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This report looks at the following areas:

» The impact of COVID-19 on consumer behavior and the soap, bath and
shower products market

» How usage trends impact the soap, bath and shower products market

* How category players are innovating offerings fo stand out from the
competition

* What consumers want from category players and why

Skin health has been top-of-mind for many consumers in recent years, with 66%
of SBS users claiming to be paying more attention to their body’s skin health (eg
using more specialized products, added extra steps to body cleansing routine)

compared to a year ago.

While price hikes due fo inflation could lead to some shoppers to trade down
to less-expensive brands, category players that are open and fransparent with
consumers about price increases could earn long-term loyalty.

As global concerns over clean water supplies and shortages intensify, cutting
back on water will become a greater focus for more people. Given the
significant amount of water a typical bath routine requires, expect some
consumers to forgo bathing rituals to help reduce their water footprint, creating
challenges for bath product brands.

Consumers’ intention fo use hand sanitizers regularly post-COVID-19 creates
ongoing opportunities to innovate in a space that has often been overlooked.
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“After experiencing
skyrocketing growth in 2020
due to stockpiling behaviors,
SBS sales are expected to
decline in 2021, which is a
reflection of the market
rebalancing itself. However,
market sales are not
expected to return to pre-
pandemic levels, thanks to a
renewed focus on hygiene
and wellness.”

- Olivia Guinaugh, Senior
Beauty & Personal Care
Analyst
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* Hand soap and sanitizer sales are not expected to return to
pre-pandemic levels

* Bath products are small yet strong players...for now
Figure 9: Total US retail sales and forecast of soap, bath and
shower products, by segment, at current prices, 2016-26
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consistent
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The pandemic has left lasting changes on hand hygiene
Figure 23: Usage of hand cleansing products, any hand
sanitizer (net), 2020-21

Use customization to boost hand sanitizer usage among
GenZ
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Figure 31: Kracie Dumbbell Body Soap for Men
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Figure 32: Select benefits sought from body cleansing, by
gender, 2021
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Figure 42: Retailers shopped, 2021

SHOPPING BEHAVIORS

Most consumers stick with the same brands...for now
Figure 43: Shopping behaviors, 2021

Social media and sustainability are essential for reaching
young shoppers
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TRIAL AND INTEREST IN INNOVATIONS

Boost market sales with health-focused innovations

Figure 45: Trial and interest in select innovations, 2021

Be inspired by ingredients making inroads in facial skincare
Figure 46: Kosas Good Body Skin AHA + Enzyme Exfoliating
Wassh
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Go beyond expectations by bringing sensorial elements into
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Figure 48: Trial and interest in select innovations, 2021
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
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competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Soap, Bath and Shower Products - US - 2022
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	Market Size and Forecast
	Segment Performance


	Soap, Bath and Shower Products - US - 2022
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Market Factors
	Market Share/Key Players
	Competitive Strategies and Market Opportunities
	The Soap, Bath and Shower Product Consumer – Fast Facts
	Usage of Liquid Shower Products and Bar Soap
	Usage of Hand Cleansing Products
	Usage of Bath Products
	Benefits Sought from Body Cleansing
	Attitudes and Behaviors toward Soap, Bath and Shower Products
	Retailers Shopped
	Shopping Behaviors
	Trial and Interest in Innovations
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Key Players

	About Mintel


