Car Usage Habits - China - 2021

Reporf Price: £3695 | 54995 | €4400 The above prices are correct at the time of publication, but

are subject to change due to currency fluctuations.

This report looks at the following areas:

« Choice of functional configurations: increase in safety awareness “Unlike in the past when large
tes th licati f i ist fi tions. H

promotes the app IC.G ion o ‘qdv'anced 'drlver assw‘ance configurations cabin space, value for money
» Preference for exterior and interior designs: eco-friendly and grand .
. . . : and powerful engines were
designs are setting new trends in aesthetics. )
- Awareness of safe car usage: improper driving behaviours highlight top of mind, safety and

opportunities to market safety alert and monitoring features. intelligence have become the
 Aftention to the car environment: disinfection and sanitisation systems see key concep’rs for car makers

upgrades to feature advanced air purification functionalities.

. - - . . in shaping their brand image.”
* Radio content received in the car: car users are tuning into a wider variety Ping 9

of radio programmes. - Austin Yuan, Research
 Afttitude towards car usage: desire for exclusivity in car ownership is the qnqusf
driving force behind increased car sales.

The pandemic has affected the frequency of travel and car usage habits in

many ways. Out of their concern for safety, car owners have chosen fo fravel

with their cars more often, whereas their annual distance behind the wheels has

also increased compared tfo last year. Meanwhile, car usage habits and

perspectives have evolved with these changes. Firstly, increased safety

awareness has led to stronger demand for intelligent safety assist

configurations. Secondly, car owners’ preferences on information and

entertainment content received via their in-car stereos have become more Buy this report now
diversified, turning this into a key opportunity for brands to reach out to Visit store.mintel.com

different types of car owners.
EMEA +44 (0) 20 7606 4533

Thirdly, consumers are paying more attention to the inferior of the car, which is Brazil 0800 095 9094

evident from the observation that consumers are no longer satisfied by a car

that only meets basic cleanliness requirements. Regular vehicle sanitising Americas +1(312) 943 5250

services, air purification and freshener systems are increasingly sought after by

the consumers. The concept of a ‘clean’ eco-cabin will become an unmissable China +86 (21) 6032 7300

opportunity for car manufacturers fo stay competitive in the post-pandemic APAC +61(0) 2 8284 8100
era.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1049665/

Car Usage Habits - China - 2021 MINTEL

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
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automotive industry in the age of intelligent connectivity. Consumers have also
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Smart cabins create an ecosystem to enable more scenarios
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Increased safety awareness lead to stronger demand for
safety assist configurations
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AWARENESS OF SAFE CAR USAGE

Nearly 20% of drivers admit improper driving behaviours,
which suggests opportunities for safety alert and monitoring
systems

Figure 39: Awareness of safe car usage, 2021

Female car owners are safer drivers than their male
counterparts

Figure 40: Awareness of safe car usage, by gender - paying
atftention and doing well, 2021

Figure 41: Pothole warning system of Mercedes-Benz, 2021
Owners of high-end cars have better car maintenance
practices

Figure 42: Awareness of safe car usage, by car purchase

price - paying attention and doing well, 2021
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ATTENTION TO THE CAR ENVIRONMENT

Half of the interviewees sanitise their cars regularly

Figure 43: Attention to the car environment, 2021

Figure 44: TCM diffuser system of Geely Preface, 2021
Families with children have higher expectations of cabin
cleanliness and air quality

Figure 45: Attention to the car environment, by marital status,
2021

Figure 46: Ford Refresh95 cabin air filer, 2021

Car wash and services market in lower-tier cities are no less
lucrative than first- and second-tier cities

Figure 47: Attention to the car environment, by city tier, 2021

RADIO CONTENT RECEIVED IN CAR

80% of car owners would listen to the radio while in the car,
with increasingly diversified content preferences

Figure 48: Radio contents received in the car, 2021

Figure 49: Bentley's adaptive music feature, 2021

Young drivers have lower expectations of the quality of
radio content received in the car

Figure 50: Radio contents received in car, by age, 2021
Long-distance drivers in particular favour lifestyle and
relationship programmes

Figure 51: Radio contents received in car, by age, 2021

ATTITUDE TOWARDS CAR USAGE

Owning a car for exclusive use by the individual is a driver
to further expansion of car ownership

Figure 52: Aftitudes towards car usage, 2021

Exclusive car ownership holds symbolic value for young car
buyers

Figure 53: Attitudes towards car usage, by age, 2021
Female car owners prefer personalised decorations
Figure 54: Attitudes towards car usage, by gender, 2021
Figure 55: ORA's ‘Lightening Cat’ and ‘Punk Cat’, 2021
Accident prevention and safety awareness increase with
mileages spent on the road

Figure 56: Attitudes towards car usage, by annual driving
distances, 2021
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