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This report looks at the following areas:

- COVID-19 impact on bar purchases and segment performance "Following loss brought on by
« Current priorities, attitudes and behaviors in health, taste and snacking steep pandemic-d riven
- Concepts, occasions and use cases to be competitive in at-home snacking

- . : decline in away-from-home
* Retaining core consumers and engaging new demographics

and on-the-go eating, with
Total recovery and future success are reliant on the ability for bar brands to the help of evolved strategies
meet next-normal needs, not just related to location of consumption, but in

for boosting at-home usage
health, taste and recreation. 9 g

the bars category has begun
77% of US adults purchase bars for their household, marking a notable increase  qp Uphi” climb."
from the pre-pandemic consumer base. While the increase can in part be

- Sydney Olson, Food and
Drink Analyst

credited to recovery as a portion of consumers returned fo out-of-home
routines, the incremental growth is an indication that the category continues o
also attract new consumers. Dollar sales are unfortunately not telling the same
story, and are not expected fo fully recover and surpass pre-pandemic
performance until 2024. This suggests that while more households are
purchasing bars, consumers are opting for lower-priced offerings.
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Figure 60: Bars purchase attributes of importance, brand
name, by bar segment, 2022

Price is most important to young consumers

Figure 61: Bars purchase attributes of importance, by age,
2022
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Concepts

Consumers are most excited by functional ingredients
Figure 62: Encouraging bar trial, concepts, 2022

Figure 63: Encouraging bar trial, concepts, by bar type
purchase, 2022

Refrigerated, frozen and bars that can be heated are
poised for at-home occasions

Figure 64: Encouraging bar trial, concepts, by age, 2022
Total taste experience combines taste and texture
Segment Performance Evolving weight-loss and meal
replacement bars through specialized diets

Figure 65: Encouraging bar trial, concepts, by bar type, 2022
Ingredients/flavors

Driving trial with oats and oatmeal inspiration

Associate nut-butter fills with protein to boost nutrition bar
segment

Figure 66: Encouraging bar trial, flavors/ingredients, 2022
Figure 67: Encouraging bar trial, flavors/ingredients, by bar
type 2022

Winning flavor combinations

Figure 68: TURF Analysis: Motivating bar trial — flavor, 2022
Figure 69: Table — TURF Analysis — Motivating bar trial -
flavor, 2022

FUTURE PURCHASES

Eight in 10 US adults anticipate buying about the same or
more bars in 2022

Figure 70: Anticipated change in bar purchases, 2022
Weight-loss bar buyers are most likely to anticipate buying
more

Figure 71: Anticipated change in bar purchases, by bar type,
2022

Four in 10 US parents will buy more bars in 2022

Figure 72: Anticipated change in bar purchases, by parent
status, 2022
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* New health goals lead among motivations for purchasing
more bars

* Prepare for increases in kid consumption

« Continued value in convenience
Figure 73: reasons for anticipation of increased consumption,
2022

» 7% anticipate cutting back on bars in 2022, driven by young
consumers

« Competition from other snacks threatens future purchases
Figure 74: reasons for anticipation of decreased
consumption, 2022
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Figure 85: Total US retail sales and forecast of nutrition bars,
at inflation-adjusted prices, 2016-26
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Figure 89: US supermarket sales of snack, nutrition and
performance bars, at current prices, 2016-21

Figure 90: US convenience store sales of snack, nutrition and
performance bars, at current prices, 2016-21

Figure 91: US sales of snack, nutrition and performance bars
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Figure 92: Multi-outlet sales of snack, nutrition and
performance bars, by leading companies, rolling 52 weeks
2020 and 2021
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companies and brands, rolling 52 weeks 2020 and 2021
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