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- Baby personal care products usage change versus previous years “Post-90s parents are now

« Usage and trial intention of baby suncare products emerging to become the main

» Brand perceptions of products of different origins urchasin ower hence
¢ Child care information needs P gap !

* Market overview and innovations in the baby personal care market updating marketing strategies

 Landscape and top players in the baby personal care market in China such as communicating the
childcare experience, like
diaries on childrearing, to
catch their preference and
launching more segmented
products to create new needs
are important to boost
growth.”
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Microbiome-friendly probiotic/prebiotic beauty trend

evolves to focus on immune support
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Figure 23: Newly launched baby personal care products with
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Figure 32: Baby-related information needs, 2021
Affluent consumers enjoy more family activities
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Younger consumers interested in real life experiences
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Figure 34: Baby-related information needs, by age, 2021
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