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This report looks at the following areas:

* How the cost of living crisis is impacting the luxury travel market.

« The performance of top luxury specialists and new launch activity and
innovation.

* What destinations and holiday types are being considered.

* What luxury travel means to consumers.

Interest in holiday upgrades.

Attitudinal and behavioural similarities and differences between luxury

and non-luxury travellers.

Authenticity is an important aspect of a holiday for luxury fravellers, with 72%
saying they want to immerse themselves in local life during their trip. However,
this can be a challenge when luxury hotels and resorts are isolated from the
most vibrant and interesting parts of a city or region. Travel companies need fo
work hard to ensure they strike the right balance between luxury and
authenticity so that their customers can truly experience what a local culture is

like.

Although wealthier consumers tend to be more immune to the negative impacts
of economic downturns, Mintel research clearly reveals that the current cost of
living crisis is impacting confidence among luxury fravellers. More than half say
they will take less expensive holidays, or fewer holidays, than they would like in
the 12 months following August 2022.

As environmental, social and governmental issues continue fo grow in
importance, it is likely that many luxury travel companies will face increased
scrutfiny from various types of organisations, regulators and consumers. While
there are more efforts being made to make luxury travel more sustainable,
delivering an ultra-luxury experience via a private jet or yacht comes with an
environmental cost. Offsetting carbon emissions can help but companies need
to find more tangible ways to show how they are helping travellers minimise
their impact on the environment.
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“The luxury travel market has
typically outperformed the
overall travel market during
periods of economic difficulty,
and this is likely to be true
again during the current
period of economic malaise.
- George Zaborowski,
Senior Analyst, November
2022
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While the cost of living crisis has created a new set of challenges, the desire to

fravel remains particularly strong coming out of the pandemic. Indeed, the
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Eco-friendly activities not generally viewed as a luxury but
should still be standard

Figure 7: Products and services consumers would consider
when faking their most expensive holiday in the next three
years, 2022

Most luxury travellers want to fully experience local life...
...and do more to limit their impact on the environment
Figure 8: Attitudes towards holidays, 2022

Luxury travellers prefer to rely on specialists to book their

holidays
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Luxury travel sector in recovery mode but cost of living crisis

will prevent it from reaching its full potential in 2023
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Figure 9: Category outlook for luxury travel, 2022-27
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Inflation is the key concern for consumers and brands
Rising interest rates impacting middle- and higher-income
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Half of higher earners expect to cut back on spending
Figure 13: Expected change in behaviour in reaction to rising
prices, by household income, 2022

Build-up in household deposits could help to soften the
blow
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Figure 14: Total outstanding deposits from households,
2016-22

Population of top earners expands by 3.5% in 2020-21
Figure 15: Average annual household income after tfax and
benefits, by quintile, 2008/09-2020/21

Number of HNWIs in the UK grew by 6.3% in 2021

Figure 16: Top 10 nations for number of HNWIs*, 2017-21

LUXURY TRAVEL SPECIALISTS

2021 another difficult year for leading luxury holiday
specialists

2022 more promising, but new challenges arise with cost of
living crisis

Figure 17: Leading luxury holiday specialist operators, by
furnover, 2017-21

Kuoni reports increased demand for long-haul multi-centre
trips

Abercrombie & Kent acquires luxury cruise ships and the
Crystal Cruises brand

LAUNCH ACTIVITY AND INNOVATION

Adventure holidays that combine excitement and luxury
Abercrombie & Kent launches new high-end experience for
the adventurous

High-end hotel brands continue expansion into luxury
cruises

The Ritz-Carlton Yacht Collection’s first ship sets sail in
October 2022

Four Seasons to launch an ultra-luxury cruise line
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‘Atlantis The Royal’ offers a new luxury resort experience in
Dubai

Four Seasons building a private island resort in Suzhou

Six Senses to launch new eco-resort in Zimbabwe in 2025
Audley Travel further enhances its responsible tourism
programme

Pelorus begins accepting cryptocurrency payments

Bespoke brochures from Kuoni

INTRODUCTION TO THE LUXURY TRAVELLER
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Volume of the luxury traveller segment
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* Two additional higher-end segments within the luxury travel
market: big-ticket spenders and five-star big-ticket
spenders

Figure 18: Luxury fraveller segments, 2022

HOLIDAY DESTINATIONS

» Luxury travellers eager to travel beyond Europe...

 ...but there remains plenty of interest in short-haul
destinations
Figure 19: Most considered holiday destinations for the most

expensive holiday planned in the next three years, 2022

HOLIDAY TYPES

« Beach holidays and city breaks still the most popular types
of holidays
Figure 20: Most considered holiday types for the most
expensive holiday planned in the next three years, 2022

« Offering shorter cruises can boost demand among younger
luxury travellers
Figure 21: Most considered holiday types for the most
expensive holiday planned in the next three years, by luxury

travellers’ age, 2022

MEANING OF A LUXURY HOLIDAY

* Luxury holidays most commonly associated with relaxation

* New experiences, uniqueness, and prestige key for five-star
big-ticket spenders
Figure 22: Meaning of a luxury holiday, by luxury traveller
segment, 2022

= Sustainability and being active not widely linked with luxury
holidays...

> ...but these are more likely to be emphasised by younger
adults
Figure 23: Meaning of a luxury holiday, by luxury fraveller

segment, by luxury travellers’ age, 2022

HOLIDAY UPGRADES

» Cost of living crisis dampens the positive impact of
pandemic savings
Figure 24: Atfitudes towards holiday upgrades and the
impact of the increased cost of living, 2022

* Younger couples show highest level of interest in holiday
upgrades
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Environmentally friendly activities not widely viewed as a
luxury...

...but still should be integrated into the overall luxury
experience

Figure 25: Products and services consumers would consider
when faking their most expensive holiday in the next three
years, 2022

ATTITUDES TOWARDS HOLIDAYS

Most luxury travellers want o immerse themselves in local
life...

...and do more to minimise their impact on the environment
Figure 26: Atfitudes towards holidays, 2022

Luxury travellers prefer to turn to specialists to book their
holidays

Airbnb is unlikely to be the preferred choice for luxury
travellers...

...but finding unique luxury properties on the platform is

becoming easier

LUXURY TRAVELLER SEGMENTS

Mintel’s luxury traveller segments

Figure 27: Mintel’s luxury traveller segments, 2022

Luxury travellers: younger and older age groups are equally
represented

Big-ticket spenders

Destination

Type of holiday

Type of experiences

Five-star big-ticket spenders

Destination

Type of holiday

Type of experiences

Profile

Figure 28: Demographic profile of luxury fraveller segments,
20227

APPENDIX - DEFINING THE LUXURY TRAVELLER

Mintel’'s approach to defining the luxury traveller

Figure 29: Amount planning to spend on the most expensive
holiday in the next three years, 2022

Figure 30: Duration of the most expensive holiday planned in

the next three years, 2022
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Figure 31: Products and services consumers would consider
when faking their most expensive holiday in the next three

years, 2022

* Volume of Mintel’s luxury traveller segments

APPENDIX - DATA SOURCES, ABBREVIATIONS AND

SUPPORTING INFORMATION

+ Abbreviations

» Consumer research methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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