
This report looks at the following areas:

•• The impact of COVID-19 on the automotive market.
•• How the market for automobiles will fare post-COVID-19.
•• Pandemic-related change in driving habits, vehicle purchase plan, type of

vehicle under consideration, reasons for purchase, research behaviours
and attitudes towards the car purchasing process.

•• The challenges the market faces, market factors impacting the category,
marketing and advertising campaigns, as well as innovations and trends in
the market.

Rising vehicle prices and reduced new vehicle incentives, both spurred by the
ongoing microchip shortage, are a concern for the auto industry as customers
are potentially priced out of the market. Driven by the global semiconductor
shortage, the tight supply of new and used vehicles has significantly increased
prices over the past year or so. Hence, most consumers are worried they will
overpay for their next vehicle due to the COVID-19 pandemic.

Vehicle purchase intent is slightly down, and consumers who do plan on buying
a vehicle will most likely consider an SUV. This stems from a continued interest in
larger vehicles due to a shift in preferences for SUVs and crossovers over the
past few years.

A third will choose to purchase a vehicle that consumes less fuel or no fuel (ie
an electric vehicle). The test drive remains essential in the car purchasing
process despite the rise of ecommerce, as nearly half of consumers plan on
researching their next vehicle by taking it out on the road. Low maintenance
costs are also paramount in choosing a vehicle, with most consumers citing this
factor.

Moreover, the pandemic continues to have a notable impact on the auto
industry, something that will likely remain unchanged moving forward. One of
the impacts is the shift in consumers’ comfort level with shopping for vehicles
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“Buying a vehicle can be a
stressful process. And with the
microchip shortage impacting
inventory and thus vehicle
pricing, there are clear
challenges that the industry
faces. Consequently,
operators in the category
need to focus on providing
modern options for consumers
to purchase their next
vehicle.”
– Andrew Zmijak, Research
Analyst, Consumer Behaviour
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online, causing automakers and retailers to adopt more ecommerce offerings.
Moving forward, the ways in which consumers can shop for a car will be
fundamentally changed as a result of COVID-19.
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Figure 2: Immigrants as a proportion of Canadian population,
1871-2036
Figure 3: Toyota Canada Instagram post, 2021

• Gasoline prices hit record highs
Figure 4: Average retail prices for regular gasoline in
Canada, by week, 2020-22

• The support system for electric vehicle adoption continues
to widen

• Microchip shortage takes a toll on the auto industry

• The rise of buying a car online
Figure 5: Canada Drives Instagram post, 2022
Figure 6: 100% Online Car Shopping, 2022
Figure 7: CarDoor Canada Instagram post, 2021

• Focusing on a built-to-order model
Figure 8: Ford Canada direct mail, 2021

• Tesla looks beyond automobiles
Figure 9: Tesla Motors Instagram post, 2021
Figure 10: Tesla Motors Instagram post, 2021
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• Built for purpose
Figure 11: Ford Canada Instagram post, 2022
Figure 12: Mazda Canada Instagram post, 2022

• Leveraging nostalgia
Figure 13: Honda Canada Instagram post, 2022
Figure 14: Toyota Canada Instagram post, 2021

• Moving into malls
Figure 15: Porsche Centre Markham // Now open, 2021

• Implementing online options
• Split in demand for EVs and ICE vehicles will mean big

changes for dealers

• Consumers slowly hitting the road again
Figure 16: Pandemic-related change in driving habits, 2021

• Purchase intent is slightly down
Figure 17: Vehicle purchase plan, 2021

• Who plans on making a purchase?
Figure 18: Vehicle purchase plan, men 18-44 vs women 18-44,
2021
Figure 19: Mazda Canada Instagram post, 2022
Figure 20: Select attitudes towards the car purchasing
process (% any agree), men 18-44 vs women 18-44, 2021

• Urbanites are looking to buy soon
Figure 21: Hyundai Canada Instagram post, 2022

• South Asian Canadians are a key audience to reach
Figure 22: Vehicle purchase plan, South Asian Canadians vs
overall, 2021
Figure 23: Navs Hyundai Instagram post, 2021

• Buying new is the way to go for most
Figure 24: Type of vehicle purchase, 2021
Figure 25: Type of vehicle purchase, by age, 2021
Figure 26: Fish Creek Nissan acquisition mail, 2021
Figure 27: Thorncrest Ford acquisition email, 2021

• Consideration for SUVs dominates
Figure 28: Types of vehicles considered, 2021
Figure 29: Ford Instagram post, 2021

• Consideration of SUVs among 35-54s really stands out

MARKET OPPORTUNITIES

THE CONSUMER – FAST FACTS
VEHICLE PURCHASE PLAN

TYPES OF VEHICLES CONSIDERED
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Figure 30: Types of vehicles considered: SUV, by age and
gender, 2021
Figure 31: Chrysler Pacifica Hybrid Owner Story: Heidi, 2021
Figure 32: Types of vehicles considered: coupes, sports cars
and convertibles, by age, 2021

• A third want a vehicle that consumes less or no fuel
Figure 33: Reasons for purchase, 2021
Figure 34: Nissan Canada Instagram post, 2022

• Age influences reason for purchase
Figure 35: Reasons for purchase, by age, 2021
Figure 36: Reasons for purchase, by parental status, 2021

• The test drive is still crucial
Figure 37: Research behaviours, 2021
Figure 38: Motormouth Andrea Instagram post, 2022

• A positive dealership experience is crucial but so is word of
mouth
Figure 39: Drive Festival Instagram post, 2022

• Younger shoppers like advice, older prefer dealer visits and
websites
Figure 40: Research behaviours, by age, 2021

• The importance of reviews across all ages

• Two thirds are worried they will overpay for their next
vehicle
Figure 41: Cost-related attitudes towards the car purchasing
process (% any agree), 2021
Figure 42: Ford mobile ad, 2021
Figure 43: Audi mobile ad, 2021

• Over half believe there is a lot of risk when buying a used/
CPO vehicle
Figure 44: Cynical attitudes towards used/CPO vehicles (%
any agree), 2021

• Maintenance costs make a difference
Figure 45: Myers Orleans Chevrolet Buick GMC loyalty mail,
2021
Figure 46: Select attitudes towards the car purchasing
process (% any agree), 2021
Figure 47: Hyundai Canada Instagram post, 2022

• Electric vehicle consideration is notable

REASONS FOR PURCHASE

RESEARCH BEHAVIOURS

ATTITUDES TOWARDS THE CAR PURCHASING PROCESS
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Figure 48: Select attitudes towards the car purchasing
process (% any agree), 2021

• Data sources
• Consumer survey data
• Consumer qualitative research
• Abbreviations

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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