
This report looks at the following areas:

•• How inflation and economic uncertainty is impacting the market for books
and e-books.

•• How the books and e-books markets have changed following the boost to
reading during the COVID-19 pandemic.

•• How e-book and audiobook subscriptions are faring as consumers look to
cut back household spending.

•• The online and offline retailers used to buy books.
•• How technology is transforming the books industry and the ongoing

potential for change, including social media and the metaverse.

30% of book buyers purchased a book after discovering it on social media. This
rises to 63% among 16-24 year olds, highlighting the massive impact social
media platforms like TikTok and Instagram now have on book discovery. With
47% of 16-34 year old book buyers posting on social media about a book they
have bought, the organic nature of book sharing and discovery is clear.

As inflation outstrips wage growth, consumers will be forced to make tough
choices. Books are a relatively low-cost purchase, and those with a love of
reading are unlikely to cut back too much. Bit the second-hand book market
and Amazon may increase share while independent and high street bookstores
struggle as readers look to maintain access while seeking ways to save money.
This will be especially true given the huge increase in costs associated with
running a physical store given increasing energy costs and the burden of
repaying COVID-19 business loans.

The biggest threat to the books market continues to be the battle for attention.
With a limited number of hours in the day, and a huge range and volume of
media now available, getting people to sit down and read a book, can be a
real challenge.

Books and E-books - UK - 2022

Report Price: £2195 | $2995 | €2600 The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

“While the pandemic instilled
or revived a lasting love of
reading for some, others have
abandoned their pandemic
reading habits.”
– Grace Alexander, Research
Analyst, October 2022

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

/reports.mintel.com//display/store/1100541/


The success of social media in driving book discovery and enabling the sharing
of recommendations, highlights how it can be a driver of the sector rather than
a just as competition for attention. Future innovations, such as the metaverse
and related technologies, offer a glimpse of an exciting, experiential online
experience where readers can enjoy immersive book launches, meet authors
and share book recommendations in digital book clubs.
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• Key issues covered in this Report
• Products covered in this Report

• The five-year outlook for the books market
Figure 1: Category outlook, 2022-27

• The market
• Market for books and e-books estimated to be worth £1.6

billion in 2022
Figure 2: Books and e-books market value, 2017-22

• Market forecast for slow but steady growth
Figure 3: Market forecast for books and e-books, 2017-27

• Companies and brands
• Waterstones acquires Blackwell’s to extend high street

domination
• Spotify expands its audiobook offering
• Social media and TikTok majorly influence book industry
• The consumer
• Print books are the most popular book purchase

Figure 4: Book purchases in the last 12 months, 2022
• Proportion reading books continues to fall after pandemic-

induced peak
• Audiobooks on the rise

Figure 5: Reading habits, 2022
• Digital subscriptions on the rise, but not for e-books

Figure 6: E-book and audiobook subscriptions, 2022
• Amazon continues to dominate book selling

Figure 7: Where they shopped for books, online and in-store,
2022

• Social media is increasingly significant, especially for young
people
Figure 8: Impact of social media on book buying, 2022

• Highlight the mental health benefits of reading
Figure 9: Attitudes towards buying books, 2022

• Harness the power of AR/VR to reinvigorate book industry
Figure 10: Consumer interest in reading related events/
products, 2022

• Experiential nature of book shopping should not be limited
to in-person
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• Books industry should mobilise around mental health
associations

• AI-narrated audiobooks offer a low-cost entry to market

• Market for books and e-books worth £1.5 billion
• 2022 will prove yet another challenging year

Figure 11: Market size for books and e-books, 2017-22

• Books market set for real terms decline
Figure 12: Category outlook, 2022-27

• Growth set to continue but will struggle to match inflation
Figure 13: Market forecast for books and e-books, 2017-27
Figure 14: UK publishers UK sales of consumer books, (net
invoiced value), 2017-27

• Print market set for slow but steady growth
Figure 15: Market forecast for UK publishers UK sales of
consumer print books, (net invoiced value), 2017-27
Figure 16: Market forecast for UK publishers UK sales of
consumer print books, (net invoiced value), 2017-27

• E-books struggle to maintain pandemic boom
Figure 17: Market forecast for UK publishers UK sales of
consumer digital books (net invoiced value), 2017-27
Figure 18: Market forecast for UK publishers UK sales of
consumer digital books (net invoiced value), 2017-27

• Learnings from the last income squeeze
• Forecast methodology

• Inflation is the key concern for consumers and brands
• Consumer spending power will be curbed
• Unemployment is at a near-50 year low
• Consumers’ financial wellbeing has fallen from the highs of

2021…
Figure 19: Household financial wellbeing index, 2016-22

• …and most people are feeling the effects of price rises
• Decline in library numbers could pose a threat to the culture

of reading
• Proposed change to copyright laws in publishing not

followed through
• Stricter digital piracy measures in Europe

MARKET SIZE AND PERFORMANCE

MARKET FORECAST

MARKET DRIVERS
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• Waterstones acquires Blackwell’s to extend high street
domination

• Social media increasingly utilised to boost readership
• Technology innovations open up novel opportunities within

book industry
• Augmented reality books under development at University

of Surrey
Figure 20: Next Generation Paper project

• Digital worlds open up potential to publish books as NFTs
• Pearson plans to sell its textbooks as NFTs
• Pushing sustainability and ethics in publishing
• Diversity and inclusion comes to the fore
• Society of Authors adds new disability-focused book award
• Underrepresented authors promoted as Penguin Books join

forces with Twinkl Educational Publishing
• Books distributed to Ukrainian refugees amid crisis
• Audiobooks identified as substantial untapped market by

Spotify
• Number of independent bookstores rises

• TikTok launches virtual book club
• Booker Prize looks to foster social media activity with a

bookclub contest
• Spiracle adds an independent flavour to the audiobook

market
• Google Play Books adds AI audiobook narration
• Spotify makes moves into the audiobook market
• New scheme enables authors to earn from second-hand

sales
• Is the bookstore of the future in the metaverse?

• Adspend on books slowly recovers from pandemic-induced
dip
Figure 21: Total above-the line, online display and direct mail
advertising expenditure on books and e-books, 2017/
18-2021/22

• Some publishers remain cautious, whilst others more than
double adspend
Figure 22: Above-the line, online display and direct mail
advertising expenditure on books and e-books, by advertiser,
2021/22

COMPETITIVE STRATEGIES

LAUNCH ACTIVITY AND INNOVATION

ADVERTISING AND MARKETING ACTIVITY
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• Pandemic causes a fragmentation in spending to occur
Figure 23: Breakdown of above-the line, online display and
direct mail advertising expenditure on books and e-books, by
media type, 2017/18-2021/22

• Smaller publishers focus spending
Figure 24: Above-the line, online display and direct mail
advertising expenditure on books and e-books, by advertiser
and media type, 2021/22

• Nielsen Ad Intel coverage

• Generation Z are most likely to have purchased a book in
the last year
Figure 25: Book purchases in the last 12 months, 2022

• Print book buyers fall below pre-pandemic levels
Figure 26: Book buying habits (NET), 2019-22

• Women more likely to be book buyers than men
• Younger men are key purchasers of audiobooks

Figure 27: Book buying habits (NET), 2019-22

• Reading habits fall back after pandemic-induced peak
• Younger readers spearhead e-book reading…
• …but read on smartphones instead of e-readers

Figure 28: Book reading habits, by format (NET), 2019-22
• Audiobooks are the ideal way for readers to fit books into

busy lives
• Opportunity for cross-promotion of e-books and

audiobooks
Figure 29: Reading habits, 2022

• Almost half of e-book readers have a subscription
Figure 30: E-book subscriptions, 2019-22

• Growing interest in audiobook subscription services
• Offer free trials to draw customers in

Figure 31: Audiobook subscriptions, 2019-22

• Amazon dominates book buying
Figure 32: Retailers used to buy print books in the past 12
months, 2022

• Harness virtual technologies to create online experiences
that rival in-person shopping

BOOK BUYING HABITS

BOOK READING HABITS

E-BOOK AND AUDIOBOOK SUBSCRIPTIONS

BOOK RETAILERS USED
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Figure 33: Retailers used to buy print books online in the past
12 months, 2022

• Consumers crave in-store experiences
Figure 34: Retailers used to buy print books in-store in the
past 12 months, 2022

• Social media activity is increasingly shaping the industry
Figure 35: Social media and attitudes towards reading
books, 2022

• Harness the power of TikTok to tap into younger readership
Figure 36: Social media and attitudes towards reading books,
by generation, 2022

• Economic and environmental pressures drive interest in
second-hand market

• Price is of high importance to younger readers
Figure 37: Circular economy and attitudes towards reading
books, 2022

• TV/film adaptations offer a growing opportunity
• Now is the time to strengthen reading’s associations with

mental health
Figure 38: Attitudes towards books and reading, 2022

• Add an emotional element to loyalty schemes
• A quarter of digital book buyers are interested in print/

digital book bundles
Figure 39: Ways to engage readers, 2022

• Young people most interested in use of AR/VR in book
industry

• Utilise VR to immerse readers in literary worlds…
• …and add excitement to book-related events

Figure 40: Interest in potential technology-related methods of
engagement, 2022

• Abbreviations
• Consumer research methodology

• Market forecast and prediction intervals

BOOKS AND SOCIAL MEDIA

ATTITUDES TOWARDS BOOKS

WAYS TO ENGAGE BOOK BUYERS

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

APPENDIX – FORECAST METHODOLOGY
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Figure 41: Market forecast and prediction intervals for the
total books and e-books market, 2022-27
Figure 42: Market forecast and prediction intervals for the
printed books market, 2022-27
Figure 43: Market forecast and prediction intervals for the e-
books market, 2022-27

• Market drivers and assumptions
• Forecast methodology
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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