
This report looks at the following areas:

•• The impact of COVID-19 on sun protection, aftersun and sunless tanning
•• Usage and purchase of sun protection and aftersun the last 12 months
•• Interest in sun protection innovation, and attitudes towards sun protection

products
•• Usage of sunless tanning products in the last 12 months and barriers to

usage.

Chemical sun protection is hindered by negative perceptions within the
category, but 61% of users claim it is difficult to know the difference between a
chemical and mineral suncare product. This indicates that whilst users may wish
to avoid chemical sun protection, they are struggling to do so through
challenges around differentiation, indicating the need for greater support in
shopping in the category.

Suncare is estimated to see significant recovery in 2021 after a challenging
year in 2020; the category is predicted to grow by an estimated 21.1% in value
to £228.5 million, boosted by the return of international travel, social occasions,
a surge in staycations and renewed wellness priorities. The category is
expected to recover to pre-pandemic levels by 2024, should there be no
further disruption.

A threat within the category remains its dependence on international travel
and domestic weather conditions, with a mixed weather picture in the UK in
summer 2021 hindering recovery. If misconceptions persist that suncare is not
necessary during cooler months, or more generally when in the UK, long-term
growth within the category will be limited.

Education around specifications, such as UV or SPF rating, within suncare as
well as the need for everyday use of sun protection presents a real opportunity
for the category. As consumers become more aware of when to apply products
and what to look out for in terms of rating measurements on suncare products,
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“The easing of international
travel restrictions and surge in
staycations have supported
the recovery of suncare in
2021. However, the pandemic
has highlighted the category’s
dependence on overseas
holidays and domestic
weather conditions. ”
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they are more likely to understand the benefits of usage and become more
engaged with the category.
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Figure 13: Short-, medium- and long-term impact of
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2007-17
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Figure 18: COVID-19 scenario forecasts, 2016-2026
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Figure 19: Summary of Mintel scenario expectations and the
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• Sun protection shows strongest recovery in 2021
Figure 20: Retail value sales of mass-market suncare
products, by segment, 2019-21

• Aftersun faces continued challenges
• Return of occasions boosts sunless tanning
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• Health &amp; Beauty retailers drive sales through
convenience
Figure 21: Retail value share of consumer expenditure on
mass-market suncare products, 2019-21

• Grocers continue to benefit from own-label ranges
• Innovation will support online and department stores

• Decline in holidays hinders usage occasions
Figure 22: Change in spend on holidays compared to before
the COVID-19 outbreak, 2020–2021

• GDP should reach pre-pandemic levels by the end of Q1
2022
Figure 23: Key economic data, 2020-26

• Rising inflation causes concern for those struggling
Figure 24: Consumer concerns over cost-of-living changes,
2021

• Cater for simplified routines in BPC
Figure 25: Planned changes to beauty/grooming routines
once COVID-19/coronavirus is no longer a concern, 2021

• The UK sees mixed weather in Summer 2021

• Advertising momentum benefits NIVEA
Figure 26: Retail value sales of mass-market sun protection
and aftersun products, by brand, 2020-2021

• Eco-ethical focus supports Garnier’s recovery
Figure 27: Garnier, Eco-Designed Protection Lotion SPF 30,
2021

• Parent’s focus on sun protection supports Childs Farm’s
recovery

• Brand visibility supports recovery in self-tan
Figure 28: Retail value sales of mass-market self-tan
products, by brand, 2020-2021

• Rimmel faces continued challenges in self-tan

• Opportunity for aftersun innovation
Figure 29: New product development in the sun protection
and aftersun category, by sub-category, 2018-21
Figure 30: Caudalie, Tan Prolonging After-Sun Lotion, 2021

• Sustainability concerns increasingly drive NPD in sun
protection

CHANNELS TO MARKET

MARKET DRIVERS

MARKET SHARE

LAUNCH ACTIVITY AND INNOVATION

Suncare - UK - 2021

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1049081/


Figure 31: Top 10 claims in the sun protection and aftersun
category (based on leading claims in 2021), 2019-21
Figure 32: Examples of NPD in suncare with sustainability
claims, 2021

• New products in sun protection focus on PA+ messaging
Figure 33: New product development in the sun protection
and aftersun category, by launch type, 2018-21
Figure 34: Examples of NPD in sun protection featuring PA
rating, 2021

• Cosmopolitan magazine ventures into suncare
Figure 35: CosmoSun, By Cosmopolitan magazine, 2021

• L’Oréal leads NPD in sun protection
Figure 36: New product development in the sun protection
and aftersun category, by ultimate company, 2021

• Sunless tanning sees new innovation
Figure 37: New product development in the self-tanning
category, by launch type, 2018-2021

• NPD in sunless tanning products aligns with skincare trends
Figure 38: Top 10 claims in the self-tanning category (based
on leading claims in 2020), 2019-2021
Figure 39: Examples of NPD in self-tanning products with
added ingredients, 2021

• NPD in easy-to-apply sunless tanning
Figure 40: Examples of NPD in self-tanning products featuring
ease-of-use claims, 2021

• Bondi Sands drives NPD in 2021
Figure 41: New product development in the self-tanning
category, by ultimate company, 2021
Figure 42: Bondi Sands pure range, 2021

• Isle of Paradise innovates in format and transparency
Figure 43: New self-tan launches from isle of paradise, 2021

• Suncare advertising challenges persist
Figure 44: Total above-the-line, online display and direct
mail advertising expenditure on suncare, 2019-2021

• Channel shift continues
Figure 45: Total above-the-line, online display and direct
mail advertising expenditure on suncare, by media type,
2018-2021

• Garnier partners with National Geographic
Figure 46: Garnier live greener campaign with national
geographic, 2021

ADVERTISING AND MARKETING ACTIVITY
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• St. Moriz uses TV to showcase racial inclusivity
• Bondi Sands drives advertising spend in 2020

Figure 47: Total above-the-line, online display and direct
mail advertising expenditure on suncare, by advertiser, 2020

• Escentual and Caroline Hirons partner to end #SunPoverty
• St. Tropez partnership demonstrates body inclusivity

Figure 48: St. Tropez X Ashley Graham, You Set The Tone
Campaign, 2021

• Nielsen Ad Intel coverage

• Brand map
Figure 49: Attitudes towards and usage of selected brands,
2021

• Key brand metrics
Figure 50: Key metrics for selected brands, 2021

• Brand attitudes: St. Tropez stands out for quality
Figure 51: Attitudes, by brand, 2021

• Brand personality: Ultrasun and P20 benefit from ethical
perceptions
Figure 52: Brand personality – macro image, 2021

• La Roche-Posay is viewed as innovative
Figure 53: Brand personality – micro image, 2021

• Brand analysis
• La Roche-Posay boasts high quality perceptions
• St. Tropez battles with overhyped associations
• P20 benefits from high levels of trust
• Solait by Superdrug stands out for value
• Tan-Luxe is viewed as youthful
• Ultrasun viewed as caring about users’ health and

wellbeing

• Make sun protection fun to drive daily usage
Figure 54: Usage of suncare products in the last 12 months,
2019, 2020 and 2021

• Broaden the benefits of aftersun
• Increase routines with dual packs

Figure 55: Repertoire of suncare products used in the last 12
months, 2021

• Engage teens using TikTok

• Personalisation can encourage trading-up

BRAND RESEARCH

SUN PROTECTION AND AFTERSUN USAGE

PURCHASE OF SUN PROTECTION PRODUCTS
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Figure 56: Purchase of suncare products, 2021
• Alter positioning to tap into gifting

• Ocean-friendly priorities are important in sun protection
Figure 57: Interest in suncare products, 2021

• Offer more than just SPF in sun protection
Figure 58: Interest in suncare products with active skincare
ingredients or that protect the skin microbiome, by age, 2021

• Target men with suncare designed for exercise
• Innovate in products that complement adjacent BPC

categories
• Expand ranges suited for all skin tones
• Drive suncare repertories through fragrance

• Lead with UVA star protection
Figure 59: Attitudes towards suncare products, 2021

• Extend understanding around SPF level
• Target men in campaigns
• Challenge perceptions of chemical sunscreens
• Ensure suncare ranges cater for all

Figure 60: Agreement that there should be more suncare
products for darker skin tones, by age 2021

• Mass-market brands can innovate in eco-friendly solutions

• Educate parents around usage
Figure 61: Parents’ attitudes towards suncare usage, 2021

• Ease concerns with fun-to-apply products
Figure 62: Soltan, Learn to Reapply UV Detection Stickers,
2021

• Drive trust with ingredient transparency

• Self-tan usage returns in 2021
Figure 63: Sunless tanning products and services used in the
last 12 months, 2019, 2020 and 2021

• Keep note of TikTok trends to appeal to those aged 16-34
Figure 64: Usage of sunless tanning products and services, by
age, 2021

• Create self-tan products for mature skin

INTEREST IN SUN PROTECTION INNOVATIONS

ATTITUDES TOWARDS SUN PROTECTION PRODUCTS

PARENTS’ ATTITUDES TOWARDS SUN PROTECTION PRODUCTS

SUNLESS TANNING USAGE
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• Innovate for non-occasions
Figure 65: Barriers to using sunless tanning products, 2021
Figure 66: Isle of Paradise Night Glow Self-Tan Face Mist,
2021

• Ease worries with application support

• Abbreviations

• Market forecast and prediction intervals
Figure 67: UK retail value sales of suncare, 2016–2026

• Market drivers and assumptions
Figure 68: Key drivers affecting Mintel’s market forecast,
2017-26)

• Forecast methodology

• Scenario performance
Figure 69: COVID-19 scenario forecasts for suncare,
2016-2026

• Rapid COVID recovery, central and extended COVID
disruption scenarios outline

• Scenario methodology

BARRIERS TO USING SUNLESS TANNING PRODUCTS

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

APPENDIX – MARKET SIZE AND FORECAST

APPENDIX: COVID SCENARIO PERFORMANCE METHODOLOGY
AND ASSUMPTIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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