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This report looks at the following areas:

 Alcohol and wine types purchased

* Wine innovation interest

* Wine expertise and educational resources
* Wine purchase factors

< Wine occasions by type

Overall consumption of alcohol is up nearly 10% from 2021-22 as consumers
increasingly return fo drinking occasions such as concerts, sports, holiday
celebrations and after-work happy hours. Negative impacts to the market and
wine come from inflation-driven shifts and acceleration in attitudes surrounding
the negative impacts of alcohol. For example, nearly three in 10 express a
desire to drink less alcohol, and the same portion agree they are worried
about the impact of alcohol on their mental health, with both sentiments
showing increase in agreement over the last year.

As prices rise, wine has an increased need tfo justify higher price points,
especially as consumers report willingness to trade off alcohol purchases in
favor of more affordable categories. Health benefits and natural ingredients
lead among attributes that make food and drink more valuable, offering a
potential way through for wine brands.

In comparison to other alcohol options, wine has a strong hold on relaxation,
sophistication and intimacy, but falls significantly short in being associated with
fun and adventure. Consumers’ current lifestyle, mindsets and drinking
occasions are prioritizing fun over formality, thus, brands must find ways to
rewire how and when consumers think about and use wine.

Consumers are showing interest in innovation that addresses the need for more
high-energy and exciting occasions. Sparkling wine, wine-based seltzers/
spritzers and alternative formats that allow for third-location consumption
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“Following a prolonged
period of drinking in,
consumers are craving more
high-energy and social
occasions, and wine may be
missing the mark. To be the
choice in the next iteration of
at-home consumption, wine
brands should focus on fun
over formality, rewiring wines’
associations through new
flavors, formats and
experiences.”

- Sydney Olson, Food and
Drink Analyst
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stemmed losses this year and will become stronger growth drivers in the years
fo come.
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* Market overview
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« Opportunities and challenges

* Wine is challenged by social, economic shifts
Figure 3: Alcohol types purchased, 2021-2022

« Expand resource repertories fo address category
complication
Figure 4: Wine knowledge, 2019-2022

* Promote the entirety of the taste experience
Figure 5: Purchase factors, 2022

e Alternative formats and health innovation lead among
purchase-driving innovation
Figure 6: Experience with wine innovation, 2022

« Use sparkling to help shift associations and occasions

Figure 7: associated occasions by wine type — Party,
2021-2022

MARKET SIZE AND FORECAST

¢ Inflation to mask category challenge for now
Figure 8: Total US sales and forecast of wine, at current
prices, 2017-27
Figure 9: Fan chart of fotal US sales and forecast of wine, at
current prices, 2017-27

SEGMENT PERFORMANCE

+ Smaller wine types chip away at market dominant table
wine
Figure 10: Total US volume sales and forecast of wine, by
segment, 2017-24
Figure 11: Total US volume sales of wine, by segment, 2020
and 2022

¢ Uncharacteristic growth for dessert and fortified
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Figure 12: Total US volume sales and forecast of dessert &
fortified wine, 2017-24
* Imports add inherent excitement

Figure 13: US volume sales of wine, by origin, 2019-21

MARKET FACTORS

» The value of wine is threatened by less-formal lifestyles
Figure 14: Associations by alcohol type, 2021

+ Inflation drives switching behavior
Figure 15: Impact of financial challenges on alcohol, 2022
Figure 16: Value indicators, 2022

« Tension between need for socialization and moderation
Figure 1/: Alcohol attitudes, 2022

* Wine category continues to crowd and complicate
Figure 18: Wine category launches 2019-22

MARKET SHARE/KEY PLAYERS

* Most leaders feel the impact of retail wine declines
Figure 19: Multi-outlet sales of wine, by leading companies,
rolling 52 weeks 2021 and 2022

» Going against the grain pays off for select E&amp;J Gallo
brands
Figure 20: Blackbox Instagram posts, 2022

« Trustworthy brands, and brand images, add confidence to
purchases
Figure 21: Growth brands 2021-22
Figure 22: Multi-outlet sales of domestic table/still wine, by
leading companies and brands, rolling 52 weeks 2021 and
2022

* The info on imports
Figure 23: Import launches with strong faste descriptions,
2022

*  Whitehaven wining with everyday aesthetic
Figure 24: Whitehaven Instagram posts, 2022
Figure 25: Multi-outlet sales of imported table/still wine, by
leading companies and brands, rolling 52 weeks 2021 and
2022

» Successful sparkling brands are all in on fun and indulgence

Figure 26: Perceptions of successful sparkling brands, 2022
* Less popular brands find momentum in sparkling
Figure 27: Sam'’s Club private label sparkling wine, 2022
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Figure 28: Multi-outlet sales of sherry/vermouth/champagne,
by leading companies and brands, rolling 52 weeks 2021 and
2022

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

The power of a pretty bottle

Figure 29: Atffitudes towards in-home lifestyles, 2022

The sweet wine comeback

Figure 30: Growth of sweet wine launches, 2019-22

“Late harvest” can combat sugar concerns

Figure 31: late harvest wine launches, 2021-22

Online shopping offers solutions

Figure 32: Alcohol types purchased, 2021-2022

Mini bottle, large opportunity

Figure 33: Small-format wine launches, 2022

Breaking conventions to reach younger drinkers

Figure 34: Apothic Instagram posts — Breaking convention,
2022

Figure 35: Sutter Home Instagram posts — Versatile usage,
2022

THE WINE CONSUMER - FAST FACTS

Fewer consumers are purchasing retail wine this year
Innovation interest driven by health concepts and format
imagination

Comfort and confidence in the category are slipping
Evolving the taste descriptor strategy to further guide
choice

Taking wine off the couch

ALCOHOL AND WINE TYPES PURCHASED

Wine does not benefit from total alcohol retail gains
Figure 36: Alcohol types purchased, 2021-2022

Essential o win back Baby Boomer audience

Figure 37: Alcohol types purchased, by generation,
2021-2022

Smaller segments will continue to reshape the category
Figure 38: Wine types purchased, 2022

Figure 39: Wine types purchased, by age, 2022

Men show outsized interest in no/low-alcohol wine
concepts

Figure 40: Wine types purchased — Low alcohol and alcohol
free, by gender, 2022
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WINE INNOVATION INTEREST

* Format and health concepts lead innovation of interest
Figure 41: Experience with wine innovation, 2022
Figure 42: Experience with wine innovation — Have not
purchased, but am interested, 2022

» Current wine-based spritzers and seltzers are falling short
Figure 43: Experience with wine innovation — Have
purchased, not inferested in repurchase, 2022

* Formats can convey value to consumers with tighter
budgets
Figure 44: Experience with wine innovation — Have

purchased, not interested in repurchase, by financial situation,

2022
+ Caution not to alienate older audiences

Figure 45: Experience with wine innovation — Have not

purchased, not interested in purchasing, by generation 2022

WINE EXPERTISE

* Wine knowledge falls as pandemic conditions fades
Figure 46: Wine knowledge, 2019-2022

* Young consumers are driving confidence decline
Figure 47: Wine knowledge, by age, 2020-2022

» Females are more active, but also more likely to consider
themselves beginners

Figure 48: Wine knowledge, by gender, 2022

WINE RESOURCES

« Consumers’ resource repertoire is limited
Figure 49: Wine Resources, 2022

* Younger consumers open to digital discovery, but affinity for

peers over branded
Figure 50: Wine Resources, by age, 2022

» Create permissibility among men and incentive among
women

Figure 51: Wine Resources, by age, 2022

PURCHASE FACTORS

 Taste descriptors influence over half of wine buyers
Figure 52: Purchase factors, 2022

+ Young consumers influenced by alignment to drinking
occasion and personal identity
Figure 53: Purchase factors, by generation, 2022

- Taste beats potential savings

Figure 54: Purchase factors, by financial situation, 2022
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OCCASIONS BY WINE TYPE

Success of sparkling drives shifts in party perceptions
Figure 55: Associated occasions by wine type — Party,
2021-2022

Opportunity for other segments in “micro” party moments
Figure 56: Associated occasions by wine type — Select
occasions, 2022

Strengthen connection to relaxation through self-care
occasions

Figure 57: Associated occasions by wine type — Select
occasions, 2022

Wine helps young consumers take the edge off adult life
Figure 58: Associated occasions — Select occasions, by age,
2022

APPENDIX — DATA SOURCES AND ABBREVIATIONS

Data sources

Sales data

Forecast

Consumer survey data
Consumer qualitative research
Abbreviations and terms

Abbreviations

APPENDIX - THE MARKET

Figure 59: Total US sales and forecast of wine, af current
prices, 2017-25

Figure 60: Total US sales and forecast of wine, at inflation-
adjusted prices, 2017-25

Figure 61: Average annual household spending on wine,
2017-22

Figure 62: Total US volume sales and forecast of wine,
2017-24

Figure 63: Total US volume sales and forecast of wine, by
segment, 2017-24

Figure 64: Total US volume sales of wine, by segment, 2020
and 2022

Figure 65: Total US volume sales and forecast of table wine,
2017-24

Figure 66: Total US volume sales and forecast of
champagne/sparkling wine, 2017-24

Figure 67: Total US volume sales and forecast of dessert &
fortified wine, 2017-24
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Figure 68: Total US volume sales and forecast of vermouth &
aperitif, 2017-24

Figure 69: US volume sales of wine, by origin, 2019-21

Figure 70: US volume sales of table wine, by origin, 2019-21
Figure 71: US volume sales of champagne/sparkling wine, by
origin, 2019-21

Figure 72: US volume sales of dessert and fortified wine, by
origin, 2019-21

Figure 73: US volume sales of vermouth and aperitif, by origin,
2019-21

Figure 74: US volume sales of wine, by channel, 2019-21

APPENDIX - COMPANIES AND BRANDS

Figure 75: Multi-outlet sales of wine, by leading companies,
rolling 52 weeks 2021 and 2022

Figure 76: Multi-outlet sales of domestic table/still wine, by
leading companies and brands, rolling 52 weeks 2021 and
2022

Figure 77: Multi-outlet sales of imported table/still wine, by
leading companies and brands, rolling 52 weeks 2021 and
2022

Figure 78: Multi-outlet sales of sherry/vermouth/champagne,
by leading companies and brands, rolling 52 weeks 2021 and
2022
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