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This report looks at the following areas:

What factors make consumers feel more or less in control of their health.
How have consumer health priorities changed since the start of 2021.
What motivates consumers to prioritize their health.

How has COVID-19 impacted consumer health management attitudes and
habits.

What kind of health management habits do consumers typically engage in.

Any discussion of Canadian health management cannot be divorced from
discussion of the impact of the pandemic on people’s health. Even two years
into the pandemic, consumers are significantly more worried about exposure o
the virus or more heavily prioritize avoiding exposure to viruses and illnesses
than other health priorities. Not only has the pandemic changed how people
interact with one another and engage in public life, the effects of the
lockdowns have been twofold in their effects on health management habits.

Lockdowns significantly impacted the fitness routines of millions of Canadians.
Gyms, fitness classes, yoga classes and most — if not all — organized sports
were shut down at the beginning of the year until vaccinations became more
widespread. Consumers were forced to develop new fitness habits, leading to
the rise of home workout brands like Peloton, which offered at-home
alternatives to gyms and fitness classes. For many Canadians, however, the loss
of recreational sports and typical fitness areas simply meant they were not
getting the exercise they had before, leading to weight gain, stress and rising
mental health issues. Moving forward, brands like Peloton will need to ensure
their continued relevance in the face of consumers returning fo their traditional
workout habits.

As a result, mental health is another area that was hit particularly hard during
the COVID-19 lockdowns, as consumers were confined to their houses, unable
to engage in the same types of social interaction they had before. Service
industry restaurant workers were put under financial duress — especially in late
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“The health management
landscape in Canada is
shifting. The pandemic has
caused Canadians to look
inward and really re-examine
their approach to personal
health management, and
many have emerged from the
lockdowns with a more
encompassing view of
personal wellbeing.”

- Michael Lloy, Senior Tech
and Media Analyst
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2021 after CERB (Canadian Emergency Response Benefit) had ended. Working
parents — who typically rely on schooling to double as childcare throughout the
day — were suddenly saddled with the responsibilities of juggling work and
educating their children via at-home learning. All of these negative impacts
culminated in what can only be described as a mental health crisis. Brands like
BetterHelp fared excellently, providing consumers with remote therapy,
accessible from the comfort of their own homes. Moving forward, the
conversation around mental health has changed, stigmas have been
addressed and removed and this aspect of health management is likely to

become a staple of overall wellbeing.

Moving forward, brands will need to acknowledge that consumers have a
growing understanding of their overall wellbeing as well as a desire to know
more about how to better manage their health.
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Women are a key demo for health and wellness messaging
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men
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Service-related or subscription-based health management

brands need to connect better

MARKET FACTORS

Healthy eating habits need to developed young and
maintained

Figure 2: Distribution of weight, by age, 2020

Rising food costs will make healthy eating more challenging
Figure 3: Monthly movement in selected components of the
Canadian Consumer Price Index, not seasonally adjusted,
January 2020-February 2022

Figure 4: Well.ca Facebook post, 2021

Economic factors disproportionately impact Gen Z

Figure 5: Canadian unemployment rate, monthly, seasonally
adjusted, by age, January 2020-February 2022

Canadian households have more savings but supply remains
an issue

Figure 6: Canadian household savings rate, Q1 2019-Q4 2021
Canada’s population is ageing

Figure 7: Canadian population age projections, yearly,
2000-40

COMPETITIVE STRATEGIES

Today’s health management brands need to engage in and
promote diversity and inclusion
BetterHelp ran BIPOC-specific mental health content on its

Instagram page
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Figure 8: BetterHelp Instagram post, July 2021

Organika promoted the diversity of its staff and promoted
crisis hotlines for minority communities

Figure 9: Organika Instagram post, July 2021

Well.ca featured women-owned brands for IWD 2021
Figure 10: Well.ca Instagram post, March 2021

Brands are breaking out of niches to promote how their
products affect total wellbeing

Lululemon launched women'’s running shoes with new
cushion technology

Figure TI: Lululemon Instagram post, March 2022

Panda Express is adding new kids' menu options with a
focus on nutrition and health

Figure 12: Jordan Chiles Panda Express Instagram post, March
2022

Peloton debuts safer treadmill following recall of the older
version

Figure 13: Peloton Tread Facebook post, August 2021

HEALTH MANAGEMENT TRENDS - FAST FACTS
HEALTH MANAGEMENT - ATTITUDES AND HABITS

Overview

Nearly half of consumers proactively look to improve their
health

Figure 14: Attitudes towards health management (% agree),
2021

Figure 15: New Roofts Herbal Instagram post, September 2021
Attitudes towards COVID-19 reflect a cognitive dissonance
in consumers

Perceptions of current health are driving an age and
gender divide in desire to improve

Figure 16: Attitudes towards health management (% agree),
by gender, 2021

Figure 17: Sisu Vitamins Instagram post, April 2021

Figure 18: Organika Instagram post, June 2021

All age groups need to be more aware of their mental
health concerns

Figure 19: “l understand my mental health needs” (% agree),
by age and gender, 2021

Figure 20: BetterHelp TikTok post, 2021

Income is a solid predictor of health-conscious attitudes
Figure 21: Health-related attitudes, by household income,
2021
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Service takes a backseat to self-care for health
management habits

Figure 22: Health-related habits, 2021

Consumers who need help actively develop service-based
habits

Figure 23: Health-related habits, by those who agree that
they need help to achieve their health goals, 2022

Figure 24: WW Instagram post, January 2022

The curious case of cannabis consumption

Figure 25: Health-related attitudes, by household income,
2021

CONTROL OVER HEALTH AND WELLNESS

Overview

Consumers are cautiously optimistic about the level of
control they have over their health

Figure 26: Control over health, 2021

Increased responsibilities and stress affect young women'’s
feelings of control over their health

Figure 27: Control over health, by age and gender, 2021
Figure 28: Sisu Stress Rescue Instagram post, 2022

Figure 29: Sisu “Affirmations” Instagram post, 2021

Control is costly

Figure 30: Conftrol over health, by household income, 2021
Black and South Asian Canadians take the reins on their
health

Figure 31: Control over health, South Asian and Black
consumers vs overall, 2021

Figure 32: The Blvck Market Instagram post, February 2021

REASONS FOR A CHANGE IN CONTROL OVER HEALTH

With more time on their hands, consumers shift to focus on
themselves

Figure 33: Reasons for more control over health, 2021
Income is the prime driver of most factors that influence
control over health

Figure 34: Reasons for more control over health, by household
income, 2021

With more time on their hands, women took the reins in key
health areas

Figure 35: Reasons for more control over health, by age and
gender, 2021
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« Stress and COVID-19 are the primary barriers to better
health maintenance
Figure 36: Reasons for less control over health, 2021

« Once again, perceptions of personal financial health are
key drivers in feelings of controlling overall wellbeing
Figure 37: Reasons for less control over health, by perceived
financial health, 2021

* Women cite significantly higher rates of stress affecting
control over health
Figure 38: Reasons for less control over health, by gender,
2021

« Parents have cited increased responsibilities at a
significantly higher rate
Figure 39: Reasons for less control over health, by parental
status, 2021

MOTIVATIONS TO PRIORITIZE HEALTH

¢ Overview

* The shadow of COVID-19 has influenced consumer health
priorities in 2021
Figure 40: Change in health management priorities, 2021

* Across most priorities, women take the lead
Figure 41: Top changes in health management priorities, by
gender, 2021

« As consumers age, priorities shift away from improving
health management towards maintaining current levels
Figure 42: Top change in health management priorities, by
age, 2021

» Most consumers just want to feel better
Figure 43: Health priority motivations, 2021
Figure 44: Organika Instagram post, January 2021

* Motivations change with age
Figure 45: Health priority motivations, by age, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

e Data sources

» Consumer survey data

« Consumer qualitative research
* Mintel Trend Drivers

> Abbreviations and terms

- Abbreviations

+ Terms
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