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This report looks at the following areas:
- Energy type and branding trends.

Purchasing budgets and upgrade awareness.
Effective information channels.

Factors that drive offline car viewing.
Number of car brands test-driven in different channels.

Current vs future car purchases considerations.

In terms of car purchase choices, NEVs (new energy vehicles) are rapidly taking
over the market. And consumer recognition of domestic brands is significantly
higher than traditional joint venture brands, especially in the BEV (battery
electric vehicle) category. At the same time, with a noticeable trend towards
premiumisation of NEV brands, the competition in the high-end car market will

become more intense.

In 2022, when the pandemic is normalised, 60% of car owners still over-budget
for their cars, the same as in 2020, which means consumers’ trading-up
demand remained. Nearly half of car owners surveyed said they would
consider purchasing an extended warranty for their next car purchase,
reflecting consumers’ expectations for the sense of security that comes with
upgraded aftersales services.

With the development of diversified information channels such as short video
platforms and social media, content that combines multiple attributes such as
professionalism and entertainment will be more likely to impress consumers.
Nevertheless, when targeting content precisely to specific audiences, brands
need fo pay attention not only to the reactions of their target segments, but
also to the sentiments of the general public.

In addition, with rising consumer expectations for autfomotive intelligence,
innovative technology has become one of the most attractive factors for car
consumers to visit offline stores to learn more about the candidate models.
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“After a temporary
sluggishness in the second
wave of the pandemic,
China’s passenger car market
has returned to steady growth,
with NEV share growth being
particularly notable.”

- Austin Yuan, Research
analyst
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Brands could communicate innovative features and other information through
online channels to draw potential customers from online channels to offline
sfores.
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EXECUTIVE SUMMARY

The market

China’s passenger car retail volume nearly on par with last
year and likely to approach 22.93 million units over the next
five years

Figure 1: Retail sales volume of passenger cars in Ching,
2017-22 (est)

Figure 2: Wholesale sales volume of passenger cars in Ching,
2017-22 (est)

Figure 3: Retail sales volume and forecast of passenger cars
in China, 2017-27

Additional purchases and car replacements are the key
engines of the automotive market

Figure 4: Share of first, additional and replacement cars,
2016-21

Trading-up behaviour continues to drive up car purchase
prices

Figure 5: Sales volume structure of the passenger car market,
by price range, 2016-22

Fast-growing NEV could achieve 20% volume share three
years in advance

Figure 6: Share of NEVs in Ching, by retail sales volume,
2018-22

NEVs are credited with further expansion in the share of
sales of domestic brands

Figure 7: Share, by sales volume, by origin country, 2018-22
Companies and brands

New retail innovations continue to emerge

Figure 8: Confracting the car deal in the metaverse, 2022
Subscription service meets the need for flexible car use
Figure 9: Zeekr Subscription, 2022

Expanding in-car usage scenarios to bring additional value
to users

Figure 10: Zoom videoconferencing in Tesla

Figure 11: Cutting-edge in-car entertainment platform for
Audi vehicles

Figure 12: Inter-vehicle gaming solution
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¢ The Consumer

* The share of NEVs increases rapidly
Figure 13: Car energy type, by length of car ownership, car
energy type and city tier, 2022

» 60% of car owners bought their cars over budget, with
demand for configuration upgrades remaining
Figure 14: Purchase budget and upgrade awareness, 2020
and 2022

« The effectiveness of short video platforms in promoting car
viewing cannot be underestimated
Figure 15: Effective information channel, 2022

« The attractiveness of innovative technologies has increased
significantly
Figure 16: Factors that drive offline car viewing, by length of
car ownership, 2022

+ The diversity of test drive channels brings more uncertainty
to brand choice
Figure 17: Number of car brands test-driven in different
channels, 2022

* Growing awareness in terms of aftersales warranties and
environmentally friendly
Figure 18: Current vs future car purchase considerations, 2022

* What we think

ISSUES AND INSIGHTS

» Miniseries resonance with car buyers

o The facts

* The implications
Figure 19: ID. New Life of Hao Shi Couple’ ( {fitist s UAIDFi4E
3&) ), the miniseries produced by SAIC Volkswagen, 2022

- Digital interactive innovation for the online car buying
experience

e The facts

* The implications
Figure 20: BMW Live Car Interactive Platform, 2020

« Trendy promotion scenarios including ‘convenience stores’
and science museums

* The facts

¢ The implications
Figure 21: BMW Convenience Store, 2021
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MARKET SIZE AND FORECAST

= China’s passenger car retail volume nearly on par with last
year and likely to approach 22.93 million units over the next
five years
Figure 22: Retail sales volume of passenger cars in Ching,
2017-22 (est)
Figure 23: Wholesale sales volume of passenger cars in
Chinag, 2017-22 (est)
Figure 24: Retail sales volume and forecast of passenger cars
in China, 2017-27

MARKET FACTORS

< Additional purchases and car replacements are the key
engines of the automotive market
Figure 25: Share of first, additional and replacement cars,
2016-21

» Trading-up behaviour continues to drive up car purchase
prices
Figure 26: Sales volume structure of the passenger car
market, by price range, 2016-22

* Fast-growing NEV could achieve 20% volume share three
years in advance
Figure 27: Share of NEVs in Ching, by retail sales volume,
2018-22

MARKET SEGMENTATION

* NEVs are credited with further expansion in the share of
sales of domestic brands
Figure 28: Share, by sales volume, by origin country, 2018-22
« SUV growth slows, but market potential remains amid
electrification trend
Figure 29: Share of different types of cars in Ching, by sales
volume, 2018-22

MARKETING CAMPAIGNS

* New retail innovations continue to emerge
Figure 30: Confracting the car deal in the metaverse, 2022
« Subscription service meets the need for flexible car use
Figure 31: Zeekr Subscription, 2022

NEW PRODUCT TRENDS

« Expanding in-car usage scenarios to bring additional value
to users

Figure 32: Zoom videoconferencing in Tesla
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Figure 33: Cutting-edge in-car entertainment platform for
Audi vehicles

Figure 34: Infer-vehicle gaming solution

Car peripherals to convey brand concepts and enhance
user stickiness

Figure 35: Nissan Office Chair, 2022

Figure 36: Toyota Nap Seat

ENERGY TYPE AND BRANDING TRENDS

The share of NEVs increases rapidly

Figure 37: Car energy type, by length of car ownership, car
energy type and city tier, 2022

Chinese brands overwhelmingly dominate the BEV market
Figure 38: % of brands, by car energy type, 2022
Remarkable premiumisation trend in NEV sector

Figure 39: Car purchase price, by car energy type, 2022

PURCHASE BUDGET AND UPGRADE AWARENESS

60% of car owners bought their cars over budget, with
demand for configuration upgrades remaining

Figure 40: Purchase budget and upgrade awareness, 2020
and 2022

More significant trading-up trend among younger car

consumers

Figure 41: Purchase budget and upgrade awareness, by age,

2022

Increased proportion of those purchasing aftersales service

or extended warranties

Figure 42: Purchase budget and upgrade awareness, by car
energy type, 2020 and 2022

EFFECTIVE INFORMATION CHANNELS

The effectiveness of short video platforms in promoting car
viewing cannot be underestimated

Figure 43: Effective information channel, 2022

The halo of the professional and official platform is
diminishing in terms of influence on young car consumers
Figure 44: Effective information channel, by age, 2022
Lower tier city car owners are less influenced by relatives
and friends

Figure 45: Effective information channels, by city tier and
length of car ownership, 2022

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentatfion

Interactive Databook

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China  +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1049357/

Car Purchasing Process - China - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

FACTORS THAT DRIVE OFFLINE CAR VIEWING

* The attractiveness of innovative technologies has increased
significantly
Figure 46: Factors that drive offline car viewing, by length of
car ownership, 2022

* New models are more likely to attract the attention of
middle-aged car consumers
Figure 47: Factors that drive offline car viewing, by age, 2022

* Innovative technology matters more to NEV consumers
Figure 48: Factors that drive offline car viewing, by car
energy type, 2022

NUMBER OF CAR BRANDS TEST-DRIVEN IN DIFFERENT
CHANNELS

» The diversity of test drive channels brings more uncertainty
to brand choice
Figure 49: Number of car brands test-driven in different
channels, 2022

* Younger car owners test drive through various channels
Figure 50: Test drive channels test-driven, by age, 2022

< Significant increase in the use of test drive channels other
than 4S stores
Figure 51: Test drive channels test-driven, by length of car
ownership, 2022

CURRENT VS FUTURE CAR PURCHASE CONSIDERATIONS

« Growing awareness in terms of aftersales warranties and
environmentally friendly
Figure 52: Current vs future car purchase considerations,
2022

» More than half of BEV owners consider buying extended
warranties with their next car purchase
Figure 53: Current vs future car purchase considerations, by
car energy type, 2022

« Carowners in tier 1 cities place greater importance on
software upgrade services
Figure 54: Current vs future car purchase considerations, by
city tier, 2022

APPENDIX
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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