
This report looks at the following areas:

•• Purchase frequency of clothing online and consumers’ future intentions to
shop online

•• Preferred retailers when shopping for clothing online
•• Why consumers choose to shop for clothing online rather than in-store
•• Where consumers find inspiration for their clothing choices
•• Attitudes toward purchasing clothing online

The online apparel retailing experience is not siloed to the digital world – 81%
of consumers are multichannel shoppers, meaning they use a variety of physical
and digital options when purchasing clothing. The omnichannel experience
needs to be seamless and convenient for consumers, who want to be able to
discover items of interest online, try them on in-person and browse other colors
and styles before placing an order. Physical retail will assist with digital sales,
and drives the majority of sales – the two must work together.

Inflation remains an issue for brands and consumers alike. Despite a small drop
in inflation in July, prices in some necessary categories such as food and rent
remain high, eating into consumers’ discretionary spending. Clothing brands will
need to provide added value – both monetarily and otherwise – to convince
consumers that the purchase is worth the price.

One of the biggest threats to the market is a lack of transparency from some
brands, leading to more frustration on behalf of the consumer. Shoppers want
to know that items are available to order when they see them; that an item is
authentic when purchased; and that sizing, style and color will match between
what they see online compared to what they see in person. Technology
enhancements will be critical for brands as they look to elevate their online
shopping experiences.

That said, it means that tech improvements and the incorporation of
technology in general are key opportunities in the market. Sizing tools, social
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growth as consumers continue
to gravitate to ecommerce to
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coming years, technology will
be at the forefront of the
retail environment."
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commerce, AR/VR and AI are just a few options for brands to explore.
Shopping for clothing online is about the holistic experience for consumers, and
this entails going beyond a simple transaction and making the brand feel more
human to shoppers.
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• What it means for brands

• Clothing is a recurrent purchase for consumers
Figure 10: Apparel purchase frequency, 2022

• Convenience and inclusion are the key factors to reach
frequent clothing buyers
Figure 11: Apparel purchase frequency, by key demos, 2022

• Multichannel shopping for clothing is here to stay
Figure 12: Future purchase channels, 2022
Figure 13: Future purchase channels, by key demos, 2022

• Consumers continue to fill their wardrobe with clothing for a
hybrid lifestyle
Figure 14: Items purchased, 2022

• Men and women purchase items across the spectrum
Figure 15: Items purchased, by gender, 2022

• Multi-purpose pieces win over consumers jumping between
home and life
Figure 16: Items purchased, by working location, 2022

THE ONLINE APPAREL CONSUMER – FAST FACTS
PURCHASE FREQUENCY AND FUTURE INTENTIONS
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• Amazon, mass merchandisers provide great value to
consumers
Figure 17: Retailers shopped, 2022

• Women seek retailers with flexibility, options to choose from
Figure 18: Retailers shopped, by gender, 2022

• Multicultural consumers seek out retailers with a convenient
mobile experience
Figure 19: Retailers shopped, by race and Hispanic ethnicity,
2022

• Consumers enjoy the experience provided by online
shopping
Figure 20: Motivations to purchase online, 2022

• Women are focused on the experience they will receive
Figure 21: Motivations to purchase online, by gender, 2022

• Multicultural consumers use online shopping to maximize
their dollars
Figure 22: Motivations to purchase online, by race and
Hispanic ethnicity, 2022

• Flexibility, exclusivity can drive interest in shopping for
clothing online
Figure 23: Knix showcases diversity in its Instagram post
Figure 24: Influential factors to shop online, 2022

• Men seek out input, approval from their trusted social circle
Figure 25: Influential factors to shop online, by gender, 2022

• Multicultural consumers seek sustainability, community
Figure 26: Influential factors to shop online, by race and
Hispanic ethnicity, 2022

• Consumers need convenience, transparency from brands
Figure 27: Bold Metrics uses AI to provide more accurate
sizing for consumers
Figure 28: Online shopping behaviors, 2022

• Women seek flexibility and reassurance
Figure 29: Online shopping behaviors, by gender, 2022

• Advanced digital tools, omnichannel improve the online
shopping experience
Figure 30: Amazon uses virtual try-on to drive shoe sales
online
Figure 31: Actions considered online, 2022

RETAILERS SHOPPED

MOTIVATIONS FOR PURCHASING ONLINE

SHOPPING BEHAVIORS
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• Younger generations lead the charge for adopting digital
tools
Figure 32: Gucci provides exclusivity for NFT holders
Figure 33: Actions considered online, by generation, 2022

• Consumers look to their social circles for guidance
Figure 34: Macy’s livestreaming showcases summer styles
Figure 35: Sources of inspiration, 2022

• Encourage younger consumers to be influencers within their
own group
Figure 36: Abercrombie partners with creators to showcase
their own styles
Figure 37: Sources of inspiration, by gender and age, 2022

• Parents seek out ads, social media, brand partnerships for
clothing recommendations
Figure 38: Sources of inspiration, by parental status, 2022

• Social media provides engagement and inspiration
opportunities
Figure 39: Actions on social media, 2022

• Gen Z uses social media to gut check their clothing ideas
Figure 40: Actions on social media, by generation, 2022

• For many consumers, social media is used for basic actions
Figure 41: Engagement frequency, 2022

• Online engagement is a young consumer’s game
Figure 42: Engagement frequency, by generation, 2022

• Online shopping opens the door for browsing, impulse
purchases
Figure 43: Attitudes, 2022

• Younger generations see online as a place to engage with
brands and others
Figure 44: Lululemon taps into resale opportunities
Figure 45: Attitudes, by generation, 2022

• Consumers look for transparency from clothing brands
Figure 46: Attitudes – Frustrations, 2022

• Consumers across generations look for hands-on assistance
from brands online
Figure 47: Attitudes – Frustrations, by generation, 2022

SOURCES OF INSPIRATION

INFLUENCE OF SOCIAL MEDIA

ATTITUDES TOWARD PURCHASING APPAREL ONLINE
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• Data sources
• Sales data
• Forecast
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations

Figure 48: Total US retail sales and forecast of online apparel
retailing at inflation-adjusted prices, 2017-27

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE MARKET
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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