
This report looks at the following areas:

•• The impact of COVID-19 on the digital advertising market.
•• How the market for digital advertising will fare post-COVID-19.
•• Media consumption, changes in media consumption compared to pre-

pandemic, exposure to digital advertising, reaction to digital advertising,
sharing personal information with brands and attitudes towards digital
advertising.

•• The challenges the market faces, market factors impacting the category,
marketing and advertising campaigns, as well as innovations and trends in
the market.

Digital advertising is an essential component of marketing strategies for large
multinationals as well as smaller local brands. In an increasingly digital age,
brands cannot afford to not have a digital presence and must supplement that
presence with a sound digital marketing strategy. The COVID-19 pandemic
drove consumers to increase their digital activity, and consumers have been
watching or listening to more content across most mediums compared to pre-
pandemic.

Smartphone ads are not viewed in the best light, supported by the fact that
most consumers agree pop-up ads are more annoying on a smartphone than
on a desktop/laptop computer. Half also think that it is harder to avoid ads on
a smartphone than it is on computer.

Due to increased use, about half of all consumers can recall a social media ad
within the past three months. The importance of social media in the category is
palpable. Half of consumers cited that social media is the best place for new
businesses to advertise. A similar share agree that they can discover lots of new
brands from social media ads.
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“As the COVID-19 pandemic
has led to greater digital
media consumption, brands
must have a robust,
comprehensive and efficient
digital advertising strategy to
succeed in the market. With
digital activities on the rise,
brands will need to utilize the
extensive array of media
channels and technology in
order to reach their target
audience.”
– Andrew Zmijak, Research
Analyst, Consumer Behaviour
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Consumers also want more choice of what ads they encounter. Additionally, the
best way for brands to alleviate people’s concerns over information gathering
is to offer guarantees that their information won’t be sold to third parties.

The digital ad industry has thrived due to the tracking and attribution
capabilities of digital ads, allowing marketers to accurately measure their
performance in the online space. The movement toward privacy, control and a
cookieless future could put unprepared marketers at a disadvantage.
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Figure 2: Immigrants as a proportion of Canadian population,
1871-2036

• Big tech brands grant users additional privacy control
• Alphabet saw notable search revenue growth in 2021

• Platforms are testing the waters with live shopping
• Recognizing inclusivity and taking strides

Figure 3: Dove Instagram post, 2021
Figure 4: Toyota Canada Instagram post, 2021

• Influencers can help brands raise awareness and credibility
Figure 5: Veronica Chu Instagram post, 2021
Figure 6: Audible Instagram post, 2021

• Video gaming well positioned for significant role in digital
advertising

• Telling a real story
Figure 7: Volvo Cars – One of a Million – Summer, 2020
Figure 8: Volvo Cars – One of a Million – Linda & Molly, 2020
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• Targeted digital video ads should play a growing role
• Leveraging nostalgia in a time of uncertainty

Figure 9: Everlane Instagram post, 2021
Figure 10: Honda Canada Instagram post, 2021

• Video/TV streaming rules, but half still watch cable or
satellite

• Users are watching more content vs pre-pandemic
• Consumers are best reached via social media, email and

ads on a website
• Skipping ads is the norm
• Half want a guarantee that brands won’t sell their info
• Most want a choice of what ads they encounter

• Video/TV streaming rules but half still watch cable or
satellite
Figure 11: Media consumption, 2021

• What are people watching more of?
Figure 12: Current habits vs pre-COVID-19, 2021
Figure 13: Diesel Instagram post, 2019

• Audio streaming is a young person’s game
Figure 14: Audio media consumption, by age, 2021

• Video game streaming appeals most to young men
Figure 15: Video game streaming, by age and gender, 2021
Figure 16: Twitch Instagram post, 2022

• Younger men also more likely to be watching live streaming
TV
Figure 17: Live streaming TV and recoded videos, by age,
2021

• Older consumers stick to traditional media
Figure 18: Media consumption (select), by age, 2021
Figure 19: Attitudes towards social media and digital
advertising (% any agree), by age, 2021

• Asian Canadians have different media habits
Figure 20: Media consumption (select), Chinese and South
Asian Canadians vs overall, 2021
Figure 21: IKEA | Assemble Together, 2021
Figure 22: Digital ad exposure (select), South Asians vs
overall, 2021
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• Consumers are best reached via social media, email and
ads on a website
Figure 23: Digital ad exposure, 2021

• Social media is key in drawing younger consumers
Figure 24: Digital ad exposure, by age, 2021
Figure 25: Daniella Perkins Instagram post, 2021
Figure 26: Pokimanelol Instagram post, 2021

• A quarter marked emails as read without reading
Figure 27: Reaction to email-based ads, 2021

• Skip them if you can
Figure 28: Reaction to video-based ads, 2021

• A third skipped audio-based ads, but a similar share also
discovered new brands/products
Figure 29: Reaction to audio-based ads, 2021

• Half want a guarantee that brands won’t sell their info
Figure 30: What brands can do to make consumers feel more
comfortable about sharing personal information, 2021

• Older consumers are warier of brands selling their info
Figure 31: Sharing personal information with brands, by age,
2021

• Most want a choice of what ads they encounter
Figure 32: Select attitudes towards digital advertising (% any
agree), 2021
Figure 33: PLUS Sabine Zondag Instagram post, 2021
Figure 34: Select attitudes towards digital advertising (% any
agree), by age, 2021

• Two thirds think auto-play ads are the most annoying
Figure 35: Attitudes towards type of ad (% any agree), 2021

• Smartphone ads are not viewed favourably
Figure 36: Attitudes towards digital advertising on
smartphones (% any agree), 2021
Figure 37: Attitudes towards digital advertising on
smartphones (% any agree), by age, 2021

• Social media as a place for brand discovery
Figure 38: Select attitudes toward digital advertising (% any
agree), 2021

• Data sources

DIGITAL AD EXPOSURE AND REACTION

SHARING PERSONAL INFORMATION WITH BRANDS

ATTITUDES TOWARDS DIGITAL ADVERTISING

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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• Consumer survey data
• Mintel Trend Drivers
• Consumer qualitative research
• Abbreviations
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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