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This report looks at the following areas:

- The accumulation of beauty knowledge is reflected in the pursuit of skin “An influx of new beauty

suitability concepts and BPC products
« Lifting spirits in daily life with bright makeup and stYIe are constantly refreshing
» Scented personal care products meet the expectation of fragrance

suitable for daily life consumers’ understanding of
> Long-term replenishment of beauty ingredients to keep healthy from the beCIUTy and makeup in lower
inside out

tier cities. Brands could try
» Format innovations with new concepts to help consumers “advance” their . .
. . leveraging product benefits
skincare habits
such as improving
Consumers in lower tier cities have more exposure to new beauty concepts and temperament and spiritual
BPC (beauty and personal care) products and enjoy exploring and learning

about them, helping them stay up to date with beauty knowledge. They actively outlook fo build closer

try new products to find more suitable BPC products according fo their emotional connections with
understanding of their skin types. consumers.”

In addition to product ingredients and efficacy, consumers in lower tier cities — Yuxi Shao, Research Analys'r
have also begun fo focus on differentiating BPC product based on features like

fexture, colour, fragrance, format and packaging. During the purchasing

process, factors such as these can help them determine whether a product

meets their needs, style and aesthetics.

Consumers in lower tier cities use BPC products to not only boost their external Buy this report now
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APPENDIX

Abbreviations

Interviewees’ photos

Interviewee 1: 33 years old, Female, Jincheng, Shanxi
Interviewee 2: 28 years old, Female, Liaocheng, Shandong

Interviewee 3: 29 years old, Female, Bengbu, Anhui
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- Interviewee 4: 39 years old, Female, Ji'an, Jiangxi

+ Interviewee 5: 34 years old, Female, Jingmen, Hubei

* Interviewee 6: 25 years old, Female, Zhumadian, Henan

* Interviewee 7: 25 years old, Female, Baoji, Shaanxi

* Interviewee 8: 33 years old, Female, Shaoguan, Guangdong
* Interviewee 9: 26 years old, Female, Qiqgihar, Heilongjiang
* Interviewee 10: 38 years old, Female, Yuxi, Yunnan
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and why. As the world’s leading market
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consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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