
This report looks at the following areas:

•• Product ownership and interest in shopping major domestic appliances
•• Key purchasing channels of major domestic appliances
•• Key factors when purchasing major domestic appliances
•• Prioritised factors when purchasing refrigerators
•• Prioritised factors when purchasing washing machines
•• Consumers’ attitudes toward major domestic appliances

The major domestic appliance market experienced a setback due to
COVID-19, with sales declining further since 2018, and it is expected to enter a
slow recovery path from 2021. “Health” is a key driver of market growth.
Consumers are willing to upgrade to major domestic appliances with more
health benefits, such as refrigerators with advanced preservation technology,
washing machines with disinfection and sterilisation functions, etc. Mintel
expects that wellbeing will continue to be a key trend in driving consumer
interest in product upgrades in the long run.

As life essentials, major domestic appliances enjoy a high penetration rate in
urban China. In such a mature market, stimulating new demand is the main
challenge faced by industry players. In addition to paying more attention to
replacement purchase (especially of refrigerators and washing machines) and
niche products (eg drum dryers and freezers), in-depth exploration of the
specific health needs of different groups is one way to compete.

Consumers and especially high earners’ high willingness to upgrade to
products with more intelligent functions will present future opportunities for
major domestic appliances. While promoting intelligent upgrades, brands
should also realise that consumers remain vigilant about unfamiliar new
technology or innovative products. To help consumers build more confidence
about new technology, clear and authentic communications are important for
customer education.
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“Health has become an ever
more important direction for
the upgrade of major
domestic appliances. Amid
increasingly fierce market
competition, providing
differentiated solutions to
meet the health demands of
diverse groups brings new
growth opportunities for
brands.”
– Binyan YAO, Research
Analyst
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Figure 4: Purchasing channels of major domestic appliances,
2021
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Figure 5: Considering factors when purchasing major
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Figure 6: Prioritised factors when buying refrigerators, 2021
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Figure 8: Attitudes towards major domestic appliances, 2021
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• Providing differentiated solutions to meet diverse groups’
health demands
Figure 9: Gree air conditioner for seniors, 2021

• Refresh consumer views on new technology
Figure 10: Siemens’s advertisement ‘Keep Clean with the
Times’ (与时俱净), 2021

• A slow path to recovery
Figure 11: Retail sales of China major domestic appliances,
2016-21 (est)

• Back to 2017 sales level around 2024
Figure 12: Retail sales forecast of China major domestic
appliances, 2016-26 (fore)

• Refrigerators and washing machines drive growth while air
conditioners and TVs struggle
Figure 13: Retail sales of China major domestic appliances, by
segment, 2016-21 (est)
Figure 14: Segment share and growth rate of China major
domestic appliances retail sales, 2016-21 (est)

• Replacement interest and niche products boost growth
Figure 15: Confidence in improving financial status in the next
three months, China, 2020-21

• Increasing health awareness drives product upgrades
• Changes in family structure bring changes in demand
• Urbanisation continues to drive demand in rural areas

Figure 16: Number of major domestic appliances owned by
urban residents per 100 households, 2016-2020
Figure 17: Number of major domestic appliances owned by
rural residents per 100 households, 2016-2020

• Gree
• Haier
• Midea
• Samsung
• TCL Electrics
• Xiaomi
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• High-end brands driving premiumisation
Figure 18: Casarte and Luo Zhenyu’s New Year’s Eve “Friends
of Time” speech, 2021
Figure 19: COLMO brand vision, 2021

• Scenario-based shopping experiences drive growth
Figure 20: Sanyiniao full-scenario solutions
Figure 21: Haier Virtual Experience store

• Open IoT ecosystem cooperation with user experience at
the core
Figure 22: Midea Smart Home with Huawei HarmonyOS, 2021

• Refrigerator that mimics natural daylight cycle to keep food
fresh
Figure 23: Beko HarvestFresh refrigerator, 2021

• Washing machines with independent partitions
Figure 24: COLMO washing machines with two independent
partitions, 2021

• Shoe-washing solutions
Figure 25: Haier washing machine for shoes, 2021

• Refrigerators that match home style
Figure 26: Casarte refrigerator matches home style, 2021

• Curved laser TV
Figure 27: Hisense curved laser TV, 2021

• Gaming TVs
Figure 28: Sony Game TV, 2021

• High ownership suggests growth from replacement
purchase and niche products
Figure 29: Ownership and purchasing willingness of major
domestic appliances, 2021
Figure 30: Ownership, replacement interest among owners
and purchase interest among non-owners of major domestic
appliances, 2021

• Target young families as key potential buyers of door-to-
door refrigerators
Figure 31: Purchase interest among non-owners of door-to-
door refrigerators, by family structure, 2021
Figure 32: Haier door-to-door refrigerator with mother and
baby mode, 2021

COMPETITIVE STRATEGIES

WHO’S INNOVATING?

OWNERSHIP AND PURCHASING WILLINGNESS
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• Omnichannel still a way to go
Figure 33: Purchasing channels of major domestic
appliances, 2021

• Be mindful of new channels
Figure 34: Casarte refrigerator introduction short video on
Xiaohongshu, 2021
Figure 35: Selected purchasing channels of major domestic
appliances, 2021

• After-sales services and energy saving over price
Figure 36: Considering factors when purchasing major
domestic appliances, 2021

• Intelligent upgrade to meet the needs of high earners
Figure 37: Considering “degree of intelligence” as a factor
when purchasing major domestic appliances, by monthly
personal income and categories among current owners who
plan to change them, 2021

• There is still room for innovation in exterior designs
Figure 38: Considering “exterior designs” as a factor when
purchasing major domestic appliances, by gender and
monthly personal income, 2021

• Preservation technology and storage are the primary
considerations when purchasing a refrigerator
Figure 39: Prioritised factors when buying refrigerators, 2021

• Variable temperature control may drive demand for
designated storage for different products
Figure 40: Selected prioritised factors when buying
refrigerators, by gender, 2021
Figure 41: MINIJ mini refrigerator for cosmetics, 2020

• Attach more importance to appearance innovation of multi-
door refrigerators
Figure 42: Selected prioritised factors when buying
refrigerators, by consumers who own and plan to change
certain type of refrigerators, 2021
Figure 43: Daogrs built-in four-door refrigerators, 2021

• Wellbeing and special fabric care drive interest
Figure 44: Prioritised factors when buying washing machines,
2021

PURCHASING CHANNELS

PURCHASING FACTORS

PRIORITISED FACTORS WHEN BUYING REFRIGERATORS

PRIORITISED FACTORS WHEN BUYING WASHING MACHINES
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• Smart functions for drum dryers
Figure 45: Selected prioritised factors when buying washing/
dryer machines, by consumers who own and plan to change
certain types of washing machines and dryers, 2021

• Target pet owners with disinfection and sterilisation
functions
Figure 46: Considering “disinfection and sterilisation function”
as an important factor for buying washing/ dryer machines,
by living situation, 2021
Figure 47: Pet hair removal functions claim by Midea drum
dryer, 2021

• Target young consumers with functions facilitating daily
usage
Figure 48: Selected factors when buying washing/dryer
machines, by age, 2021

• The pursuit of life quality drives the upgrade of major
domestic appliances
Figure 49: Selected attitudes towards major domestic
appliances, 2021

• Local brands are embracing more opportunities
Figure 50: Selected attitudes towards major domestic
appliances, 2021

Figure 51: Market size and forecast of major domestic
appliances, China, 2016-26 (fore)

• Methodology
• Abbreviation

ATTITUDES TOWARDS MAJOR DOMESTIC APPLIANCES

APPENDIX – MARKET SIZE AND FORECAST

APPENDIX – METHODOLOGY AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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