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This report looks at the following areas:

* How inflation and economic uncertainty is impacting the market for books
and e-books.

« How the books and e-books markets have changed following the boost to
reading during the COVID-19 pandemic.

* How e-book and audiobook subscriptions are faring as consumers look to
cut back household spending.

» The online and offline retailers used to buy books.

« How technology is transforming the books industry and the ongoing
potential for change, including social media and the metaverse.

30% of book buyers purchased a book after discovering it on social media. This
rises fo 63% among 16-24 year olds, highlighting the massive impact social
media platforms like TikTok and Instagram now have on book discovery. With
47% of 16-34 year old book buyers posting on social media about a book they

have bought, the organic nature of book sharing and discovery is clear.

As inflation outstrips wage growth, consumers will be forced to make tough
choices. Books are a relatively low-cost purchase, and those with a love of
reading are unlikely to cut back too much. Bit the second-hand book market
and Amozon may increase share while independent and high street bookstores
struggle as readers look to maintain access while seeking ways to save money.
This will be especially true given the huge increase in costs associated with
running a physical store given increasing energy costs and the burden of
repaying COVID-19 business loans.

The biggest threat to the books market continues to be the battle for attention.
With a limited number of hours in the day, and a huge range and volume of
media now available, getting people to sit down and read a book, can be a

real challenge.

“While the pandemic instilled
or revived a lasting love of
reading for some, others have
abandoned their pandemic
reading habits.”

- Grace Alexander, Research
Analyst, October 2022
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The success of social media in driving book discovery and enabling the sharing
of recommendations, highlights how it can be a driver of the sector rather than
a just as competition for attention. Future innovations, such as the metaverse
and related technologies, offer a glimpse of an exciting, experiential online
experience where readers can enjoy immersive book launches, meet authors
and share book recommendations in digital book clubs.
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Pandemic causes a fragmentation in spending to occur

Figure 23: Breakdown of above-the line, online display and

direct mail advertising expenditure on books and e-books, by

media type, 2017/18-2021/22
Smaller publishers focus spending
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and media type, 2021/22
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E-BOOK AND AUDIOBOOK SUBSCRIPTIONS

Almost half of e-book readers have a subscription
Figure 30: E-book subscriptions, 2019-22

Growing interest in audiobook subscription services
Offer free trials to draw customers in

Figure 31: Audiobook subscriptions, 2019-22

BOOK RETAILERS USED

Amazon dominates book buying

Figure 32: Retailers used fo buy print books in the past 12
months, 2022

Harness virtual technologies to create online experiences

that rival in-person shopping
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Figure 33: Retailers used to buy print books online in the past
12 months, 2022

« Consumers crave in-store experiences
Figure 34: Retailers used to buy print books in-store in the
past 12 months, 2022

BOOKS AND SOCIAL MEDIA

* Social media activity is increasingly shaping the industry
Figure 35: Social media and aftitudes tfowards reading
books, 2022

* Harness the power of TikTok to tap into younger readership
Figure 36: Social media and attitudes towards reading books,
by generation, 2022

ATTITUDES TOWARDS BOOKS

* Economic and environmental pressures drive interest in
second-hand market

* Price is of high importance to younger readers
Figure 37: Circular economy and afttitudes fowards reading
books, 2022

» TV/film adaptations offer a growing opportunity

« Now is the time to strengthen reading’s associations with
mental health
Figure 38: Atfitudes tfowards books and reading, 2022

WAYS TO ENGAGE BOOK BUYERS

* Add an emotional element to loyalty schemes

= A quarter of digital book buyers are interested in print/
digital book bundles
Figure 39: Ways fo engage readers, 2022

» Young people most interested in use of AR/VR in book
industry

« Utilise VR to immerse readers in literary worlds...

+ ...and add excitement to book-related events
Figure 40: Interest in potential technology-related methods of
engagement, 2022

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

- Abbreviations

« Consumer research methodology

APPENDIX - FORECAST METHODOLOGY

* Market forecast and prediction intervals
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Figure 41: Market forecast and prediction intervals for the
total books and e-books market, 2022-27
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Since 1972, our predictive analytics and
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