
This report looks at the following areas:

•• Household penetration of drinkware
•• Where and how consumers approach shopping for drinkware
•• What consumers look for in the drinkware shopping experience
•• Consumers view of drinkware and how it fits into their overall lifestyle

Home items have experienced strong growth in recent years as consumers
invested in their spaces and more activities took place within the home.
Drinkware served as an extension of this and provided an outlet for consumers
to express their personality and style, while facilitating other lifestyle interests,
such as healthier living, home entertaining and at-home drink trends. Inflation
will temper category participation as consumers cut back on spending for
discretionary items. Cost-cutting behaviors also prevent opportunities for
drinkware brands to capitalize on consumers’ decrease in foodservice
expenditures and interest in experimenting with AH drinks that arose during the
pandemic.

Drinkware - US - 2022

Report Price: £3695 | $4995 | €4400 The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

“Drinkware benefited from
renewed investment in the
home and a prolonged period
of at-home beverage
consumption over the last two
years. Consumers are looking
to cut costs following rising
inflation, challenging brands
due to the fact that drinkware
is largely a discretionary
category.”
– Rebecca Watters,
Associate Director Health
and Home
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• Focus on the refresh and reward
Figure 3: Reasons for purchasing drinkware, 2022

• Retailers need to get creative, explore alternative shopping
options
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• Rising beverage prices and high inflation is a double-edged
sword

• Shifts in gifting, social trends impact category
Figure 4: Pottery Barn, 2022

• Rise in cohabitation, decline in marriage
Figure 5: Rise in cohabitation in the US, 2019

• Push drinkware to new levels of eco-responsibility
Figure 6: West Elm Recycled Mexican Drinking Glass Sets

• Drinkware becomes an extension of self
Figure 7: Anthropology home décor, 2022
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• Water bottles have evolved into a status symbol
Figure 9: Larq, 2022

• New shopping experiences to aide in visualization
Figure 10: The Table at Crate, 2022
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• Capitalize on new wave of AH drinks; upgrade the home
drink experience

• Consumers most likely to own essential drinkware; pockets
of growth by expanding inventory
Figure 11: Drinkware ownership, 2022

• Drinkware inventory expands alongside lifestage
Figure 12: Repertoire of drinkware ownership, by age, marital
status, 2022

• Most drinkware is acquired new; one in 10 purchase pre-
owned
Figure 13: Method of acquiring drinkware, 2022

• Gen Z most open to alternative shopping options
Figure 14: Method of acquiring select drinkware, by
generation, 2022

• Practicality drives purchases
Figure 15: Reasons for purchasing drinkware, 2022

• Style-driven reward: young adults and parents shop beyond
practicality
Figure 16: Select reasons for purchasing drinkware, by age,
parental status, 2022

• Treat yo’ self singles
Figure 17: Select reasons for purchasing drinkware, by marital
status, 2022

• Convenience prompts consumers to shop mass
merchandisers more than specialty retailers
Figure 18: Retailers shopped – Any drinkware shopping (net),
2022

• In-store shopping is preferred, but many will shop online
when needed
Figure 19: Retailers shopped, in-store versus online, 2022
Figure 20: Select retailers shopped by attitudes toward
virtual reality, 2022

• The dichotomy: young adults and parents shop across
channels
Figure 21: Target, 2022
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Figure 22: Select retailers shopped, in-store versus online, by
age, parental status, 2022

• Shopping experience revolves around value
Figure 23: Drinkware shopping attitudes and behaviors, 2022

• Leverage technology to create a well-rounded shopping
experience
Figure 24: Willingness to invest in high quality, by select
drinkware attitudes and behaviors, 2022

• Younger adults seek to shop with a touch of tech
Figure 25: Select drinkware shopping attitudes and
behaviors, by age and income, 2022

• Drinkware is an extension of personal identity
• Sustainability within drinkware can meet ethical demands

Figure 26: Drinkware attitudes and behaviors, 2022
• Create an occasion to encourage purchases

Figure 27: Drinkware attitudes and behaviors – Usage of
drinkware for special occasions, by repertoire of drinkware
ownership, 2022

• Parents seek drinkware that aligns with personal interests
and ethics
Figure 28: Select drinkware attitudes and behaviors, by
parental status and age of child(ren), 2022
Figure 29: EKOBO, 2022

• Data sources
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• Abbreviations and terms
• Abbreviations
• Terms

DRINKWARE SHOPPING ATTITUDES AND BEHAVIORS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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