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Figure 23: Volario twitter post, 2022
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THE TRAVEL BOOKER: FAST FACTS

How was travel doing in 2021?

What kinds of vacation did people take?

How far in advance are people booking?
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Is there an emerging trend in how people want to book?

NUMBER & LENGTH OF VACATIONS

Travel dipped in 2021 as frequent travelers were hampered
Figure 24: Leisure trips booked in the last 12 months, 2019-22
COVID-19 weakening as a barrier to travel

Figure 25: Leisure trips booked in the last 12 months, by age
group, 2019-22

More affluent travelers are looking to leave home

Figure 26: Leisure trips booked in the last 12 months, by HHI,
2022

Vacations remain shorter in length

Figure 27: Leisure trip length in the last 12 months, 2019-22
Middle- and lower-income travelers don't stay long
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2022
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trips
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The future of workcations would flow through Gen Z
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BOOKING WINDOWS

Short lead times continue to be the norm

Figure 32: Booking windows, 2022

Supply issues won't deter last-minute habits

Figure 33: Booking windows for travel segments — Within 48

hours, by age group, 2022
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Large groups don’t mean long lead times

Figure 34: Booking windows, by parental status, 2022

BOOKING PLATFORMS

Mobile adoption for booking is rising

Figure 35: Platforms used to book — Nets, 2019-22

OTAs, agents lag in pandemic-era bookings

Figure 36: Platforms used fo book, 2019-22

Younger bookers moved toward direct during the pandemic
Figure 37: Platforms used to book, by age group, 2022

Black and Hispanic travelers are most likely to book
through mobile

Figure 38: Platforms used to book, by race and Hispanic
origin, 2022
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Cost and flexibility surpass sanitation as priorities

Figure 39: Desired booking features, 2022

Personalization in booking is an emerging priority for young
travelers

Figure 40: Desired booking features, by age group, 2022
Parents look for on-the-ground efficiency

Figure 41: Desired booking features, by parental status, 2022

BOOKING ASSOCIATIONS

OTAs are lagging in usefulness for flight booking

Figure 42: Flight booking associations, direct vs OTA, 2022
Accommodations can be a bright spot for OTAs

Figure 43: Accommodation booking associations, direct vs
OTA, 2022

Activities are where travelers turn to OTAs

Figure 44: Activities booking associations, direct vs OTA, 2022

ATTITUDES TOWARD TRAVEL BOOKING

BNPL has reached travel

Figure 45: Attitudes toward travel booking, 2022

Booking providers can do more to increase women'’s trust
Figure 46: Attitudes toward travel booking, by gender, 2022
Higher incomes have OTA trust issues

Figure 47: Attitudes toward travel booking, by HHI, 2022
Payment plans and pet care can bring in parents

Figure 48: Attitudes toward travel booking, by parental status,
2022
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APPENDIX - THE MARKET

Figure 49: Total US sales and forecast of travel arrangement
and reservation services, at inflation-adjusted prices,
2016-26

Figure 50: Additional best/worst forecast for travel

arrangement and reservation services, 2016-26
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