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This report looks at the following areas:

* The impact of the cost-of-living crisis on the clothing retail sector

 The performance of the major clothing retailers in 2021

* The main channels used to purchase clothes and how this is evolving

« How clothing shopping behaviours have changed as a result of the cost of
living crisis

* The role of online and the impact of online-only specialists.

After a significant slump in spending of over 17% in 2020, spending on clothing
recovered a litfle in 2021 (+9.5%), but the underlying decline is continuing, with
the market €4.4 billion smaller than it was in 2017. 2022 has seen the market
impacted by the conflict in Ukraine and rising inflation, with profound
implications for those retailers that were already struggling.

Rising prices and skyrocketing household bills mean that many consumers are
having to re-evaluate their spending priorities. Mintel's Sustainability Barometer
2022 found that 37% of French respondents said that clothing was starting to
become unaffordable and 16% of lower income respondents in this survey had
not bought any clothing at all in the last year. Price is rising up the agenda and
42% in consumer research for this report had switched to lower cost retailers.
However, value can mean many things, and for others this could mean a focus
on buying fewer, but better clothes or more versatile items that can be worn for
different occasions.

The rising importance of sustainability to consumers represents both a threat
and an opportunity for clothing retailers. Mintel’s Sustainability Barometer 2022
found that 53% of French adults had bought fewer clothes in the last year, while
this report found that over half of clothing buyers had bought second-hand
clothes or would be interested in doing so.

Retailers should be looking fo CSR for growth opportunities, not just as another
risk or cost. Innovations in product design and manufacture can develop
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“The French fashion sector has
been undergoing a structural
crisis for over ten years and
was dealt a huge blow by the
COVID-19 pandemic, further
compounded by the cost of
living crisis. The economic
outlook for 2023 remains
uncertain and there are high
risks for clothing retailers, but
equally great opportunities
for those that truly understand
their customers.”

- Natalie Macmillan, Senior
European Retail Analyst
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products whose environmental footprint can be clearly demonstrated.
Depending on positioning, there could also be opportunities to develop
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2020-22

WHERE THEY SHOP FOR CLOTHING

Supermarkets hold their own

Sports goods retailers are shopped by almost a third
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Online retailing in France

The clothing sector online
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expert recommendations have enabled our
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