
This report looks at the following areas:

•• Children’s participation in family leisure activities and meals
•• Parents as role models and developing children’s independence
•• Impact of the pandemic on parenting choices and on children’s

development
•• Teaching children about the concept of value
•• Influences on parental decisions for the household
•• Influences on what children ask for

Families are a small but mighty segment in the US. While only a quarter of
households in the US include children, they are a significant consumer group
due to their above average spend across many categories like food and
clothing. As the process of deciding on what to do, what to eat, things to watch
occur as a collaborative process, understanding children’s participation is key
to gaining traction amongst parents. Of course, today’s parents also have the
unique challenge of navigating the negative impact of the pandemic on the
development of their children, which adds a layer of complexity to making
sound decisions for their children.
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“These are truly
unprecedented times for
parents, as they do not have
the ability to turn to older
friends or relatives for advice
about what to do in the face
of such uncertainty.”
– Carol Wong-Li, Director –
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• Empowering children to make good choices for themselves

is key as parents prioritize developing children’s
independence
Figure 1: Attitudes towards parenting and prioritizing
children’s independence (any agree), 2022

• Parents are teaching kids about value and quality is at the
heart of the equation
Figure 2: Top factors considered when teaching children to
recognize value of a purchase (any rank), 2022

• Every touchpoint has the potential to operate as a point of
influence in today’s omnichannel environment
Figure 3: Sources of information that influence decisions what
kids ask for, 2022

• Challenges
• The pandemic is taking a toll on being a child now, as well

as on confidence in parenting
Figure 4: Impact of the pandemic on childhood and
parenting (any agree), 2022

• Key consumer insights
• Parents are reliant on word of mouth as well as

recommendations from professionals as information sources
• Kids ask for things from their immediate social and

entertainment circles
• Making household decisions is a collaborative effort
• Travel: parents pick the destination, children pick the

activities
• Home entertainment: togetherness is a key aspect
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• Inflationary conditions are a concern for parents,
particularly moms

• In general, family households tend to be more affluent
Figure 5: Share of US households, by presence of own
children, 2020
Figure 6: Median household income, by type of household,
2020

• Rising prices are a concern for the majority of Americans –
including parents
Figure 7: Consumer Price Index – Change from previous
period, 2007-22
Figure 8: Top issues of concern over next six months, US, 2022
Figure 9: Calgary Public Library Facebook post, 2022

• Single parents will need more support, particularly single
moms
Figure 10: Perception of financial health, 2022
Figure 11: Flipp Instagram post, 2021

• National emergency in child and adolescent mental health

• Meeting consumer needs through the lens of the Wellbeing
Trend Driver

• The rules around managing wellness are changing
• Children’s mental wellness is top of mind for parents

Figure 12: Challenges kids are currently experiencing: anxiety,
2022
Figure 13: Sproutel, Inc. Instagram post, 2020

• The door is open for all companies to have a voice in
helping to manage mental wellness
Figure 14: Dove Men+Care Instagram post, 2020
Figure 15: Dove Men+Care Global Channel, 2021

• Meeting consumer needs through the lens of the
Experiences Trend Driver

• In-person moments will appeal to parents
Figure 16: Lego Instagram post, 2022
Figure 17: Lego Instagram post, 2022

• Meeting consumer needs through the lens of the
Surroundings and Value Trend Driver

• Inflationary conditions and rising gas prices mean local
tourism is well positioned to shine

MARKET FACTORS

COMPETITIVE STRATEGIES AND CURRENT OPPORTUNITIES
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• Unsurprisingly, kids hold considerable sway
Figure 18: Children’s influence on household decisions, 2022

• Vacations: parents pick the destination, children pick the
activities
Figure 19: Children’s influence on travel decisions, by age of
children at home, 2022

• Consider ways to fuel the fire of excitement by providing
teasers to sustain anticipation
Figure 20: Cape Town Tourism Facebook post, 2022

• Making destinations acceptable for children
• Out-of-home activities: moms are more collaborative than

dads when choosing venues
Figure 21: Children’s influence on deciding out-of-home
activities, mothers vs fathers with under-18s at home, 2022

• Consider layering on benefits of out-of-home activities to
increase appeal
Figure 22: Share Reel Love for Father's Day, 2017
Figure 23: Lucky Chinatown Facebook post, 2021

• Home entertainment: kids are most likely to hold sway here
Figure 24: Children’s influence on in-home entertainment
decisions, by age of children at home, 2022

• Home-entertainment pairs well with snacks – both are good
bonding opportunities
Figure 25: Milk Bar Instagram post, 2021

• Parents want their children to grow up independent and
worry about the long-term effects of the pandemic
Figure 26: Attitudes towards parenting and perceived impact
of the pandemic (any agree), 2022

• Brand efforts that empower parents to help their children
make good choices will resonate
Figure 27: Greenlight Facebook post, 2021
Figure 28: Raising Financially Smart Kids with Greenlight, 2021
Figure 29: Kostministeriet Facebook posts, 2020

• Parents of 6-11s are more likely to see a lasting negative
impact
Figure 30: Attitudes towards parenting and perceived impact
of the pandemic (any agree), by age of children at home,
2022

KIDS’ IMPACT ON HOUSEHOLD DECISIONS – FAST FACTS
CHILDREN’S INVOLVEMENT IN DECIDING ACTIVITIES

PARENTING PRIORITIES AND CONCERNS
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• Consider ways to help parents celebrate achievements
children have made during the pandemic

• Resources that tap into what’s available at home to help
children’s development will appeal

• Products that encourage children to develop self-love
amongst youngsters will pique interests
Figure 31: Starburst Instagram post, 2021

• Teaching children about value is a priority
Figure 32: Top factors considered when teaching children to
recognize value of a purchase (any rank), 2022

• Leverage storytelling to prove quality and an educational
moment
Figure 33: Apetit Instagram post, 2020

• Affluence plays a role in the aspects of quality prioritized
Figure 34: Considering durability and high-quality materials
when teaching children to recognize value of a purchase
(any rank), by household income, 2022

• Taking steps to stand behind products matters to less-
affluent parents
Figure 35: Patagonia Instagram post, 2021

• Tying in broader benefits to high-quality materials will
appeal to more-affluent parents.
Figure 36: Cauldron Foods Instagram posts, 2022
Figure 37: Recess Coconut Lime Sparkling Water (USA), 2020
Figure 38: C’est Qui Le Patron?! Instagram post, 2021

• Price is a greater focus for moms
Figure 39: Considering low price when teaching children to
recognize value of a purchase (any rank), mothers vs fathers
with under-18s at home, 2022

• Consider making the value of loyalty programs tangible for
both parents and children
Figure 40: President’s Choice, 2022
Figure 41: No Frills Instagram post, 2020

• Word of mouth is key, though outside sources are attended
to by parents
Figure 42: Sources of information that influence decisions
parents make for the household, 2022

• Engage both parents and kids through experiential
elements that are also educational

TEACHING CHILDREN ABOUT VALUE

SOURCES OF INFLUENCE ON PARENTAL DECISIONS AND
WHAT KIDS ASK FOR
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Figure 43: Waffles + Mochi Instagram post, 2021
• Providing resources for more discussions around mental

health will resonate with parents of teens
Figure 44: Children experiencing anxiety, by age, 2022

• Like parents, word of mouth is a top influence, though brand
efforts are also a factor
Figure 45: Sources of information that influence decisions
what kids ask for, 2022

• Consider ways to harvest excitement from existing
entertainment launches or releases
Figure 46: Raddish Kids Instagram posts, 2021

• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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