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This report looks at the following areas:

e The impact of COVID-19 on consumer behavior and the sports sponsorship
market
» How sports fans engage with and follow sports and how tfo cultivate

fandom

Breaking through the crowded sports sponsorship landscape

= The opportunities for brands when choosing what type of sports
sponsorship is right for them

» Examples of successful sports sponsorship activations

* The impact of sports sponsorships on fans’ purchase behavior and brand

affinity

Half of sports fans consider their favorite sports teams to be part of their
personal identity, demonstrating just how deep fans’ passion for sports runs.
That connection can carry over and improve consumer offinity for brands that
partner with those teams, as nearly half of fans like a brand more simply by that

brand appearing on the jersey of their favorite team.

Sports sponsorship, like many parts of the sports industry, faced unprecedented
challenges due to the COVID-19 pandemic. According to IEG data, an
estimated $14 billion in sponsorship value went unrealized in 2020, through
canceled games and lack of impressions from fans in attendance. In 2021 and
heading into 2022, demand is up from brands for sports inventory and
marketing campaigns, and interest is unlikely to decrease anytime soon. Brands
still understand the power and allure sports offers for consumers around the

country and across demographic groups.

However, nearly two in five sports fans are looking to cut back their spending
on sports as well as sports merchandise. With a notable share of fans focused
on saving money, sports partnerships with activations in the form of physical
items and experiences need to prove their value fo fans even more.
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“Sports sponsorship
opportunities remain in high
demand from brands and
advertisers. Sports fans
present a massive audience of
deeply engaged consumers,
well suited for brand
integration and marketing."

- Colin O'Brien, Sports
Analyst
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While sports sponsorship has been disrupted over the past couple of years, the
sports betting industry has seen tremendous growth over the same period, both
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Fans are looking to cut back sports spend

Figure 35: Fans cutting back sports spend, by generation,
2021
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Breaking through to sports fans
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Figure 36: Sports marketing, 2021 vs 2020
Figure 37: Jimmy Kimmel LA Bow!

= Jersey sponsorship provides increases in visibility and brand
affinity

» A linked component of partnership can create memorability
Figure 38: Sponsorship connections between brand and

sports entity

APPENDIX - DATA SOURCES AND ABBREVIATIONS

e Data sources

« Consumer survey data

- Abbreviations and terms
- Abbreviations

+ Terms
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competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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