
This report looks at the following areas:

•• Cheese consumption
•• Varieties of cheeses eaten
•• Cheese purchase factors
•• Consumption occasions for cheese
•• Behaviors and attitudes toward cheese

The cheese category has managed to maintain much of the sizable sales gains
picked up over the course of the pandemic, and its sales have held steady in
the era of higher prices. Widespread consumption rates (fully 95% of
consumers eat cheese of some form) are proving to be something of a double-
edged sword: sales levels are generally in positive territory but also so
widespread that significant growth for the category is extremely unlikely.

Natural cheeses continue to maintain their dominance in terms of market share
despite a number of high-profile introductions of non-dairy cheese. While
there may be indications that the environmental impact of dairy and cheese
production is weighing on consumers, cheese has proven time and again that it
simply is not a category where plant-based wins. Plant-based cheeses remain
largely a niche segment of the cheese category, possibly the consequence of
typically higher prices but also a reflection of general consumer contentment
with the cheeses they enjoy. Indeed, cheese can be a healthy or an indulgent
snack, depending on individual consumer perception and dietary trends.

Indeed, the strong role of snacking among consumers points to significant
opportunities for cheese brands to capitalize more than just on their healthy
content, specifically in terms of calcium and protein content. In fact, there may
well be room for brands to better communicate exactly what the benefits of
those healthful attributes are, specifically in the areas of bone health, gut
health and reduced inflammation.

Cheese - US - 2022

Report Price: £3695 | $4995 | €4400 The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

“The cheese category has
grown 19% since 2017, owing
in no small part to significant
gains made during the course
of the pandemic. More
importantly, the category has
yet to relinquish much of those
gains as consumers continue
to embrace the category and
its versatile, flavorful range of
offerings.”
– Billy Roberts, Sr. Analyst –
Food and Drink
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• Prices continue to edge higher, likely keeping many meals
at home
Figure 11: Changes in Consumer Price Indexes for food, 2020
through 2023

• Inflation’s impact upon consumer finances
Figure 12: Personal assessment of financial health, 2021-22

• Flexitarianism can resonate with traditional and plant-
based cheeses
Figure 13: Dietary preferences, demographic profiles,
indexed against all consumers, 2022

• Private label maintains share lead but slips as Kraft Heinz
grows amid selloff

• Sales of cheese by company
Figure 14: Sales of cheese, by company, 2021-22

• Flavors can go bolder and familiar
Figure 15: US launches of cheeses with novel and bolder
flavor profiles, 2022

• Brand messaging around cheese’s production
Figure 16: Cheese launches in the US, 2022

• Bring fun and variety to the cheese occasion
Figure 17: “Cheese heads” campaign from Saputo Dairy’s
Friga, 2022

• Plant-based maximizing appeal with free-from claims
Figure 18: Launches of plant-based cheeses in the US, 2022
Figure 19: Cheese launches in the US, by claim, 2017-21

• Nearly universal consumption of cheese
• Convenience, versatility driving consumers' cheese choice
• Plant-based options remain niche, but pronounced among

younger consumers
• Augment messaging around health

• Unchanged consumption rates suggest people are sticking
to the familiar
Figure 20: Cheese consumption, 2022 versus 2021

• Younger generations eye both dairy and non-dairy cheeses
Figure 21: Cheese consumption, by generation, 2022
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• Financially challenged consumers more likely avoiding
natural cheese
Figure 22: Cheese consumption, by financial situation, 2022

• Use the familiar to broaden cheese varieties used
Figure 23: Cheese varieties eaten, 2022

• Room to grow younger generations’ variety usage
Figure 24: Cheese varieties eaten, by generation, 2022

• Natural cheese is set for success
Figure 25: Cheese purchase factors, 2022

• Fuel consumers’ flavor quest with pairing suggestions
Figure 26: Cheese purchase factors, by generation, 2022

• Healthy messaging can resonate with parents and
nonparents alike
Figure 27: Cheese purchase factors, by parental status, 2022

• Support budget-conscious consumers
Figure 28: Cheese purchase factors, by financial situation,
2022

• Tie the familiar reassurance into a value message
Figure 29: TURF Analysis – Cheese purchase factors, 2022

• Lean into health to boost cheese’s snackability
Figure 30: Cheese consumption occasions, 2022

• Versatility, variety, win
Figure 31: Consumer cheese behaviors, 2022

• Reduce the risk of wasting unfamiliar cheese options
Figure 32: Eating cheese on-the-go, by financial situation,
2022

• Encourage creativity with cheeses and blends
Figure 33: Eating cheese, by generation, 2022

• Build usage and loyalty directly with the cheese consumer
Figure 34: Attitudes toward cheese, 2022

• Parents looking for more from cheese brands
Figure 35: Growing sales of cheese, any agree, by presence
and age children in household, 2022

• Sustainable/ethical messaging resonates with parents
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Figure 36: Opinions of the impact of cheese production, any
agree, by parental status, 2022
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Figure 52: Multi-outlet sales of cream cheese/cream cheese
spreads, by leading companies and brands, rolling 52 weeks
2020 and 2021
Figure 53: Multi-outlet sales of cottage cheese, by leading
companies and brands, rolling 52 weeks 2020 and 2021

Figure 54: Average annual household spending on cheese,
2017-22

Figure 55: Total US retail sales of cheese, by channel, at
current prices, 2017-22
Figure 56: Total US retail sales of cheese, by channel, at
current prices, 2020 and 2022
Figure 57: US supermarket sales of cheese, at current prices,
2017-22
Figure 58: US sales of cheese through other retail channels, at
current prices, 2017-22

Figure 59: TURF Analysis – Cheese purchase factors, 2022
Figure 60: Table – TURF Analysis – Cheese purchase factors,
2022

APPENDIX – CONSUMER

APPENDIX – RETAIL CHANNELS

APPENDIX – TURF METHODOLOGY

Cheese - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1099929/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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