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This report looks at the following areas:

+ The impact of COVID-19 on consumer behaviour and prepared meals. “Runaway food price inflation
« The impact of the war in Ukraine and resultant price inflation on consumer and cos‘r—of—living increases
spending/usage of prepared meals.

are going to have a stron
* Importance of health credentials for prepared meals, and the ) going , 9
opportunities provided by gut health. Impact on consumers’ usage

» How prepared meals can better leverage sustainability claims. of prepared meals — seeing

, . fewer consumers splashing out
Prepared meal value sales in Ireland are anticipated to see strong growth

between 2021 and 2022, however, much of this may be driven by price on lunches via foodservice
inflation. Higher costs of living might see more Irish consumers forego nights out establishments — and creating
and out-of-home dining in general to control their spending — creating oppor‘runi‘ries for prepored

opportunities for prepared meals to offer ‘the restaurant experience at home'. .
meals — especially those that

Furthermore, the increase in cooking skills gained by many Irish consumers aim to recreate ‘restaurant

during the COVID-19 lockdowns will have a long-reaching impact on how often experiences'."

consumers cook from scratch, and change the types of prepared meals Irish . .
. N9 ypes ol prepare — Brian O’Connor, Senior

consumers use — particularly for evening meals, potentially seeing greater use

of ‘shortcut’ products such as meal kits or prepared vegetables, etc. Consumer Analyst
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Product portfolio
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Recent developments

THE CONSUMER - KEY TAKEAWAYS

Soups and pizza most used prepared meals

Consumers supplement scratch cooking with meal kits and
side dishes

Ethics increasingly playing a role in choice of prepared
meals

Prepared meals used when consumers aren’t feeling up to

cooking

TYPES OF PREPARED MEALS

Irish consumers favour soup and pizza

Figure 31: Types of prepared meals eaten in the last month, NI
and Rol, 2022

Younger consumers are more likely to choose pizza

Figure 32: Consumers who have eaten chilled or frozen pizza
in the last month, by age, NI and Rol, 2022

Figure 33: Consumers who feel worried about gluten content
when buying food and drink, by age, NI and Rol, 2021

Pizza is more popular with consumers in a tight financial
position

Figure 34: Consumers who have eaten chilled or frozen pizza
in the last month, by financial situation, NI and Rol, 2022
Meal kits are popular with consumers with young children
Figure 35: Consumers who have eaten meal kits in the last
month, by children in household, NI and Rol, 2022

Figure 36: Consumer attitudes and behaviours towards
children’s eating habits — Select items, NI and Rol, 2021
Consumers who work are more likely to eat prepared side
dishes

Figure 37: Consumers who have eaten prepared side dishes
in the last month, by employment status, NI and Rol, 2022
Figure 38: Consumers who cook/prepare dishes made up of
both prepared and unprepared ingredients, by employment
status, NI and Rol, 2021

PREPARED MEAL OCCASIONS

Meal kits and side dishes see strongest usage for evening
meals

Figure 39: Occasions on which consumers have eaten
prepared meals in the last month, NI and Rol, 2022

Meal kits and prepared side dishes key time savers
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Figure 40: Methods of meal preparation mostly used, NI and
Rol, 2021

Figure 41: How often consumers look for new foods/flavours to
try, lol, 2022

Figure 42: New product releases of meal kits, UK and Ireland,
2022

Soup most used during lunch - and cost of living could see
usage grow

Figure 43: Occasions on which consumers have eaten soup in
the last month, NI and Rol, 2022

Figure 44: Selected aftitudes towards lunchtime preferences
outside the home, NI and Rol, 2021

Snack pots corner the breakfast and snack-time occasions
Figure 45: Types of prepared meals used by consumers for
breakfast occasions, NI and Rol, 2022

Figure 46: Agreement with statements related to breakfast, NI
and Rol, September 2018

FUTURE FEATURES OF PREPARED MEALS

Consumers seek non-plastic packaging

Figure 47: 'l would like to see more ready meals/ready-to-
cook foods that...’, NI and Rol, 2022

Consumers who work at home more likely to seek premium-
quality ingredients

Figure 48: Consumers who have shown an interest in ready
meals/ready-to-cook meals that have premium-quality
ingredients, by work status, NI and Rol, 2022

Consumers with a higher income more likely to want more
premium-quality ingredients

Figure 49: Consumers who have shown an interest in ready
meals/ready-to-cook meals that have premium-quality
ingredients, by annual household income, NI and Rol, 2022
Figure 50: Key factors driving consumer behaviour around
value — Select items, UK and Ireland, 2022

Younger consumers show more interest in healthier
prepared meals

Figure 51: Consumers who have shown an interest in ready
meals/ready-to-cook meals with healthy features, by age, NI
and Rol, 2022

Figure 52: Top factors when shopping for food — Select items,
by age, UK and Ireland, 2022
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BEHAVIOURS TOWARDS PREPARED MEALS

Prepared meals benefit when consumers aren’t ‘up for’
cooking

Figure 53: Attitudes and behaviours towards prepared meals,
NI and Rol, 2022

Single consumers and childless consumers more likely to use
prepared meals when they don't feel like cooking for
themselves

Figure 54: Agreement with the statement ‘Prepared meals are
useful when I'm noft feeling up to cooking for myself’, by
lifestage, NI and Rol, 2022

Two thirds are interested in probiotic prepared meal
options

Figure 55: Agreement with the statement 'l would be
inferested in trying prepared meals that promote good gut
health (eg probiotics)’, by gender, NI and Rol, 2022

Figure 56: New product released in prepared meals
category with probiotic claims, global, 2022

NI consumers eating more own-label prepared meals in the
last 12 months

Figure 57: Agreement with the statement 'l have eaten more
own-label prepared meals in the last 12 months compared to
the 12 months previous’, by age group, NI and Rol, 2022

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Data sources
Generational cohort definitions

Abbreviations
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