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COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES
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Figure 29: Water enhancer use frequency, among fotal
consumers and water enhancer users, 2022

Water enhancer users skew high income and
environmentally conscious

Figure 30: Water enhancer use frequency, by age and HH|,
2022
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shopping segmentation, 2022

REASONS FOR USING WATER ENHANCERS

Powdered/liquid enhancers makes water more exciting
Figure 32: Reasons for using water enhancers, by
enhancement use frequency, 2022

Women use enhancers to increase their water consumption
Figure 33: Reasons for using water enhancers, by gender,
2022

Figure 34: Reasons for using water enhancers, among water

enhancer consumers and enhancement use frequency, 2022

WATER ENHANCER PURCHASE MOTIVATORS

Develop new lines of functional water enhancers

Figure 35: Water enhancer purchase motivators, by water
enhancement usage, 2022

Figure 36: Water enhancer purchase motivators, by water
enhancement use frequency, 2022

Provide Gen Z consumers a unique flavor experience
Figure 37: Water enhancer purchase motivators, by
generation, 2022

Hispanic consumers are interested in highly hydrating H20
Figure 38: Water enhancer purchase motivators, by race/
ethnicity, 2022

FUNCTIONAL WATER CLAIM INTEREST

Build off water’s health halo

Figure 39: Functional water claim interest, 2022

Energy is a key opportunity in the water enhancer category
Figure 40: Functional water claim interest, by water enhancer
usage, 2022

Functional benefits can take sparkling water to the next
level

Figure 41: Functional water claim interest, by water type
consumers, 2022

Water can chill stressed Gen Z consumers
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Figure 42: Functional water claim inferest, by generation,
2022

Figure 43: Functional water claim interest, by gender and
age, 2022

WATER ATTITUDES

* Packaged water garners high praise despite its
environmental reputation

Figure 44: Water attitudes, any agree, 2022

Figure 45: Water attitudes, sustainability attitudes, any agree,

2022

« Sparkling water brands can expand within the foodservice

industry
Figure 46: Water attitudes, sparkling water attitudes, any
agree, 2022

« Adventure Eaters are engaged sparkling water consumers
Figure 47: Water attitudes, any agree, by food/drink shopper

segmentation, 2022

PERCEPTION OF WATER PACKAGING

+ The most sustainable packaging is none at all

Figure 48: Perception of water packaging, top rank and any

rank, 2022

CAFFEINATED SPARKLING WATER OCCASIONS

- Sparking caffeinated water not restricted by occasions
Figure 49: Beverage occasions, among consumers of each
beverage, 2022

APPENDIX - DATA SOURCES AND ABBREVIATIONS

e Data sources

* Sales data

e Forecast
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» Abbreviations
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APPENDIX - THE MARKET

Figure 50: Total US retail sales and forecast of still and
sparkling waters, at inflation-adjusted prices, 2016-26
Figure 51: Total US retail sales and forecast of nonflavored
convenience/pet still water, at inflation-adjusted prices,
2016-26
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Figure 52: Total US retail sales and forecast of flavored
convenience/pet still water, at inflation-adjusted prices,
2016-26

Figure 53: Total US retail sales and forecast of nonflavored
jug/bulk still water, at inflation-adjusted prices, 2016-26
Figure 54: Total US retail sales and forecast of nonflavored
seltzer/sparkling/mineral water, at inflation-adjusted prices,
2016-26

Figure 55: Total US retail sales and forecast of flavored
seltzer/sparkling/mineral water, at inflation-adjusted prices,
2016-26

Figure 56: Total US retail sales of still and sparkling waters, by

channel, at current prices, 2016-21

APPENDIX - COMPANIES AND BRANDS

Figure 57: Multi-outlet sales of still and sparkling water, by
leading companies, rolling 52 weeks 2020 and 2021
Figure 58: Multi-outlet sales of nonflavored jug/bulk still
water, by leading companies and brands, rolling 52 weeks
2020 and 2021
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