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This report looks at the following areas:

« Usage of different types of cosmetic surgery

« Reasons for trying cosmetic surgery

» Shopping behaviours and purchase journey

¢ Information source needed before considering cosmetic surgery

* Information channel used to gain knowledge about cosmetic surgery

* New innovations and marketing campaigns on cosmetic surgery and
recovery products

The penetration of cosmetic surgery is still low, with non-invasive light
procedures having the highest usage; however, the acceptance of surgery as
a way of beauty enhancement is now widely accepted, with more than half of
consumers being interested in trying different types of procedures. Indeed,
safety-related concerns are the top barrier that puts off prospect consumers

and potential risks rank as the top information needed by potential users (68%).

But it is interesting that consumers are less intrigued by the technical principles
(45%) of the procedures and the medical machines (42%) used. Unlike skincare
products, where ingredients are important to consumers, and they want to find
out the scientific explanation for the effectiveness, consumers have less
knowledge and hence are less familiar with cosmetic surgery and are still
exploring a basic understanding of its safety. This also explains the low usage
of most surgeries. Cosmetic surgery, including the post-surgical products
market could be threatened by the lack of knowledge and safety concerns
that stop prospective consumers at the observation stage from actually taking

action.

On the flip side, since non-invasive light procedures are becoming more
familiar for consumers due fo their convenience and quick recovery time, the
usage is likely o grow. This type of surgery also requires repeated treatment to
mainfain, and the research data suggests that consumers are well-informed
about their effectiveness and therefore are likely to become loyal users in

“Consumers have a clear
understanding of the
advantages of cosmetic
surgery, including its effective
results and long-lasting
effects; however, they are still
hesitant about going through
with it due to safety concerns,
with light non-invasive
procedures becoming widely
accepted compared to more
involved surgeries.”

— Amy Jin, Senior Analyst
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future, which will help to expand the market of post-surgical products, such as
medical masks.
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Both online and offline sources are important
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Risk factors concern potential users
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Younger consumers tend to have more concerns
Figure 30: Selected information needed before trying

cosmetic surgery by age, 2021

COMPARISON WITH OTHER BEAUTY ENHANCEMENT
METHODS

Cosmetic surgery distinct from skincare products
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Figure 31: Images associated with different beauty methods,
2021
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