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This report looks at the following areas:

* The continued effect of COVID-19

¢ Loyalty program membership and appealing features

» The importance of variety and quality of foodservice options

* The impact of fuel prices on foodservice sales

« Strategies for engaging consumers with foodservice programs

Only 47% of consumers are members of a c-store loyalty program, but men and
parents are among the demographics more likely fo be members. Heightened
interest in convenience and value drive these groups, but both are something
that almost all consumers can get on board with, making loyalty programs an
opportunity for atfracting consumers to c-store foodservice.

Inflation will be felt at the c-store inside and at the pump, with rising gas prices
particularly painful to consumers who are already struggling, as gas is often a
necessity. Consumers may find themselves less willing, or able, to pay for
convenience when food prices are steadily rising.

Product shortages and labor shortages are a threat to c-stores as both can
complicate the convenience element of the store. If consumers can't reliably
find what they want, or if stores have to reduce hours because of a lack of

employees, consumers may find themselves reducing their c-sfore visits.

Opportunity, then, comes from doubling down on convenience and potential
savings. Again, loyalty programs are a win if those programs are easy to use.
Prepared foods that are complete meals or are bundled with other foods and
drinks fo create a complete meal make c-store foodservice relevant outside
on-the-go eating. Finally, delivery is an ultra-convenient option that keeps c-
stores tfop of mind; tying delivery to rewards creates additional value.

“C-store foodservice is in a
unique position, as it must first
consider how gas prices will
affect foot traffic. Loyalty
programs are an important
tool in connecting in-store
purchases to paying less at
the pump.”

- Michele Scott, Senior
Analyst
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Figure 10: Total US convenience store foodservice sales and
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ATTITUDES ABOUT C-STORE LOYALTY PROGRAMS
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Figure 34: Attitudes about c-stores loyalty programs, by
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* Gas cost, potential savings more impactful with age
Figure 35: Attitudes about c-store loyalty programs, by age,
2021
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perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
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reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Convenience Store Foodservice - US - 2022
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	Market Size and Forecast
	Segment Performance


	Convenience Store Foodservice - US - 2022
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Market Factors
	Competitive Strategies and Market Opportunities
	The Convenience Store Consumer: Fast Facts
	Types of Convenience Stores Visited
	Foods and Beverages Purchased
	Motivation for Future Visits
	Loyalty Program Membership
	Reasons for Joining a Loyalty Program
	Motivation to Join Rewards Program in the Future
	Attitudes about Convenience Stores
	Attitudes about C-store Loyalty Programs
	Appendix – Data Sources and Abbreviations
	Appendix – The Market

	About Mintel


