015-22

• …and concerns over inflation are coming to the fore
Figure 25: Consumer concerns around household finances,
2021-22

• Summary of key economic data, 2020-26
Figure 26: Key economic data, 2020-26

• Alcon launches Total30 Water Gradient contact lens
• Ray-Ban and Facebook partner to create Ray-Ban Stories
• SynergEyes iD launches in the UK

Figure 27: SynergEyes iD contact lenses, 2022
• M&S to roll out optometry service in UK

Figure 28: M&S Opticians store, 2021
• Sustainable eyewear
• Hawkers launches sustainable sunglasses
• CooperVision one-day lenses are now plastic-neutral
• Technology
• Mojo Vision continues work on smart contact lens
• Anti-fog glasses
• Maison Acuitis opticians uses 3D printing to make bespoke

glasses

• Advertising spend yet to reach pre-pandemic levels
Figure 29: Total above-the line, online display and direct mail
advertising expenditure on optical goods, 2017-21

• 95% of sector advertising spend comes from top five brands
Figure 30: Leading optical goods retailers’ above-the-line,
online display and direct mail advertising spend, 2017-21

• TV and radio record biggest share of advertising spend
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ADVERTISING AND MARKETING ACTIVITY

Optical Goods Retailing - UK - 2022

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100807/


Figure 31: Total above-the line, online display and direct mail
advertising expenditure on optical goods, by media type,
2021

• Key campaigns
• Specsavers sponsors Neighbours and releases “Should’ve

2.0”
• Vision Express unveils Marvin the Mole
• Nielsen Ad Intel coverage

• Brand map
Figure 32: Attitudes towards and usage of selected brands,
2022

• Key brand metrics
Figure 33: Key metrics for selected brands, 2022

• Brand attitudes: David Clulow worth paying more for
Figure 34: Attitudes, by brand, 2022

• Brand personality: high-street opticians seen as accessible
Figure 35: Brand personality – macro image, 2022

• Specsavers perceived as trustworthy
Figure 36: Brand personality – micro image, 2022

• Brand analysis
• Specsavers gets a positive endorsement
• Optical Express sees high levels of engagement
• Boots Opticians enjoys high awareness
• Vision Express viewed as diverse
• Asda Opticians deemed accessible and reliable
• David Clulow receives high customer loyalty

• Specsavers remains market leader
Figure 37: Leading optical goods retailers’ net revenues
(excluding VAT), 2016-2020

• Optical goods retailers’ outlet numbers
Figure 38: Leading optical goods retailers’ outlet numbers,
2017-2021

• Specsavers grow their share, and online pure-players on the
rise
Figure 39: Estimated share of the UK optical goods and
services market, 2021
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• Habit and familiarity remain biggest reasons
Figure 40: Reasons for choosing an optician, 2021

• Younger consumers more reliant on style
Figure 41: Reasons for choosing an optician, by age group,
2021

• High level of engagement within eyewear market
Figure 42: Eyewear and hearing aids purchased in the last
two years, 2021
Figure 43: Eyewear and hearing aids purchased, 2019-2021

• In-store remains the preference for purchasing glasses…
Figure 44: Channels used to purchase eyewear, 2020 and
2021

• …and online purchasing is higher for contact lenses
Figure 45: Retailers used to purchase prescription glasses
and contact lenses, 2021

• Consumers show interest in sustainability
Figure 46: Interest in eyewear innovations, 2021

• Gen Z most interested in virtual try-ons
Figure 47: Interest in trying glasses on virtually, by generation,
2021

• Necessity the main purchase driver
Figure 48: Behaviour towards eyewear and opticians
appointments, 2021

• Men more likely to use an online eye test
Figure 49: Behaviour towards using online eye tests in place
of a face-to-face appointment, 2021
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Figure 50: Key drivers affecting Mintel’s market forecast,
2021-26

• Forecast methodology
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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