
This report looks at the following areas:

•• RTD products purchased
•• Experience with recently launched RTD alcoholic beverages
•• Interest in canned cocktails
•• RTD purchase factors
•• RTD shopping attitudes
•• RTD brand associations

Six in 10 US adults purchase ready to drink alcoholic beverages, up from just
under half last year. While the primary audience for RTDs are adults age
22-34, the category has mainstream and widespread appeal. All adults
under-55 overindex in purchases, and offerings have especially strong appeal
with audiences such as parents and multi-cultural consumers.

RTD variety, in both buyers and product offerings, will help the category to be
more resilient amidst high inflation. The category and segments within it
manage to reach all measured financial situations, from those who self-report
as financially healthy to those that are struggling or in trouble. However, less
established preferences and less mature shopping habits can work against the
category as some consumers’ stretch their budgets through sacrifices and
trade-offs.

Sales success has allowed the RTD category to maintain a very active
innovation pipeline over the last few years. However, for most measured
beverage types, the portion of those that report being either loyal purchasers
or interested purchasers is outpaced by those who show total disinterest in
purchasing. Awareness, but disinterest in trial, suggests a level of product
distrust or choice fatigue. This serves as a warning sign, signaling the
importance of quality over quantity and avoiding innovation for innovation
sakes.
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“Launch activity and
popularity of canned
cocktails are building upon
the success and excitement
already present in the RTD
alcoholic beverages space.
The category continues to
deliver on the convenient,
flavorful and fun beverages
consumers crave.”
– Sydney Olson, Senior Food
and Drink Analyst
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The newest segment in the market, canned cocktails, has an especially strong
opportunity for success in current socioeconomic conditions. As consumers’ pull
back on bar and restaurant alcohol spending, and as home bartending
budgets shrink, these offerings can fill the void and make the cocktail
experience accessible. To be an accepted replacement, RTD brands should
look to menu data, and opt for cocktail types that are familiar over those that
are trendy.

RTD Alcoholic Beverages - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1099949/


Table of Contents

• What you need to know
• This Report looks at the following areas
• Definition
• Market context

• Top takeaways
• Market overview

Figure 1: RTD alcoholic beverages category outlook, 2022-27
• Opportunities and challenges
• Trial fatigue is setting in

Figure 2: Experience with RTD innovation, 2022
• Build upon diversity strategies

Figure 3: Types of RTDs purchased, by race/Hispanic origin,
2022

• Differentiation is needed to maintain interest
Figure 4: RTD brand associations, 2022

• Men guided by marketing
Figure 5: Purchase factors, by gender, 2022

• Lean into the unique needs of parents
Figure 6: RTD types purchased, by parental status, 2022

• FMBs sustain strong volume growth
Figure 7: Total US volume sales and forecast of flavored malt
beverages, at current prices, 2017-24

• Spirit-based cocktails following in seltzers footsteps
Figure 8: Total US volume sales and forecast of spirits-based
prepared cocktails, 2017-24

• Ongoing stagnancy for wine coolers
Figure 9: Total US volume sales and forecast of wine coolers,
2017-24

• Addressing inflation
Figure 10: Impact of financial challenges on alcohol, 2022

• Be strategic about cocktail types
• Balance tension between moderation and socialization

Figure 11: Alcohol attitudes – select attitudes, 2022
Figure 12: Consumption frequency, 2021-22

• Social struggles continue

OVERVIEW

EXECUTIVE SUMMARY

MARKET SIZE AND FORECAST

MARKET FACTORS

RTD Alcoholic Beverages - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1099949/


Figure 13: Attitudes toward socializing, 2021
• Celebrating diversity and inclusion
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Figure 16: Volume sales of leading brands of flavored malt
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Figure 17: Volume sales of leading brands of spirits-based
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Figure 26: RTD launches - Nostalgic flavors, 2022

• RTDs reach the majority
• Trial fatigue is setting in
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• RTDs achieve mainstream presence
Figure 27: RTD types purchased and repertoire analysis 2022

• Interest is not limited to young consumers
Figure 28: RTD types purchased, by age, 2022
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• RTDs are reaching the needs of parents
Figure 29: Types of RTDs purchased, by parental status, 2022

• Reinforce affinity with multicultural audiences
Figure 30: Types of RTDs purchased, by race/Hispanic origin,
2022

• Innovation is spread thin
Figure 31: Experience with innovative RTDs, 2022
Figure 32: Experience with innovative RTDs – have purchased,
would purchase again, 2022

• Younger consumers show more loyalty
Figure 33: Experience with innovative RTDs – have purchased,
would purchase again, by age, 2022

• Non-purchasers need incentive
Figure 34: Experience with innovative RTDs – have not
purchased, 2022

• 55+ is not unreachable
Figure 35: Experience with innovative RTDs – have not
purchased, but interested in purchasing, by age, 2022

• RTD buyers are using greater purchase discretion
Figure 36: Purchase factors, 2022
Figure 37: Purchase factors, 2022

• Men more influenced by marketing
Figure 38: Purchase factors, by gender, 2022

• Comparing RTD types may be apples to oranges
Figure 39: Purchase factors, by RTD type purchased, 2022

• Not about what’s trendy, but what’s trusted
Figure 40: Purchase driving canned cocktails, 2022

• Simple cocktails, variety style
Figure 41: Purchase driving canned cocktails – TURF analysis,
2022

• RTDs support cocktail accessibility
Figure 42: Purchase driving canned cocktails, by financial
status, 2022

• Matching the authentic experience is most important
Figure 43: Purchase driving canned cocktails, by purchase
factors, 2022

EXPERIENCE WITH RTD INNOVATION

RTD PURCHASE FACTORS

CANNED COCKTAILS OF INTEREST
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• RTDs still establishing their place in the alcohol landscape
Figure 44: RTD shopping attitudes, 2022

• Men are more heavily influenced by brand identity
Figure 45: RTD shopping attitudes, by gender, 2022

• Real liquor is not a value proposition, yet
Figure 46: RTD shopping attitudes, by financial status, 2022

• Brands lack strong differentiation
Figure 47: RTD brand associations, 2022

• Real liquor is struggling to prove value
Figure 48: RTD brand associations – Select attributes, 2022

• Women are losing trust, driven by health skepticism
Figure 49: RTD brand associations – trustworthy brand, 2022
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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