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This report looks at the following areas:

+ Market overview and growth of China’s household cleaning products “As consumers’ interest in

market household cleaning remains
» New product trends in China’s household cleaning products market

high in the post-pandemic

* Household cleaning methods by occasion

* Household cleaner usage changes in the past three years erq, brands and
- Definition of household cleaning manufacturers can seize the
* Cleaning pain points by area opportunity to improve on the

» Attractions for pet owners T
specialisation and

As household cleaning appliances have gained popularity in recent years, it convenience of their produc‘r
was up in Th‘e air what impact ’rhey would have on household cleaners and, offerings. In addition, pet
more specifically, whether appliances would threaten the market of household .

_ _ owners and appliance users
cleaning products. However, the consumer data this year have shown that floor
and window cleaning are by far most prone o automation. And among those are fwo emerging groups
who clean the floor by machine, 69% still use cleaners and, for windows, it worth attention in the
reaches 80%. This indicates that more opportunities than threats have been household cleaners market.”
infroduced to the household cleaners market, and brands will need to consider .

Lo 4 A o A - Tina He, Research Analyst

compatibility with cleaning appliances in their product claims and even
develop cleaners that work specifically with appliances to deliver better

results.
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Pet owners, a growing cohort, are a group of high-potential household cleaner Visit store.mintel.com

users who have unmet needs and are willing (and able) to pay more for
specialised products that can fulfil them. In particular, they are looking for all- EMEA +44(0) 20 7606 4533
round products that can improve the health and hygiene of their home

Brazil 0800 095 2094

environment, including killing parasites and mites, anti-bacterial, removing pet
hairs and neutralising odours. For them, ‘designed for pet families” is much more Americas +1(312) 943 5250

attractive than ‘also suitable for pet families’.
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Older consumers aged 50-59 show less engagement with household cleaning

products, which poses a threat to the market. In fact, this group of consumers APAC +61(0) 28284 8100
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are more diligent in household cleaning, with 41% cleaning regularly instead of
at any time, and 51% cleaning different areas at different frequencies. But they
have lower usage of all types of cleaners compared to other age groups, as
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Cleaning by hand with cleaners is the major method, and
floor and window cleaning are prone to automation
Figure 2: Household cleaning methods by occasion, 2022
Product usage remains elevated with the lingering
pandemic

Figure 3: Product usage, 2019, 2021 and 2022

Spotless effects are not the top factors when assessing a
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Serve the pet families
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Figure 10: Example of a household cleaner suitable for
cleaning appliances, China
Figure 1I: Example of a household cleaner designed for

cleaning appliances, China

MARKET SIZE

Market growth boosted by new waves of pandemic
outbreaks
Figure 12: Retail value and growth rate of total household

cleaners market and each segment, China, 2021-22 (est)

MARKET FACTORS

* Pandemic outbreaks upheld household cleaning behaviours

Disinfectants grew at a slower rate

Stockpiling during the lockdown period in 2022

MARKETING ACTIVITIES

Provide emotional values during turbulent times

Figure 13: Examples of providing emotional values of
household cleaners brands during the pandemic, Ching,
2022

Address specific household cleaning needs of pet families
Figure 14: Examples of household cleaning brands’
engagement with pet families, China, 2022

Pioneer partnerships with household cleaning appliances
Figure 15: Example of co-branding between household

cleaners and cleaning appliances, China, 2022

NEW PRODUCT TRENDS

Bleach/disinfectant declines, while other cleaners grow
Figure 16: Subcategories of new household cleaning product
launches, China, 2018-22

Figure 17: Example of a new product launch featuring
specialisation, China, 2022

Convenience is growly important, also reflected in format
innovations

Figure 18: Top claims of new household cleaning product
launches, China, 2018-22

Figure 19: Subcategories of new household cleaning spray
launches, China, 2018-22

Figure 20: Example of disinfectant format innovation, Ching,
2022

Botanical/herbal claims are increasing

More diverse fragrances appear in household cleaners
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Figure 21: Top fragrance components of new household
cleaning product launches, China, 2018-22

Figure 22: Example of a kitchen cleaner with rose scent,
China, 2022

HOUSEHOLD CLEANING METHODS BY OCCASION

Cleaning by hand with cleaners is the major method for
most occasions

Figure 23: Household cleaning methods by occasion, 2022
Floor and window cleaning are prone to automation, but
cleaners are still needed

Figure 24: Household cleaning methods by occasion -
cleaning by hand and cleaning by machine, 2022

Sports equipment cleaning is worth attention

Figure 25: Example of a sports equipment cleaner, Norway,
2022

Affluent families adopt cleaners for more occasions
Figure 26: Household cleaning methods by occasion -

cleaning with cleaners, by household income, 2022

USAGE OF HOUSEHOLD CLEANERS

Product usage remains elevated with the lingering
pandemic

Figure 27: Product usage, 2020-22

Females, affluent families, pet owners and tier 1 city
consumers are prone to be heavy users

Figure 28: Heavy users of household cleaners, by selected
demographics, 2022

Consumers living by themselves show less engagement in

household cleaning

DEFINITION OF HOUSEHOLD CLEANING

Spotless effects are not the top factors when assessing a
clean household

Figure 29: Definition of household cleaning, 2022

Safety for all is highly valued

No germs/bacteria more appreciated among certain

groups

CLEANING PAIN POINTS BY AREA

Cleaning pain points differ by areq, reflecting the demand
for specialised products

Figure 30: Cleaning pain points by area, 2022
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« Pet owners need more help with living room/area cleaning,
and parents are concerned about bedroom
* Young consumers in need of cleaning guidance

ATTRACTIONS FOR PET OWNERS

* Pet owners willing to pay more for improvement in health
and hygiene
Figure 31: Attractions for pet owners, 2022

* Pet safety needs further education

« Killing parasites, removing fallen hairs, and neutralising
odours can cover the majority of pet owner needs
Figure 32: TURF Analysis — attractions for pet owners

ATTITUDES TOWARDS HOUSEHOLD CLEANING

* Fragmented time for household cleaning
Figure 33: Attitudes towards household cleaning — cleaning
habits, 2022

« Appliances are widely recognised as a helping hand
Figure 34: Attitudes towards household cleaning — cleaning
appliances, 2022

» Specialised products are believed to be more effective
Figure 35: Attitudes towards household cleaning — product
preferences, 2022
Figure 36: Example of a specialised cleaning product, South
Korea, 2022

« Pet owners are willing to pay for targeted products
Figure 37: Attitudes towards household cleaning - pet
owners, 2022

APPENDIX - METHODOLOGY AND ABBREVIATIONS

¢ Methodology
« Abbreviations
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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