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This report looks at the following areas:

> The impact of COVID-19 on consumer behavior and the sunscreen and skin
protection products market

* How usage trends impact the sunscreen and skin protection products
market

« How category players are innovating offerings to stand out from the
competition

* What consumers want from category players and why

23% of Gen Z consumers don't like how their skin looks when it's tan. Gen Z's
lack of engagement in the self-tanning space suggests that category players

will continue to face uphill battles in expanding their footprint.

Digital communication has become an increased element of consumers’ social
lives, which will continue to some degree long after the pandemic is over,
prolonging the demand for products that protect skin from blue light exposure.

Although 43% of sunscreen users agree that sunscreen offers better sun
protection than BPC products with SPF, consumers are more likely to use BPC
products with SPF on a regular basis when compared to sunscreen, highlighting
the continued threat from multifunctional BPC products.

28% of category shoppers agree that it's worth it to pay more for premium
sunscreen and skin protection products, signaling opportunities to boost market
sales.
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“After taking a short-term hit
in 2020, sunscreen and skin
protection sales are heating
back up, thanks to the
widespread distribution of
vaccines and consumers’
elevated focus on skin health.
However, encouraging
consumers fo use sunscreen
during colder months and
indoors is still a constant
challenge for sunscreen
brands.”

— Olivia Guinaugh, Sr Beauty
and Personal Care Analyst
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Strict regulations prevent US sunscreens from reaching their
full potential
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2016-YTD 2021
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Address increased scrutiny from recent product recalls
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Figure 18: Suntique’s I'm Pure Perfect Cica Suncream, 2021
Affordability and expert approvals benefit CeraVe and
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Figure 19: Multi-outlet sales of CeraVe and Cetaphil's suntan
products, rolling 52 weeks 2020 and 2021
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THE SUNSCREEN AND SKIN PROTECTION CONSUMER - FAST
FACTS

USAGE AND USAGE FREQUENCY OF SUNSCREEN AND SKIN
PROTECTION PRODUCTS

Seasonal and occasional usage of sunscreen limits market
potential

Figure 21: Usage of sunscreen and skin protection, 2020-21
Figure 22: Usage frequency of sunscreen and skin protection
products, 2021

Position spray-on sunscreen as an everyday product

Figure 23: Yours Sunny Side Up SPF 30 Mist and Kate
Somerville Uncomplikated SPF Soft Focus Makeup Setting
Spray

Capture men’s attention with multifunctional products
designed for men

Figure 24: Usage of sunscreen and skin protection, by gender,
2021

Promoting anti-aging benefits is key for reaching younger
audiences

Figure 25: Usage of sunscreen and skin protection, by age,
2021

Offer products designed for Black adults’ specific skincare
needs

Figure 26: Usage of select sunscreens and skin protection

products, by race and Hispanic origin, 2021

SUNSCREEN BENEFITS SOUGHT

Level of sun protection is priority, but tertiary influencers are
also valued

Expect to see more “clean” sunscreens

Figure 27: Benefits sought in sunscreen, 2021

Find ways to stand out in the busy mineral suncare space
Figure 28: Select benefits sought in sunscreen, any rank (net),
by age, 2021

ATTITUDES AND BEHAVIORS TOWARD SUNSCREEN

Leverage a stronger health-focused positioning

Figure 29: Instagram posts from SPOTMYUV and YouV, 2021
Figure 30: Attitudes and behaviors toward sunscreen, 2021
Move the focus from anti-aging to skin health to better
reach mature adults

Figure 31: Select affitudes and behaviors foward sunscreen,
by age, 2021

Figure 32: Instagram post from SeeMe Beauty, 2021
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* Educate consumers that people of all skin tones need skin
protection
Figure 33: Select attitudes and behaviors toward sunscreen,

by race and Hispanic origin, 2021

USAGE AND USAGE FREQUENCY OF TANNING PRODUCTS
AND SUNLESS TANNERS

- Encouraging usage of self-tanners continues to be a
challenge
Figure 34: Usage of tanning products and sunless tanners,
2021

- Encourage more frequent usage of tanning oil/lotion with
added skincare benefits
Figure 35: Tan-Luxe's Super Gloss llluminating Bronzing Drops
SPF 30
Figure 36: Usage frequency of tanning products and selfless
fanners, 2021

« Don't overlook younger men’s engagement in the self-
tanning market
Figure 37: Usage of tanning products and sunless tanners, by
gender and age, 2021

BARRIERS TO USING AT-HOME SELF-TANNING PRODUCTS

* Focus NPD on skin health, efficacy and convenience
Figure 38: Reasons for not using at-home fanning products,
2021
Figure 39: Instagram and TikTok posts from Tanologist, 2021

« Is having tan skin no longer on-trend among younger
generations?

Figure 40: Select reasons for not using at-home fanning

products, by age, 2021

SHOPPING BEHAVIORS

- Capitalize on category shoppers’ willingness to trade up
Figure 41: Shopping behaviors, 2021

* Eco-ethical is top-of-mind for young adults
Figure 42: Select shopping behaviors, by age, 2021

= Are category players losing share to brands outside the US?
Figure 43: | sometimes buy sunscreen/skin protection from
countries outside the US, by age, 2021

INTEREST IN INNOVATIONS

+ Consumers want more multifunctional claims and

multiprotective benefits
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Figure 44: Inferest in innovations, 2021

« Offer sensorial benefits to win over younger audiences
Figure 45: Interest in select innovations, any interest (net), by
age, 2021

APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

¢ Sales data

* Forecast

* Consumer survey data

- Abbreviations and terms

+ Abbreviations

APPENDIX - THE MARKET

Figure 46: Total US retail sales and forecast of skin protection
products, at inflation-adjusted prices, 2016-26

Figure 47: Total US retail sales of skin protection products, by
channel, at current prices, 2016-21

Figure 48: Total US retail sales of skin protection products, by
channel, at current prices, 2019 and 2021

Figure 49: US supermarket sales of skin protection products,
at current prices, 2016-21

Figure 50: US drugstore sales of skin protection products, at

current prices, 2016-21

APPENDIX - KEY PLAYERS

Figure 51: Multi-outlet sales of skin protection products, by
leading companies and brands, rolling 52 weeks 2020 and
2021
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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