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This report looks at the following areas:

* The market for streaming video and growth trajectory

* What factors impact the streaming video market, key players in SVoDs and
strategies for growth

* How streaming video use compares to other video entertainment options

* Use of streaming platforms and how this has shifted from pre-pandemic

Satisfaction with top SVoDs, key drivers of satisfaction and how pricing is
perceived
- Attitudes and behaviors toward streaming video

While streaming video accounts for not quite one third of consumer spending
on video entertainment in 2022, unlike cable, satellite and other live television
services spending, streaming video continues ifs sfrong growth trajectory. Mintel
forecasts spending on streaming video to more than double from 2022-27, as
it's now the norm for users to have access to three or more services and
streaming platforms invest in original confent and expand into new areas such
as live sports — one of the main reasons that traditional media users have kept
their live TV services. While growth is expected, the category is not without
challenges, namely competition for consumers’ limited time and attention from
lower-cost new entrants that offer ad-supported viewing as well as other
digital entertainment such as video on social medig, video games and live
streaming. The current economic climate also causes some concern as services
look not only to grow and retain subscribers but also to grow revenue,

reports.mintel.com

“As more consumers continue
to cut the cord on traditional
media, they have added more
streaming services. However,
as costs increase and services
compete for finite time and
household entertainment
budgets, consumers may take
a second look at the value
their subscriptions deliver and
opt to make cuts.”

- Fiona O'Donnell, Senior
Director — US Reports
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Streaming the dominant delivery method for video
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Netflix and Prime Video are the leading SVoD services
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STREAMING SERVICES USED

* Netflix continues to lead SVoDs, gap narrows
Figure 28: SVoD (paid subscription on-demand streaming
video) services used, 2020-22

« Consumers continue to increase number of SVoD services
Figure 29: Number of SVoD services used, 2019-22

« Netflix and Amazon Prime are the “default” SVoD services
Figure 30: SVoD services used, by number of SVoD services
used, 2022

* YouTube TV and Hulu Live TV remain at the top for vYMVPD
services
Figure 31: vYMVPD (Live digital TV streaming) services used,
2021-22

« FAST services on the rise
Figure 32: FAST services used, 2022
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Figure 37: Key drivers of safisfaction with Netflix, 2022

* HBO Max and Disney+ rival Netflix in terms of content
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Figure 37: Key drivers of satisfaction with Disney+, 2022

* Netflix users have been with the service the longest
Figure 38: Length of time as a subscriber, by SVoD service,
2022

IDEAL SVOD PRICING

« Expectations for pricing increase along with inflation
Figure 39: Price sensitivity averages for the ideal SVoD
service — Means, 2020 vs 2022

+ ldeal service pegged at $19/month, $10-25/month is
reasonable
Figure 40: Price sensitivity of ideal SVoD service — Optimal
price, 2022
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SVOD STREAMING BEHAVIORS

= Nearly half of subscription users signed up for a specific

show/program

Figure 41: Video streaming behaviors, 2021-22

Services with smaller content libraries at higher risk of
cancelation

Figure 42: Cancelation plans and reasons to subscribe, by
SVoD services used, 2022

ATTITUDES TOWARD VIDEO STREAMING

Six in 10 video streaming users looking to reduce
entertainment spending

Figure 43: Attitudes toward video streaming — Spending,
2022

More than seven in 10 say they prefer to binge-watch their
favorite shows

Figure 44: Attitudes toward video streaming — Viewing
preferences, 2022

Opportunity for a more streamlined browsing experience
Figure 45: Attitudes toward video streaming — Content
selection, 2022

CONSUMER SEGMENTS - SVOD USERS

Three segments of SVoD users

Figure 46: Consumer segments of SVoD users, 2022

Ad Avoiders (27%)

Figure 47: Willingness to watch ads, by consumer segments of
SVoD users, 2022

Home Viewers (40%)

Figure 48: Age and household income, by consumer segments
of SVoD users, 2022

Figure 49: Attitudes toward home vs movie theaters, by
consumer segments of SVoD users, 2022

Platform Hoppers (33%)

Figure 50: SVoD streaming behaviors — Subscribing and
canceling, by consumer segments of SVoD users, 2022
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