
This report looks at the following areas:

•• Market factors influencing beauty and personal care ingredient shopping
trends.

•• Frequency of researching personal care and beauty product ingredients.
•• Sources of information used to research beauty and personal care

ingredients.
•• Motivations for researching beauty and personal care ingredients.
•• Beauty and personal care shopping behaviours.
•• Beauty and personal care ingredient attitudes.

As Canadians reassess their spending habits in light of rising inflation, beauty
and personal care purchases will come under greater scrutiny. Products with
hero ingredients that promise enhanced efficacy may be able to prove their
worth and stand out from the crowd, but trading down to lower-cost tiers is
expected.

Two thirds (63%) of consumers say that they pay more attention to efficacy
claims than what ingredients are included. While interest in ingredients is
growing, much of this is motivated by a desire to better understand and confirm
the effectiveness of particular products.

Consumers express a great deal of mistrust when it comes to beauty and
personal care ingredients, as 46% of consumers are motivated to research
ingredients due to health risk concerns. Greater efforts must be taken to
reassure consumers about the safety of these products.

Four in 10 (41%) consumers believe that brands need to do a better job at
explaining what ingredients they use and why, highlighting a significant
opportunity for consumer education. Shoppers have a growing interest in
product formulations (61% are paying more attention this year than last) and
will be receptive to transparent, easy-to-digest ingredient knowledge.
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“Interest in beauty and
personal care ingredients has
grown over the past year, with
most shoppers researching
product formulations at least
occasionally. Interest in
ingredients is driven largely
by a desire to understand a
product’s efficacy and ensure
that it is safe to use.”
– Meghan Ross, Senior Home
& Beauty Analyst
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Figure 16: Climaplex Instagram post, August 2022
• Consumers need safety reassurances
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• Brands need to lead with education in order to build trust
Figure 19: The Ordinary Glycolic Acid 7% Toning Solution,
December 2019
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Figure 21: Codex Beauty Instagram post, March 2021

• A shift towards the scientific
Figure 22: Myth Busting 101: Are Preservatives Bad?,
November 2022
Figure 23: The Ordinary Instagram post, October 2022
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Figure 26: Biossance Instagram post, December 2022
Figure 27: Haeckels Instagram post, November 2022

• Unsurprisingly, beauty usage is driven by women
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location, 2022

• Ingredient research is often tied to efficacy expectations
Figure 33: Frequency of researching personal care
ingredients when shopping, 2022
Figure 34: Nécessaire The Scalp Serum (US), November 2022
Figure 35: IGK First Class Charcoal Detox Dry Shampoo (US),
November 2022
Figure 36: Neutriherbs Vitamin C + Ferulic Acid Body Lotion
(US), November 2022
Figure 37: Those who always research personal care
ingredients when shopping, men vs women, 2022
Figure 38: Those who always research personal care
ingredients when shopping, South Asians vs overall, 2022
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• Facial products receive the highest formulation scrutiny
Figure 39: Frequency of researching beauty ingredients when
shopping, 2022
Figure 40: Frequency of researching beauty ingredients when
shopping, men vs women, 2022
Figure 41: Frequency of researching beauty ingredients when
shopping, by parental status, 2022
Figure 42: Frequency of researching beauty ingredients when
shopping, Asians vs overall, 2022

• Packaging plays a crucial role for information seekers
Figure 43: Sources of BPC ingredient information, 2022
Figure 44: Sources of BPC ingredient information, men vs
women, 2022
Figure 45: Sources of BPC ingredient information, by age,
2022
Figure 46: Sources of BPC ingredient information, Asians vs
overall, 2022
Figure 47: Sources of BPC ingredient information, by parental
status, 2022

• Efficacy and health concerns drive consumers to research
product formulations
Figure 48: The Ordinary Instagram post, October 2022
Figure 49: Reasons for researching BPC ingredient
information, 2022
Figure 50: Reasons for researching BPC ingredient
information, men vs women, 2022
Figure 51: Reasons for researching BPC ingredient
information, 18-44s vs over-45s, 2022
Figure 52: Reasons for researching BPC ingredient
information, Asians vs overall, 2022
Figure 53: Reasons for researching BPC ingredient
information, by parental status, 2022

• Safety concerns have consumers avoiding certain
ingredients
Figure 54: BPC ingredient shopping behaviours (% agree),
2022

RESEARCHING BEAUTY PRODUCT INGREDIENTS

SOURCES OF BPC INGREDIENT INFORMATION
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Figure 55: Select BPC ingredient shopping attitudes (%
agree), men vs women, 2022
Figure 56: BPC ingredient engagement (% agree), 2022
Figure 57: ‘I look for ingredients that are often promoted by
influencers’ (% agree), by age, 2022
Figure 58: BPC ingredient engagement (% agree), South
Asians vs overall, 2022

• Data sources
• Consumer survey data
• Consumer qualitative research
• Mintel Trend Drivers
• Abbreviations

APPENDIX – DATA SOURCES AND ABBREVIATIONS

Beauty and Personal Care Ingredient Trends - Canada - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100439/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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