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This report looks at the following areas:

> The impact of COVID-19 on consumer behavior and the foodservice
market

- FSR visitation motivators and deterrents and expected consumer behavior
in 2022

» Opportunities, challenges, and strategies for FSRs to prepare for
pandemic-related uncertainties

The foodservice industry continues to battle pandemic-related challenges that
compromise its recovery, but consumers’ enthusiasm for dining out more in 2022
is a promising sign for full-service restaurants. Mintel estimates that full-service
restaurants will recover to prepandemic sales by 2023,

Alongside labor and supply challenges, inflation is forcing operators across
foodservice segments fo raise menu prices. FSR patrons may trade down to
lower-priced LSRs, especially when ordering takeout and/or delivery. However,
consumers’ enthusiasm about dining out in 2022, the pent-up demand for the
on-premise dining experience, and cooking fatigue will work in FSRs’ favor.

The explosive growth of takeout and delivery in the pandemic era necessitates
restaurant expertise in off-premise operations and offerings. Since limited-
service restaurants were better prepared to tackle the challenges of a
consumer base dining largely at home, full-service restaurants will continue to
face tough LSR competition and will need to strike a balance between serving
both on-premise and off-premise consumers. With more full-service restaurants
infroducing automation in the kitchen, new restaurant formats and layouts, and
proprietary mobile apps and websites, this segment’s off-premise offerings will
resemble those of the LSR segment over fime.

Consumers consider food from full-service restaurants to be of higher quality
than LSRs and appreciate the value of the on-premise dining experience that
is difficult to recreate at home. They are enthusiastic about returning o dining
to once again treat themselves, socialize, and experience being waited on.
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“Full-service restaurant
operators are strengthening
their off-premise operations
to serve expanded consumer
needs. As they continue to
battle challenges,
communicating with
consumers about changes fo
layouts, processes, and prices
as well as reinforcing the
value of the on-premise dining
experience will be crucial.”

- Varchasvi, Analyst, US
Foodservice and Mintel Menu
Insights
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Full-service restaurants are uniquely positioned to differentiate on experience
and can satisfy the pent-up demand for a high-quality dining experience.
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Figure T: Market share of total US sales and forecast of

restaurants and eating places’, by segment, 2020-26
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Figure 22: Anticipated dine-in frequency in 2022, by parental
status, 2021

FSR DINE-IN MOTIVATORS

* Pandemic-fatigued consumers are eager for signs of
normalcy
Figure 23: FSR dine-in motivators, 2021

* FSRs will need to balance new offerings with familiar
favorites
Figure 24: FSR dine-in motivators, by generation, 2021

« Appeal to Black consumers with indulgence and innovation
Figure 25: FSR dine-in motivators, by race, 2021

FSR DINE-IN DETERRENTS

* Emphasize value over low prices
Figure 26: Dine-in detferrents, 2021

FSR DINING EXPERIENCE

« Constant change is the new normal for restaurants in 2022
Figure 27: FSR dining experience, 2021

INTEREST IN FSR CONCEPTS

 Loyalty programs are quickly becoming a must-have
Figure 28: Interest in FSR concepts, 2021
Figure 29: Interest in FSR concepts, by generation 2021

* Create at-home dining experiences for Black consumers
Figure 30: Interest in FSR concepts, by race, 2021

« Consumers expect FSRs to offer more paths to convenience
Figure 31: TURF Analysis — FSR innovative concept interest,
2021
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Figure 32: FSR attitudes, 2021
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Figure 33: FSR attitudes, by Hispanic origin, 2021

* Less-affluent consumers are just as likely as their more
affluent counterparts to accept a restaurant-imposed
gratuity charge
Figure 34: FSR attitudes, by household income, 2021

« Parents prioritize convenience in their dining experience
Figure 35: FSR Attitudes, by parental status, 2021
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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