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This report looks at the following areas:

¢ The impact of COVID-19 on consumer lending.

« Consumer behaviours and attitudes related to lending—what is the level of
interest and need for these products, ownership of secured and unsecured
debt products, how do consumers choose a lender, attitudes towards debt
& borrowing, purpose of loans, etc.

The Canadian lending landscape has changed drastically over the past
decade. This evolution has impacted virtually all types of financing, from
personal loans and lines of credit to mortgages and business and auto
financing. Mortgages are the biggest chunk of the lending business. The red-
hot housing market has ensured strong growth, not only in mortgages, but other
home equity products such as HELOCs (home equity lines of credit) and loans
as home owners borrowed more to upgrade their homes; the result of white-
collar employees spending more time at time due to the pandemic. As a
consequence, housing affordability is a major issue for first-time home buyers.

Mortgage borrowing reached record highs in 2020, with households adding
nearly $108 billion in mortgage debt, compared with less than two thirds of that
amount in 2019 and just under $46 billion in 2018, Growth in consumer credit
remained strong with Canadians using a wide variety of borrowing products to
cover a wide variety of expenses, from vehicle purchases to education. In
recent times, Fintech lenders are also emerging to grab a slice of this market.

reports.mintel.com

“The current housing boom
across Canada has resulted in
record mortgage and
consumer lending growth; as
the strongest players, the big
banks have made record
profits as new home buyers
struggle to buy their first
homes. A supply/demand
imbalance in housing means
that the situation is unlikely to
resolve in the near future.”

- Sanjay Sharma, Senior
Financial Services Analyst
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« Mortgage broker news
« EQ Bank launches “Mortgage Marketplace”
« MCAP buying Paradigm Quest
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* Reverse mortgages
* Bloom enters the reverse mortgage market
Figure 3: Bloom Finance Instagram post, September 2021
*  OTPP acquires Home Equity Bank
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Figure 4: CIBC Instagram posts in grid formation, September
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» Coast Capital refreshes its brand
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* A quarter of homeowners would consider a reverse
mortgage
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SECURED DEBT

* A third of Canadians have a mortgage
Figure 9: Ownership of secured debt, 2021
 Lifestage needs drives ownership higher among 18-54s

Figure 10: Ownership of secured debt, by age, 2021
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Crypto-lending likely to become more popular

Figure 11: Ledn Instagram post, June 2021

Refinancing options for consumers

South Asian Canadians are more active on the mortgage
front

Figure 12: Mortgage and second mortgage ownership
(select), South Asian Canadians vs overall, 2021

Figure 13: RBC mortgage incentive ad, August 2021

UNSECURED DEBT

Two in five have unsecured debt

Figure 14: Ownership of unsecured debt, 2021

Current financial situation strongly correlates with
unsecured debt ownership

Figure 15: Unsecured debt ownership, by current financial
situation, 2021

Age inversely affects ownership

Figure 16: Unsecured debt ownership, by age, 2021

Some types of unsecured debt can be dangerous

How can financial institutions help those financially
struggling?

BNPL is both an opportunity and a threat for credit card
companies

Figure 17: Attitudes towards BNPL, 2021

PURPOSE OF LOANS

Vehicle purchase is the top reason for obtaining a loan
Figure 18: Reasons for obtaining a loan, 2021

Figure 19: Facebook Easyfinancial ad, August 2021

Payment of day-to-day bills and education are the top
reasons for younger borrowers

Figure 20: Reasons for obtaining a loan (select), 18-44s vs
over-45s, 2021

Current financial situation plays a role in determining loan
purpose

Financially less strong consumers more likely to borrow to
refinance...

...while business and event financing are likelier reasons for
those in a stronger financially situation

Figure 21: Reasons for obtaining a loan (select), by current
financial situation, 2021

Other borrowing reasons are more age and financial

situation neutral
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CHOOSING A LENDER

Interest rate is the top choice factor

Figure 22: Factors affecting choice of lender (any rank), 2021
Two in three over-45s are influenced by interest rate

Figure 23: Factors affecting choice of lender (any rank), by
age, 2021

Existing relationship and preference for regular bank/credit
union matter more to older consumers...

...consequently, branch networks are advantageous to
personal loan customer acquisition

Figure 24: Loan attitfudes, 2021

Younger consumers more comfortable with Fintech lenders
Maijority of loan consumers rate shop

Figure 25: Loan behaviours and attitudes, 2021

Figure 26: Attitudes towards loan payments (% agree), by
age and gender, 2021

MORTGAGE ATTITUDES

Most consider reverse mortgages as a last resort method of
financing

Figure 27: Attitudes fowards mortgages, 2021

Half would prefer online mortgage switching

Figure 28: Switching mortgage lenders would be easier if
given the option to do so online (% agree), by age and
gender, 2021

Figure 29: Mogo email ad, June 2021

Maijority believe that mortgage brokers can get better rates
Figure 30: Aftitudes towards mortgages, 2021

Younger consumers more open to private lenders

GENERAL ATTITUDES

Major concerns about housing affordability for first-time
buyers

Figure 31: Aftitudes related to housing affordability, 2021
Strong interest in credit builder loans among younger
Canadians

Figure 32: Attitudes towards building credit (% agree), by age
and gender, 2021

Figure 33: Refresh Financial Instagram post, March 2021
Most wary about credit card debt

Figure 34: Credit card debt is worse than personal loan debt
(% agree), by age, 2021

Two in three 18-34-year-old borrowers stressed about their
debt levels
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Figure 35: The amount of debt | owe causes me stress (%

agree), by age, 2021 .
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* Half of consumers prefer dealership financing
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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