
This report looks at the following areas:

•• The share and demographic makeup of those who self-identify as
extroverts and introverts

•• Perceptions of introverts and extroverts
•• The impact of personality type on social interactions
•• The impact of personality type on work life
•• Personality preferences of activities and opportunities to connect with

these segments

The population is split almost evenly between those who identify themselves as
more extroverted (44%) and those who rate themselves as more introverted
(49%). While these two personality types are thought to be very different,
there’s more middle ground than one might expect. Most sit toward the middle
of the continuum rather than on the extremes of rating themselves as “very
introverted” or “very extroverted.” What’s more, these perceived personality
traits aren’t set in stone.

As we emerge from the pandemic, there is a sense that these traits have shifted
slightly. This is a transitionary period, one in which meeting a wide range of
needs will resonate with consumers. In this regard, consumers feel that brands
cater more toward extroverts. Indeed, marketing of adventures like dining out,
travel or even visits to public spaces often feature group gatherings more so
than solo participation. This is also true of workplaces yet both personality
types feel they develop their best ideas on their own, indicating there is a need
for some dedicated solo time or spaces at workplaces for solitary thinking.
Despite being better catered to, extroverts are in need of mental wellness
support as their hunger for and reliance on social connections creates tension
and may be driving them to burnout.
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“Most consumers recognize
where they are on the
personality trait continuum,
and few feel they sit on the
extreme ends of being either
‘very introverted’ or ‘very
extroverted’.”
– Lisa Dubina, Associate
Director | Culture and Identity
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Figure 1: Introverted vs extroverted consumers – Self-
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• Key consumer insights
• Offerings that cater to the middle ground will see the best

traction
• Extroverts feel under pressure, mental health resources are

needed
• Quiet time is necessary to generate good ideas for both

segments
• Introverts see more differences and feel the world caters to

extroverts
• Adventure and exploration is a key avenue to connect with

both segments

• Note on methodology: understanding extroversion and
introversion

• Introverts and extroverts by the numbers
Figure 2: Introverted vs extroverted consumers – Self-
identification, 2022

• Four in 10 consumers feel their social personality type has
changed over time
Figure 3: Personality type changes, 2022
Figure 4: Personality awareness and engagement – Select
items, 2022

• Self-described extroverts skew male, White and Millennial
Figure 5: Extroverted consumers, by demographics, 2022

• Self-described introverts are less likely to be parents or to
be affluent
Figure 6: Introverted consumers, by demographics, 2022

OVERVIEW

EXECUTIVE SUMMARY

TARGET AUDIENCE

Appealing to Introverts and Extroverts - US - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100323/


• In their own words: the differences between introverts and
extroverts

• Are introverts and extroverts that different?
Figure 7: Perceptions of introverts and extroverts, 2022
Figure 8: Perceptions of introverts and extroverts, by
personality type, 2022

• Extroverts are in need of mental health solutions
Figure 9: Attitudes toward personality types – Mental health,
by self-identified introverts and extroverts, 2022

• Personality type feels impactful
Figure 10: Personality awareness and engagement – Impact
on social life, 2022

• Introductions are inhibiting introverts
Figure 11: Situational behaviors – Social setting, 2022

• Extroverts might be heading for burnout
Figure 12: Attitudes toward personality types – Social life,
2022

• Personality type affects work as much as social life
Figure 13: Personality awareness and engagement – Impact
on work life, 2022

• Introverts and extroverts have vastly different work styles
Figure 14: Situational behaviors – Professional setting, 2022
Figure 15: Attitudes toward personality types – Work success,
2022

• Introverts need brand attention
Figure 16: Attitudes toward personality types – Brands, by
self-identified introverts and extroverts, 2022

• Adventure is a broad appeal
Figure 17: Personality preferences, 2022

• Personality type has spending sway
Figure 18: Personality preferences, by self-identified introverts
and extroverts, 2022

• Gains to be had with a more individualistic focus when
marketing travel and outdoor activities
Figure 19: Vosges Haut-Chocolate Instagram post, 2022

INTROVERTED AND EXTROVERTED CONSUMERS – FAST FACTS
PERCEPTIONS OF INTROVERTS AND EXTROVERTS

IMPACT OF PERSONALITY TYPE ON SOCIAL LIFE

IMPACT OF PERSONALITY TYPE ON WORK LIFE

BRAND APPEAL FOR INTROVERTS VS. EXTROVERTS
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• 2023 Global Consumer Trend Me Mentality
• Me Mentality for extroverts: Main Character Energy
• Me Mentality for introverts: Side Character Energy

Figure 20: The Gym Pod – Instagram post, 2022
• Mintel Trend Sense of the Intense
• Sense of the Intense for extroverts and introverts
• Mintel Trend The Spiritual Self
• The Spiritual Self for introverts and extroverts

• Data sources
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

APPENDIX – DATA SOURCES AND ABBREVIATIONS

Appealing to Introverts and Extroverts - US - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1100323/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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