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This report looks at the following areas:

* The impact of COVID-19 on the digital advertising market.

* How the market for digital advertising will fare post-COVID-19.

* Media consumption, changes in media consumption compared fo pre-
pandemic, exposure to digital advertising, reaction to digital advertising,
sharing personal information with brands and attitudes towards digital
advertising.

The challenges the market faces, market factors impacting the category,
marketing and advertising campaigns, as well as innovations and trends in
the market.

Digital advertising is an essential component of marketing strategies for large
multinationals as well as smaller local brands. In an increasingly digital age,
brands cannot afford to not have a digital presence and must supplement that
presence with a sound digital marketing strategy. The COVID-19 pandemic
drove consumers to increase their digital activity, and consumers have been
watching or listening to more content across most mediums compared fo pre-
pandemic.

Smartphone ads are not viewed in the best light, supported by the fact that
most consumers agree pop-up ads are more annoying on a smarfphone than
on a desktop/laptop computer. Half also think that it is harder to avoid ads on
a smartphone than it is on computer.

Due to increased use, about half of all consumers can recall a social media ad
within the past three months. The importance of social media in the category is
palpable. Half of consumers cited that social media is the best place for new
businesses to advertise. A similar share agree that they can discover lots of new
brands from social media ads.
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“As the COVID-19 pandemic
has led to greater digital
media consumption, brands
must have a robust,
comprehensive and efficient
digital advertising strategy to
succeed in the market. With
digital activities on the rise,
brands will need to utilize the
extensive array of media
channels and technology in
order to reach their target
audience.”

— Andrew Zmijak, Research
Analyst, Consumer Behaviour
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Consumers also want more choice of what ads they encounter. Additionally, the
best way for brands to alleviate people’s concerns over information gathering
is to offer guarantees that their information won't be sold to third parties.

The digital ad industry has thrived due to the tracking and attribution
capabilities of digital ads, allowing marketers to accurately measure their
performance in the online space. The movement toward privacy, control and a
cookieless future could put unprepared marketers at a disadvantage.
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Video/TV streaming rules but half still watch cable or
satellite
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DIGITAL AD EXPOSURE AND REACTION

Consumers are best reached via social media, email and
ads on a website
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Half want a guarantee that brands won't sell their info
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agree), 2021
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Two thirds think auto-play ads are the most annoying
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Smartphone ads are not viewed favourably

Figure 36: Attitudes towards digital advertising on
smartphones (% any agree), 2021

Figure 37: Atftitudes towards digital advertising on
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Social media as a place for brand discovery

Figure 38: Select attitudes toward digital advertising (% any
agree), 2021
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consumers, markets, product innovation and
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perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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grow. To find out how we do that, visit
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reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Digital Advertising - Canada - 2022
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now


	Digital Advertising - Canada - 2022
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	Market Factors
	Competitive Strategies
	Market Opportunities
	The Consumer – Key Takeaways
	Media Consumption
	Digital Ad Exposure and Reaction
	Sharing Personal Information with Brands
	Attitudes towards Digital Advertising
	Appendix – Data Sources and Abbreviations

	About Mintel


