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This report looks at the following areas:

* Reasons for consuming nutrition drinks and nutrition drink occasions.

* Barriers to nutrition drink consumption.

* Claims important in nutrition drink choice and functional ingredients of
interest.

 Desired protein and sugar totals sought in nutrition drinks.

* Nutrition drinks innovation of interest.

Nutrition drinks didn't see the strong immediate gains posted by other retail
food and drink categories amid the pandemic, with the category’s key selling
point of convenience hamstrung during a time of increased at-home cooking
and eating. However, as cooking fatigue set in, category offerings stepped in
as needed solutions for adults and kids, resulting in an estimated 14% dollar
sales gain in 2021. The category will benefit from the spotlight shone on health
and nutrition in the wake of a global health crisis, with consumers looking for
easy snacks and meals that deliver specific functional benefits, including
immune support. The weight loss segment, which is vastly smaller and slower
growing than the nutritional drinks segment, can find success in offering a clear
solution for those looking to shed extra pounds gained during the pandemic.

The category continues to struggle with perceptions of being overly processed
and sugar laden, and requires more direct shifts foward natural positioning
and sugar reduction. The relatively young skewing consumer base is ripe for
experimentation, including plant-based formulations and new formats that can
keep shoppers engaged within a brand line.

While meal replacement is a key occasion for the category, brands must claim
more ground in the snack space. The category is seen more as a supplement to
health than a main source of nutrients, aligning nicely with snack occasions,
which add boosts of nutrition and functionality throughout the day. Kid-focused
options will be important for busy parents looking for healthy snack solutions for
their children.

“The time is ripe for nutrition
brands to shine. Two years into
a pandemic, consumers are
primed for solutions that will
set them on the path to health.
Leading into the pandemic,
general functionality sufficed
as a calling card.”

- Amanda Topper - US
Research Director
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- Category has room to expand user base
« Stronger tie fo consumer goals is needed
* Alack of relevance hamstrings adoption
e Attract with familiarity, engage through specialization

- Consumers are sweet on flavor, but not sugar

NUTRITION, MEAL REPLACEMENT AND WEIGHT LOSS DRINK
CONSUMPTION

» Products in the category are consumed by half of US adults
Figure 28: Nutrition, meal replacement and weight loss drink
consumption, 2022
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« RTDs win out over powders, but powder reinvention can Y P

expand usage Visit store.minfel.com
Figure 29: Nutrition, meal replacement and weight loss drink EMEA +44 (0) 20 7606 4533
consumption - format, 2022

- Category appeals to men seeking health guidance Brazil 0800 095 9094

Figure 30: Nutrition, meal replacement and weight loss drink Americas +1 (312) 943 5250
consumption, by gender, 2022
« Core users are age 18-44, but there’s room for everyone China +86 (21) 6032 7300

Figure 31: Nutrition, meal replacement and weight loss drink

! APAC +61(0) 2 8284 8100
consumption, by age, 2022
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Parents are strong target, pointing to an opportunity for
kid-focused options

Figure 32: Nutrition, meal replacement and weight loss drink
consumption, by parental status, 2022

Figure 33: Nutrition/meal replacement drink launches ranked
by purchase intent, February 2021-January 2022

REASONS FOR CONSUMPTION

Brands can align with distinct usage motivators to be top
choice

Figure 34: Reasons for consumption, 2022

Figure 35: SlimFast Advanced Immunity, 2021

Weight management is leading driver for women

Figure 36: Reasons for consumption, by gender, 2022
Brands can get a foothold in underserved markets

Figure 37: Reasons for consumption, by area, 2022

BARRIERS TO CONSUMPTION

Category can highlight dietary shortcomings to establish
relevance

Figure 38: Barriers to consumption, 2022

Artificial ingredients are a barrier for target audience
Figure 39: Barriers to consumption, by age, 2022

Organic and plant-based communicate natural

Figure 40: Nutrition/meal replacement drink launches ranked
by “natural,” February 2021-January 2022

IMPORTANT CLAIMS

Consumers look to category for protein

Figure 41: Important claims, 2022

Figure 42: Important claims, by nutrition, meal replacement,
and weight loss drink consumption, 2022

Hard claims will resonate with women

Figure 43: Important claims, by gender, 2022

Older consumers want concrete deliverables

Figure 44: Important claims, by age, 2022

FUNCTIONAL INGREDIENTS OF INTEREST

Essential vitamins/minerals will have the widest reach
Education efforts will be required to prove need for wider
functionality

Figure 45: Functional ingredients of interest, 2022

Collagen will be a standout for women

Figure 46: Functional ingredients of interest, by gender, 2022
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Resonate with young adult consumers by aligning with
lifestyle over health
Figure 47: Functional ingredients of interest, by age, 2022

AMOUNT OF PROTEIN AND SUGAR SOUGHT

Protein

Appeal to majority of category participants with 5-14g of
protein

Figure 48: Amount of protein sought per serving, 2022
Figure 49: Nutrition drink launches, by average protein,
2019-22"

Stretching into higher protein totals can work for
specialization

Figure 50: Amount of protein sought per serving, by gender,
2022

Sugar

Vast majority of category participants look for less than 10g
sugar

Figure 51: Amount of sugar sought per serving, 2022

Figure 52: Nutrition drink launches, by average sugar,
2019-22"

Women seek lower sugar amounts

Figure 53: Amount of sugar sought per serving, by gender,
2022

Appeal to 55+ with fewer than 5g of sugar per serving
Figure 54: Amount of sugar sought per serving — nutrition/

meal replacement drinks, by age, 2022

NUTRITION, MEAL REPLACEMENT AND WEIGHT LOSS DRINK
OCCASIONS

Category meets needs at home and away

Category players will do well to target snack occasions
Figure 55: Nutrition, meal replacement and weight loss drink
occasions, 2022

Alternative use cases can expand purchase among loyalists
Figure 56: Nutrition drinks promoted for use in recipes, 2022
Location

Reach target consumers where they are

Figure 57: Nutrition, meal replacement, and weight loss drink
occasions — location — nutrition/meal replacement drinks, by
age, 2022

Meal

Focus on satiety for 45+, supplementation for 18-44s
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Figure 58: Nutrition, meal replacement, and weight loss drink
occasions — meal — nutrition/meal replacement drinks, by
age, 2022

Exercise

Nutrition drinks can meet men after workouts

Figure 59: Nutrition, meal replacement, and weight loss drink
occasions — exercise — nutrition/meal replacement drinks, by
gender, 2022

Category can meet pre-workout needs for under-45s
Figure 60: Nutrition, meal replacement, and weight loss drink
occasions — exercise — nutrition/meal replacement drinks, by
age, 2022

INNOVATION OF INTEREST

Flavor

Consider slight sugar reduction while leaning into sweet
profiles

Figure 61: Innovation of interest — flavor, 2022

Men are a key audience for flavor innovation

Figure 62: Innovation of interest — flavor, by gender, 2022
Source

Foodservice opportunity is strong for functional beverages
Figure 63: Innovation of inferest — location, 2022
Upgrades

Consumers are most willing to invest in upgrades with
personal benefits

Figure 64: Innovation of inferest — upgrades, 2022

25-44s willing to pay for upgrades, value natural

Figure 65: Innovation of interest — upgrades, by age, 2022
Format

Format innovation can expand options within a brand
Figure 66: Innovation of interest — format, 2022

Figure 67: Nutrition drink launches, by format, 2019-22"
25-44s and men are strong targets for format innovation
Figure 68: Innovation of interest — format, by age, 2022
Figure 69: Innovation of interest — format, by gender, 2022

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Sales data

Forecast

Consumer survey data

Abbreviations and terms
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« Abbreviations

APPENDIX - THE MARKET

Figure 70: Total US retail sales and forecast of nutritional
drinks, at current prices, 2016-26

Figure 71: Total US retail sales and forecast of nutritional
drinks, at inflation-adjusted prices, 2016-26

Figure 72: Total US retail sales and forecast of weight loss
drinks, at current prices, 2016-26

Figure 73: Total US retail sales and forecast of weight loss
drinks, at inflation-adjusted prices, 2016-26

Figure 74: US supermarket sales of nutrition drinks, at current
prices, 2016-21

Figure 75: US drug store sales of nutrition drinks, at current
prices, 2016-21

Figure 76: US sales of nutrition drinks through other retail

channels, af current prices, 2016-21

APPENDIX - KEY PLAYERS

Figure 77: Multi-outlet sales of nutrition drinks, by leading
companies, rolling 52 weeks 2020 and 2021
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