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This report looks at the following areas:

* How and where families tend to order restaurant meals

< Changes in family dining behaviors over the last two years, including shifts
in preparing food at home and use of takeout/delivery

 Factors parents see as barriers to dining at a restaurant with their family

 Factors that motivate parents when choosing a restaurant for their family

= A look at what menu items kids order and related family dining behaviors

Families are highly engaged restaurant users, and off-premise restaurant
occasions are a key driver; 62% order restaurant meals for takeout for their
family. This suggests that parents value the relaxed atmosphere and
convenience of dining at home.

The pandemic has served to solidify the advantages of convenience, value,
and experience that takeout and delivery procurement methods provide. The
industry has a long road ahead in the refurn fo normalcy for in-person family

dining, and COVID-19 remains a driver in how families approach restaurant use.

More than one quarter of parents cite lack of COVID-19 safety policies at

restaurants as a barrier to dining out with their family.

While families prefer restaurant over retail for prepared meals, foodservice
competition from retail continues to grow, especially after families were
reminded of the value and convenience of retail prepared options throughout
the pandemic. To remain competitive, restaurants must confinue to promote
time-saving and affordable meals such as family meal deals or at-home meal
kits.

When choosing a restaurant to dine at with their family, menu variety is more
important to parents than attentive service, atmosphere, speed or meal deals.
The desire for greater menu variety seems to be rooted in the lack of
interesting kids" menu items. Parents are ready to see innovation of
sophisticated, healthy and internationally inspired kids" menu options.
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“Amidst a struggling industry,
foodservice operators can
lean on families in the return
to growth. Beyond
procurement enhancements,
restaurant operators must
place greater emphasis on
developing menu variety -
giving kids more than the
status quo meal.”

- Amanda Topper - Director,

US Research
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Figure 1: Population, by age, 2016-26
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Figure 37: Innovative family dining concepts, by parental

status, 2021 .
What's included

APPENDIX - DATA SOURCES AND ABBREVIATIONS Executive Summary

* Datasources Full Report PDF

* Consumer survey data

« Consumer qualitative research Infographic Overview

« Abbreviations and terms . ,
Powerpoint Presentation

- Abbreviations

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1099397/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
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