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This report looks at the following areas:

In terms of digital devices and activities, mobile phones still dominate
consumers’ screen time, as the popularity of social media activities remains
strong. The smart TV is becoming the centre of family entertainment. The
growing infernet penetration, especially in rural areas, helps accelerate the
online shopping trend in lower tier cities. Other trends like short video, live
streaming commerce, and gaming contfinue to expand in popularity.

As for consumers’ perceptions of digital tech, they are willing to buy into digital
products that offer convenience, efficiency and innovation most. Consumers
show a higher acceptance of paid content, which helps big companies to
consolidate their own ecosystems.

And in digital photography, innovation continues fo drive development.
Although smartphones have conquered camera brands’ original market,
consumers are not completely giving up on digital cameras. Camera brands
need to launch products to leverage consumer trends, as well as fulfil their
claims of professionalism and special moment needs.
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“Digitalization in China has
accelerated with the rapid
development of internet
penetration, especially in
rural areas. Consumers rely
more on social media
activities, as many consumer
trends continue to expand,
such as online shopping, short
videos, live streaming
commerce, and gaming.”

- Blair Zhang, Research
Analyst
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Smart TV becomes the centre of family entertainment
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Guidance better than restrictions regarding digital

penetration in children
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Figure 47: Attitudes towards the benefits of early exposure to
digital products for children, by family structure, December
2020

Figure 48: Roblox gaming platform

INNOVATION IN DIGITAL PHOTOGRAPHY

* Innovation drives development
Figure 49: Photography features influencing smartphone/
camera purchasing decision, December 2020
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ATTITUDES TOWARDS DIGITAL PHOTOGRAPHY

- Digital photography has promise in the post-outbreak
period
Figure 55: Attitudes towards the impact of the outbreak on
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and family structure, December 2020

» Camera brands meet claims of professionalism and special
moment needs
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December 2020
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« Discover the needs of specific groups
Figure 59: Selected aftitudes fowards digital photography,
December 2020
Figure 60: Selected attitudes towards digital photography by
share of agreement, by digital comera ownership, December
2020
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Figure 61: Sony's ZV-1vlogging camera, May 2020

* Photography functions can drive smartphone purchase
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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